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ATIONWIDE price maintenance appears likely within a year 
or two. The system can or cannot be used by manufactur- 
ers as they choose; but they will have to choose to use it or incur 


the intense hatred of wholesalers and retailers with the likeli- FIXED 


hood of large numbers of distributors refusing to handle their 


goods. Manufacturers can set minimum prices wherever they 

want them, but if they set them too low they will be in the same PRICE 
position as if they did not use the system at all. Toa large 

extent, distributors are going to dictate to manufacturers the DANGER 


resale prices for their goods. 

HE BASIC economic objections to price maintenance have 

not disappeared merely because the U. S. Supreme Court has 
unamiously approved these laws. And even though the Court 
decision approved price maintenance as a means of protecting 
the property rights which manufacturers have in their trade- 
marks, we are of the firm opinion that the decision will bring 
greater loss than gain to those manufacturers whose trade-marks 
are of the greatest value. 

ANUFACTURERS have long adopted a J/azssez faire attitude 

toward price maintenance believing that laws to bring it 

about would never be enacted or sustained. Now they know 
this is not so. Now they are faced with protecting their own 
properties under such laws. The laws are declared constitu- 
tional not in the interest of the retailers, but in the interests of 
the manufacturers. It is therefore essential that manufacturers 
should be firm in their right to set minimum prices where they 
will allow the retailer an adequate profit, but not unduly re- 
strict the flow of their goods and stimulate competition from 
private brands. 
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UR BUSY GOVERNMENT 
found that it can carry on work sim- 

ilar to Consumers’ Research, et al. The 
Consumers’ Project of the Department of 
Labor has issued a new publication en- 
titled “The Home Cabinet.”” The booklet 
contains a statement attributed to the late 
W. C. Rucher, Assistant Surgeon General 
of the U. S. Public Health Service, that 
“Antiseptic nasal douches and throat gar- 


has 


gles do not ward off colds, and instead of 
doing good, they may actually harm the 
tissues of the upper air passages or perhaps 
carry the infection into the sinuses of the 
skull.” 

It is asserted in the booklet that ‘the 
one remedy that is the most effective in 
treating colds—rest in bed—unfortunately 
cannot be put in packaged form and placed 
on a shelf ready for use.” 
the booklet attacks 
washes, saying: “No mouth wash can re- 


Likewise mouth 


move film from the teeth, neutralize mouth 
acidity, nor cure halitosis.””. The booklet 


Our Family Album 
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Another gem selected from advertising preva- 
lent in the nineteenth century. 
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states that a solution of salt of normal 
strength is the safest and least expensive 
mouth wash available. 

The booklet was prepared by Rachel 
Lynn Palmer and is designed to acquaint 
the average household with the type of 
things that should be contained in the 
family medicine chest. 

Thus the Government seeks to nullify 
the work of the Proprietary Association 
which sought to build up good will for 
common remedies through the publication 
of a booklet entitled ““The Family Medi- 
cine Chest.” We do not suppose there is 
any way to stop these activities on the part 
of the medicine will 
always be a controversial subject. But if 
the Labor Department is to take one side 
of the subject in with the idea that they 


Government. since 


are aiding the consumer, we do not see 
why the Commerce Department should 
not take the other side of the discussion 
with the idea that they are aiding business. 


SPEAKING OF CONSUMERS’ RE- 

SEARCH, we note that this organ- 
ization is now publishing a magazine for 
newstand sale entitled Di- 
Volume | Number | was issued as 


Consumers’ 
gest.” 
of January, 1937. The size and format of 
the new magazine is that of the flood of 
digests which followed the successful intre- 
duction of Readers’ Digest.” Thus, Con- 
sumers’ Research, a non-profit organiza- 
tion, seeks to extend its service to consum- 
ers and doubtless expects to reach a 
greater number of consumers than before. 
Much of the material appearing in the 
magazine is taken from the bulletins which 
Consumers’ Research distributies to its 


subscribers. 


THERE CAN BE NO QUESTION but 

that Food 
Drugs Act would considerably dampen the 
activity of so-called consumers groups as 


well that of any Government department 


enactment of a new and 
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such as the Consumers Project of the 
The right under the 
bill to rule off the market products which 
are potentially harmful to health, and con- 
trol of advertising would in themselves 


Labor Department. 


prevent many of the attacks upon this in- 
dustry which are now being made. It is 
the desire on the part of leaders of the in- 
dustry to protect the industry against ob- 
vious abuses conducted by some man- 
that 
anxious to have a new bill enacted. 


ufacturers these leaders are so 

Itisa 
strange thing that some manufacturers, 
although large enough to bear a great deal 
of responsibility, will not clear up their 
own businesses because of competition. 
These people view the matter in a very 
short-sighted commercial manner which 


opens the industry to these attacks. 


T HAS BEEN CALLED to our atten- 

tion that the Food and Drug Adminis- 
tration is obtaining cooperation from man- 
ufacturers in the demand that quantities of 
isopropyl alcohol be stated on the label. 
The situation which lies behind this is 
interesting. 

The Food and Drugs Act says that a 
drug product is misbranded if it does not 
state on the label “the quantity or propor- 
tion of any alcohol, morphine, opium, co- 
caine, heroine, alpha or beta eccaine, 
chloroform, cannibis indica, chloral hy- 
drate, or acetanilid, or any derivative or 
preparation of any such substances con- 
tained therein.” When the law 
enacted in 1906 only ethyl alcohol was 


was 


known and used, and therefore the words 
“any alcohol” meant only any ethyl alco- 
hol. However, the Department has inter- 
preted the words “any alcohol” to mean 
an alcohol of different chemical 
formula. 

The difficulty with this interpretation by 
the Department has been that, if they 
tried to press a case to court they would be 
faced with the fact that they have not re- 
quired statement of such alcohols as gly- 


cerin, sugar, constituents of cod liver oil, 


any 
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and many other sub- 
stances which can 
chemically be classified 
as alcohols. Naturally 
no case has been 
pressed, but the De- 
partment has con- 
tinued to try to get as 
many manufacturers 


to state a WACTORS 


as possible 
gone 
sour 


a 


isopropyl alcohol con- 
tent on the label. 
Manufacturers are 
now complying with 
the Department’s re- 
quest in most respects. 
Therefore in drug prod- 
ucts which usually con- 
tain alcohol, a state- 
ment of the content of 
alcohol is being made 
even though the alco- 
hol is isopropyl. And 
because the word “al- 
cohol” means ethyl 
alcohol to the average 
individual, manufac- 
turers always specify 
isopropyl alcohol when 
this is the product used. 


With reference to 
rubbing alcohol, this 


must be ethyl alcohol 


for the same reason, 
namely, that 


means ethyl alcohol to 


alcohol 


the average citizen. 
However it is said that 
the Department does 
not want the 
“rubbing isopropyl al- 
cohol’”’ used since they 
have the idea that rub- 


name 


bing alcohol means 
only one thing. We do 
not imagine that they 
will not get anything 
but a fight on this in- 
terpretation. 


WE ARE TOLD 
THAT the start- 


ling release which we 





published in ‘‘Advanc- 
ing Therapy” last 


’ 


month on “totaquina’’, the drug obtained 
from cinchona in the Philippines for treat- 
ment of malaria is mostly hokum. Our in- 
formant states that there is nothing new 
about this, it having come to his attention 
first in 1924 or 1925. This chap does not 
even admit that the product has any 
merit, and so far as being a step toward 
the breaking of the Dutch quinine monop- 
oly, he says there is absolutely nothing 
to it. 

We frankly admit that there is no reason 
why the Philippines would have to produce 
any other product than quinine if they 
wanted to compete with the Dutch Kina 
Bureau. After all if the Philippines had 
the necessary cinchona bark why should 
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not they produce quinine rather than tota- 
quina when both these products come 
from cinchona? It is a surprising thing 
how many reports are published about 
activities which are going to smash the 
Dutch monopoly. The Dutch monopoly 
can be smashed if anyone is willing to ex- 
pend the huge sums of money necessary to 
cultivate large areas of cinchona trees and 
then engage in a fight for the market with 
the monopoly which already has the trees 
and large excess quantities of bark. The 
only difficulty would be that once the new 
maker offered his quinine for sale the price 
of the Dutch material might be as low as 
fifteen cents per ounce, which price might 
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take the heart out of the new maker. 

Some day new natural or synthetic 
sources of quinine might change the situa- 
tion and we might not be any more de- 
pendent upon the Dutch for quinine than 
we are upon Chile for our iodine, but that 
day is still in the far distant future. 


NE OF THE OUTSTANDING JOBS 

in selling for 1936 was done by Len- 
theric. Quotas for salesmen were set 
eighty per cent. above last year and then 
trips to Europe were offered for everyone 
doubling this increase. Six of the salesmen 
went over the top by September and all 
the salesmen earned the trip. 
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(JAPANESE PEPPERMINT) 


The large picture above was taken in By S SABE : BE NNE v 


Hokkaido during the harvesting of the 
peppermint crop. To the right farmers 
are engaged in cutting the plants 
while at lower left these plants are 
strung out to dry. 4 


The four pictures on the opposite page 


T® story of menthol is, to a great extent, the story of 
from top to lower left are a modern 


its parent—peppermint—sometimes called the 


redistilling plant, packing primitive king of herbal remedies,’’ valuable both for its medic- 
stills and a very old still entirely made inal and flavoring qualities. 
of wood but still in use. Since earliest times the therapeutic value of pepper- 





mint has been recognized. Grown in Egypt three thou- 
sand years ago, its oil was used to perfume the baths of 
the wealthy and to heal the wounds of the poor. Dried 
peppermint leaves were reported by Loret, the French 
archaeologist, to have been found under the head of an 
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Egyptian mummy. Quantities of the herb were grown 
in the hot-houses of Queen Hatschepsowet, according to 
















































Ebers Papyrus (1600 B. C.). Carvings of therapeutic 
plants on the walls of the temple of Karnak (1500 B. C.) 
included the peppermint plant. 

The Persians used it for a number of ailments. Abu 
Mansur Mowafil, in 980 B. C., advised it for heart 
conditions. Greeks of the Golden Age gargled and in- 
haled mint. That great early pharmaceutical treatise, 
Carpus Hippocraticum, mentions peppermint. 

Two thousand years ago the physicians of India gave 
inhalations of peppermint tea vapor for sore throats 
and this same remedy, handed down through the gen- 
erations, is used by Russian peasants today. Icelandic 
medical books of the thirteenth century describe the 
virtues of peppermint oil. 

Modern progress of the peppermint plant began in 
1696 when it was observed and described by Dr. Eales, 
of Hertfordshire, England. In 172] peppermint was 
admitted to the London Pharmacopoeia as Mentha 
piperitis sapore and, by the end of the next quarter 
century, it was being widely cultivated. New England 
settlers brought the plant to this country; and oil of 
peppermint still stands on the shelf of the family 
medicine closet in many a home today. 

The peppermint plant is an indigenous perennial 
herb of the Labiatae family, Mentha genus. It has 
stalked leaves and oblong, spike-like flower heads. 
Growing near streams and wet places, preferably in 
sandy or loamy soil, it is raised in various parts of the 
world for the sake of its essential oil. 

Mentha piperita var. vulgaris, or “black mint”, is 
green-stemmed and is grown widely because of its high 
content of oil; but the purple-stemmed “white mint,” 
Mentha piperita var. officinalis, has the more delicate 
odor, a higher grade of oil, and brings a higher price. 

Since 1900 this country has been an important pro- 
ducer of peppermint oil. Production on a large com- 
mercial scale started in southern Michigan, spread to 
northern Indiana and other mid-western states, and to- 





day more than three-fourths of the world’s mint supply 
comes from this section. This particular oil is used 
mainly by bakers, confectioners and chewing-gum 
manufacturers in this country and abroad. 

Some seventy years ago the cultivation of the pepper- 
mint plant was started in Japan. This particular 
species, Mentha arvensis, var. piperascens, was found to 
have an exceptionally high content (70-80°7,) of men- 
thol. It is the only peppermint that contains enough 
menthol to make extraction worth-while. 

Further, Japanese soil and climate conditions proved 
so favorable that the peppermint plant grew almost 
wild, needing little cultivation or effort to bring it to 
abundant maturity. These factors, combined with 
Japan’s ever-present low labor costs, brought about the 
practical monopoly that Japan holds today in the 
natural menthol field, supplying from seventy to eighty- 
five per cent of the world’s supply of medicinal menthol. 

First consumed locally, the export of menthol and 
peppermint oil in small quantities started a few years 
later. The development of Vapo-Rub, Mentholatum 
and other menthol remedies did much to increase the 
market for medical menthol after the turn of the cen- 
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Primitive methods of distilling tury. By 1914, Japan was 
producing 320,164 pounds 
pictures of menthol annually; in 
1926, 705,371 pounds; in 
1930, 573,300; and in 1932, 
613,800 pounds. 

After the war, the United 
States became the largest 
importer of Japanese men- 
thol in the world, consum- 
ing from fifty-one to fifty- 
five per cent. of Japan’s 
total export volume. Before 
the war, Germany had been 


Japanese peppermint are in 
use today. The 
above show the loading of 
the stills and a completely 
charged unit. 


her largest customer. 

In 1910, the United States imported 23,051 pounds of 
menthol; in 1933, this figure had risen to 303,904 
pounds; and in 1934, to 424,866 pounds. 

Menthol crystals were first mentioned by the Dutch 
botanist, Gambius, in 1771. Menthol, Cy oH 0, is a 
valuable drug widely used for pharmaceutical and 
medical purposes, both externally and internally; in 
foods: confectionery; and in toilet and dental prepara- 
tions. Its anaesthetic and antiseptic qualities make it a 
remedy for headache; rheumatism; neuralgia; tooth- 
ache; asthma; dysentery; gastric pain; insect bites; hay 
fever; catarrh; coryza; laryngitis; and pharyngitis. Its 
freshness has brought about its use in dental creams and 
powders. Its cooling properties are utilized in toilet 
preparations, ointments and lotions. It is found in 
cough drops and, to a small extent, in liqueurs and 
candies. One of the more recent developments is the 
mentholated cigarette, a use which has not yet ap- 
preciably affected the market but which might, in time. 
And yearly, new fields are found for this product to 
make it a more vital commodity. 

Most of the Japanese peppermint is grown in and 
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around Hokkaido, the remainder being produced in 
Hiroshima and Okayama Prefectures. Hokkaido is 
that group of islands in the north-eastern part of the 
Japanese Empire. The group consists of diamond- 
shaped Hokkaido Proper and thirteen islets called the 
Kurile. 
size of Formosa and comprises about thirteen per cent. 


The area is about two and one-half times the 


of the entire Empire territory. The main producing 
section of Hokkaido is the Kitami district, whose cen- 
tral market is Nokkeushi, location of a large refinery of 
menthol and peppermint oil. 

The peppermint plant is raised by small Japanese 
farmers who, once or twice a year, depending on the 
district, take the freshly cut and dried leaves to a near- 
by “crushery.” The crude oil obtained from the 
crushed leaves is sent to the nearest refinery for distilla- 
tion and the freezing out of the menthol crystals. The 
crystals are packed in five-gallon gasoline or kerosene 
tins which weigh, when full, about thirty pounds. 

In the extraction of menthol a residual corn-mint oil 
is obtained as a by-product which is used as a cheap 
substitute and, sometimes, as an adulterant of American 
peppermint oil. Disposition of imports of corn-mint oil 
must be reported to the Food and Drug Administration. 

There is no raw material known today, whose volume 
of business compares with menthol, which fluctuates to 
such an extent. Fortunes have been made and lost in 
its trade. And so speculative has it become that native 
Japanese buy up a few hundred pounds in a depressed 
market, store it in their cel- 
lar, and await a more favor- 
able market to dispose of it 
and pocket a neat profit. 
It is gambled in much as the 
stock-market in this coun- 
try—by rich and poor alike 
—all hoping for overnight 
riches. 

The small farmer has long 
been the prey of mainland 
Kobe dealers and refiners 
who purposely depress the 


The women at right are 
labeling cans of Japanese 
peppermint and menthol 
while below is shown a 
large block of menthol. The 
plant, lower right, is the 
Hokuren distillery at Nok- 


keushi, Hokkaido. 
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In 1919 the 
Federation of Co-Operative Societies of Hokkaido, 


market before buying the farmer's crop. 


financed and supervised by the Japanese Government, 
was established with headquarters at Sapporo, Hok- 
kaido, to cover the business activities of the co-opera- 
tive societies in Hokkaido. 
hundred, with one or more in each village or town. They 
claim a membership of more than seventy per cent. of 
the 190,000 farming families in that area. Called the 
Hokuren, contraction of the names—Hokkaido, Shinyo, 
Kobai, Kumiai, Rengokai—one of its functions is to” 
attempt to combat the speculative tendencies of Kobe 
dealers through its handling of menthol crystals. 

All menthol exporters belong to the 
Japanese Menthol Exporters Association. The five 
largest producers form the “Skynt”’ producers’ associa- 
tion, so-called from the names of its members—Suzuki, 
Kobayashi, Yazawa, Nagaoka and Tase. This organ- 


These societies number four 


Japanese 


ization markets a “combination offer’ of any of the 
brands of menthol made by its members. 
controls the output and price. 
For a number of years attempts were made in this 
country to grow the Japanese peppermint plant. In 
(Continued on page 65) 
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.5. Supreme Court upholding 
Illinois 


HE decision of the t 

the Fair Trade Acts of California and 
brings this country very close to a condition of main- 
tained prices on trade-marked goods. While it is true 
that only fifteen states have enacted such laws, and that 
in New York the same law has been rejected by the 
highest court of the state as at variance with the state 
constitution, the goal of those who desire price main- 
tenance is ever so much nearer than it was before. 
Forty-two states have legislative sessions during this 
year. The thirty-three states that have not enacted 
this type of law will doubtless do so because of the deci- 
the highest federal court. While the lower 
and Wisconsin have declared the 


sion by 
courts of New Jersey 
laws in those states at variance with the constitutions of 
the states, the decision of the U. S. Supreme Court is 
bound to have some effect upon the highest courts in 
those states when they rule upon the laws. Likewise 


when the question of constitutionality is raised in the 
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STABILIZED 


twelve other states now having such 
laws, favorable decisions appear 
much more probable. 

The fifteen states which have 
enacted these laws are: Arizona, 
California, Illinois, lowa, Louisiana, 
Maryland, New Jersey, New York, 


— Ohio, Oregon, Pennsylvania, Rhode 
| OTHER Island, Virginia, Washington, Wis- 
consin. 


The laws as passed in these 
states are all alike with the excep- 
tion of that enacted in Virginia. The 
Virginia law does not have the sec- 
tion which extends the provisions of 
the laws to those distributors who 
do not sign contracts. Therefore 
the Virginia law will be ineffective 
to control resale prices unless it is 
amended. Only in the states of 
California and Illinois has the law 
been approved by the highest court 
of the state. Only in New York has 
the law been rejected by the highest 
The other states have not ruled on 





court in the state. 
the subject as yet. 

In addition to the likelihood of the number of state 
laws increasing rapidly, there is also an excellent chance 
of the Tydings Bill being enacted by the next Congress. 
This is the bill which would make it possible for manu- 
facturers to work under the State Fair Trade Acts 
across state lines. Under such a law the necessity of 
domesticating in each state would be eliminated and 
therefore the expense of operating under these laws 
would be reduced to a minimum. What is to be done 
with respect to New York State is still a problem. An 
attempt to have the State Court of Appeals reconsider 
the law is under way. This would be the easiest way to 
correct the situation in New York. Hope for the suc- 
cess of such a movement hinges on the fact that New 
York State Court of Appeals cited the same cases in its 
adverse decision as the U.S. Supreme Court cited in its 
favorable decision. The authors of the act which was 
declared unconstitutional are trying to draft a law 
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PRICES NOW PROBABLE 


which will stand the test of the New York Court, but 
this is a difficult task. The only other method would be 
to work for an amendment to the constitution of New 
York State. Such an amendment would have to be 
enacted by two successive legislatures of the state and 
then referred to the people for adoption at the following 
general election. Since a new legislature meets each in 
New York State, a constitutional amendment could not 
be referred to the people until November, 1938 at the 
earliest. 

The surprising part of the decision of the U. S. 
Supreme Court is that, although the law was fought for 
mainly by independent retailers and wholesalers who 
looked upon the law as protection for their businesses, 
the decision turned on the property rights which man- 
ufacturers have in their trade-marks. The laws were 
declared constitutional for the reason that the court 
believed that the trade-mark is always the property of 
its owner no matter into whose hands the goods bearing 
that trade-mark might fall. Thus the court at one time 
answered two constitutional objections to the bill, 
namely, that a non-signer to a contract was bound by a 
contract signed by others; and that goods bought in 
interstate commerce by a retailer are still subject to the 
provisions of a Fair Trade Act in the state in which the 
retailer buying the goods is located. 


Under these laws it is only necessary for a manufac- 
turer to make a contract with one in a state retailer as 
to resale prices, and then all the other retailers are 
automatically bound to the resale prices stipulated in 
the contract so long as they are notified as to the exist- 
ance of such a contract. A manufacturer can also bind 
all the wholesalers in a state by just making a contract 
with one wholesaler. Those who cut prices below the 
contract stipulations must be sued by the manufacturer. 
A temporary injunction will be granted by the court, 
and then a permanent injunction. Violation of the 
injunction will place the price-cutter in contempt of 
court for which the court will fine or jail him. 


While the right to protect a trade-mark by resale price 
contracts can or cannot be used by the manufacturer as 
he chooses, the pressure of wholesalers and retailers to 
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force the manufacturer to protect his resale prices by 
these laws will be such that practically every manu- 
facturer will be forced to work under these laws. A 
manufacturer could, if he chose, could draw up con- 
tracts to protect one or more of his products; he does 
not have to include his entire group of products if he 
does not wish to do so. 

Combined with the Patman Act, the State Fair Acts 
change the merchandising picture radically. The small 
retailer is now to have what he wants: full protection 
against the large retailer in buying and in minimum re- 
tail prices. While many manufacturers have been seri- 
ously in favor of price maintenance, believing that their 
businesses would be improved if they could maintain 
prices, other manufacturers have made many gestures 
toward maintaining prices but have never believed that 
maintained prices would be of great benefit to them. 
Also in the past many manufacturers created much 
goodwill by their efforts to maintain resale prices on 
their goods, and even though they were not entirely suc- 
cessful, many wholesalers and retailers appreciated 
their efforts and cooperated with them. Under the Fair 
Trade Acts, however, there is no reason why retailers 
should show appreciation to any manufacturer who 
maintains prices—they will damn him if he doesn’t. 
The retailers are the ones who have fought for these 
laws and they are ones who have won the battle. Now 
the manufacturers will have to maintain prices or be 
boycotted. And those few manufacturers who were sin- 
cere about price maintenance before the laws were 
enacted will soon be forgotten as good friends of the re- 
tailers. Therefore, those few manufacturers who were 
able to win retailer cooperation by their efforts to main- 
tain prices are going to lose the advantage that they 
enjoyed before the laws were enacted. 

The matter therefore, places manufacturers definitely 
on the spot. They must maintain prices. The min- 
imum prices which the manufacturers set in their con- 
tracts must be high enough to allow retailers an ade- 
quate profit, but they must be low enough to prevent 
strengthening of competition from lower priced goods 
or private brands. And here will come the rub. 

(Continued on page 82) 
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TRADE COMMISSION 


By 
H. C. HALLAM 


joes Federal Trade Commission, long one of the most 
powerful quasi-judicial branches of the federal 
government, will be the object of close observation and 
Participating in this study 
will be senators and members of the House of Repre- 


study during the new year. 


sentatives and the drug, cosmetic and toilet preparation 
industries and trades, which, like many other indus- 
tries, are vitally interested in the Commission, its status 
and policies, with reference to such matters as— 
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FEDERAL TRADE COMMISSION 


Left to Right G. S. Ferguson, Jr.; Edwin L. Davis; Chas. H. March, Chairman; R. E. Freer; W. A. Ayres 
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Control or regulation of advertising. 

New food, drug and cosmetic regulatory legislation. 

Enforcement of the Robinson-Patman law against 
price discrimination. 

Possible amendment of the Federal Trade Commis- 
sion law and the Clayton anti-trust law. 

In connection with each of these matters, the Federal 
Trade Commission has been and is the subject of criti- 
cism, both from within congressional and other official 
circles and from trade and industrial interests. 

The more the drug and cosmetic industries consider 
the work and record of the Commission, the less favor- 
ably disposed those industries are becoming toward 
legislation, whether included in the new food and drug 
bill or in some other form, that would increase the 
power of the Commission over advertising. 

Two or three years ago, 
when the Tugwell and 
Copeland bills first came 


into the forefront of the 
national legislative — situa- 


tion, probably a majority of 
the food, drug and cosmetic 
interests preferred contin- 
uance of advertising regula- 
tion by the Commission, to 
the Food and Drug Admin- 
istration undertaking that 
task, as provided for in sev- 
eral of the earlier bills. As 
the situation is now under- 
stood at the National Cap- 
ital, wholesale and_ retail 
drug and cosmetic groups 
are inclined to favor adver- 
regulation by the 
Commission. On the other 
hand, colleges of pharmacy, 
boards of pharmacy and the 
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American Pharmaceutical Association are represented 
as preferring advertising control to be under the Food 
and Drug Administration. 

Large manufacturing groups such as the American 
Drug Manufacturers’ Association and the Proprietary 
Association are represented as taking no position, as 
associations, in support of the increasing the Federal 
Trade Commission’s power and authority over adver- 
tising. However, it is a matter of common knowledge 
that a great many individual drug and cosmetic manu- 
facturers belonging to the associations just mentioned, 
or affiliated groups, are opposed to such increased power 
and authority. 

This opposition is understood to be based upon the 
observation and experiences of manufacturers with the 
Commission in its exercise of a limited control over so- 
called false advertising under existing law. The Com- 
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mission several years ago, it will be 
recalled, assumed jurisdiction over 
alleged false and misleading adver- 
tising on the ground that it is a form 
of unfair competition which the law 
setting up the Commission prohibits. 
In carrying out this policy, the Com- 
mission has handled thousands of 
cases involving alleged false adver- 
tising. Most of this work has had to 
do with drug, cosmetic, and food 
preparations. 

An official review of the Commis- 
sion’s work estimates that about 60 
per cent. of so-called false advertis- 
ing cases docketed by the Commis- 
sion involves drug, cosmetic and 
food preparations. Furthermore, 
approximately one-third of the cases 
in which the Commission has issued 
formal complaints involve products 
in those lines. During the fiscal 
year ending June 30, 1936, the Com- 
mission issued a total of 261 formal 
complaints alleging false advertising 
and misrepresentations. Many of 
these concern advertising of me- 
dicinal preparations, devices, diet 
courses, books and other matters 
affecting health. 

To handle the enormous mass of 
detail work concerning advertising 
the Commission some time ago set 
up a Special Board of Investigation 
consisting of three commission at- 
torneys to conduct hearings and 
specialize in this class of cases. FE. 
J. Adams, chairman of this board, 
states that during the past year and 
a half the Board has reviewed more 
than one million pages of radio ad- 
vertising “continuity” and 103,000 
newspaper and periodical advertise- 
ments. He says that 6 per cent. of the radio continui- 
ties and 9,300 newspaper and periodical ads were con- 
sidered questionable. The net result was the docketing 
of 2,300 cases in which false advertising was charged. 

In handling these cases the Commission has made a 
number of rulings to which drug and cosmetic groups, 
as well as other industries, took strong exception. Of 
the Commission’s decisions ruling out certain advertis- 
ing as false, to which rulings exception has been taken, 
only a few may be mentioned, in view of the fact that 
many concerns and industries do not wish to oppose or 
antagonize the Commission, with which they feel that 
they may have to live under possible new laws in- 
creasing the Commission’s powers. 

One of the rulings objected to was that chloroform in 
a cough mixture is a narcotic and a habit -forming drug. 
The manufacturer in that instance is reported to have 
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protested, on the ground that the quantity of chloro- 
form contained in his product was so minute that it 
could not possibly become habit-forming or act as a 
narcotic. Yet a stipulation is reported to have been 
required by the Commission in which the respondent 
admitted the Commission’s contention regarding chloro- 
form. 

Right here, in connection with the matter of stipula- 
tions, the Federal Trade Commission has been accused 
of using so-called “shot-gun” methods. Stipulations 
are drafted by commission officials and submitted to 
drug, cosmetic and other respondents with a suggestion 
that they sign on the dotted line, “or else.” In some 
instances, according to report, manufacturers sign 
stipulations agreeing to commission statements or rul- 
ings to which, under other circumstances, exception 
would be taken. 

It is only fair to say that such cases may be handled 
by the Trial Examiner’s Division of the commission 
staff rather than by the Special Board above referred to. 
The latter appears to have adopted a more cooperative 
policy in dealing with trades and industries than that of 
the Trial Examiner. The Special Board is said to con- 
fer freely with respondents and, according to Chairman 
Adams, stipulations evolved are the joint work of the 
board and the respondents. Out of 800 alleged false 
advertising cases handled by the Special Board in 1935, 
approximately one-half were closed before reaching the 
stipulation stage, according to Mr. Adams, and only 35 
cases were reported to the Commission for complaint. 
Most of the others appeared to have been settled by 
stipulation. 

The Trial Examiner's office, however, proceeds in 
somewhat different manner. As explained officially, a 
complaint is first investigated by the Chief Examiner’s 
office, a separate and distinct branch of the Commission 
organization. After the Chief Examiner’s report has 
been considered and passed upon by members of the 
Commission themselves, a stipulation is submitted by 
the trial examiner’s office to the respondents. The lat- 
ter is told, in substance, that if he does not wish to sign 
the stipulation, the case will go to trial on its merits 
under the law. 

While the trial examiner's office states that no re- 
spondent is required to sign a stipulation and that in 
fact no stipulation is accepted unless satisfactory to the 
respondent, yet it is reported that oftentimes a respond- 
ent will, under pressure, sign a stipulation in which he 
admits that certain things he has been doing are wrong 
and unlawful and agrees not to continue such practices, 
although he may not actually consider such to be the 
case, rather than go to the expense and trouble and risk 
of standing trial on the Commission’s charges. It is 
explained officially that the trial examiner’s office has 
no authority to “negotiate” a stipulation, but merely 
submits one based on facts found by the Commission 
and its Chief Examiner. Admittedly, by the way, there 
is no provision of law authorizing the Commission 
stipulation system. 
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Chief Examiner James A. Horton of the Commission 
staff insists that the Commission is “not attempting 
arbitrarily to impose its views or desires on the adver- 
tiser, as this would constitute a bureaucratic interfer- 
ence with business, repugnant indeed to salutary and 
free competition and wholly undesirable alike to the 
public and business.” 

In one case the Commission is reported to have re- 
quired a cough medicine manufacturer to stop using the 
phrase “no dope” in his advertising. This action was 
taken, according to the official explanation, on the 
ground that such an ad inferred that the manufacturer's 
competitors do use “dope” in their products. Such ad- 
vertising is officially declared to be unfair and unethical. 
Thus it appears that cough medicine manufacturers 
must not only agree that chloroform is a narcotic and 
habit-forming drug, but must not state in advertising 
their product not containing such a drug, that it has 
“no dope”’ in it. 

In another cough-medicine manufacturing case, the 
Commission, forbade advertising that the product con- 
tained Vitamin A in the form of caroteine, a vegetable 
product, on the ground that the amount of Vitamin A 
was not sufficient to accomplish the purpose it is sup- 
posed to accomplish in the human economy. The point 
was also made in that case that the Vitamin A content 
of caroteine does not become available until after it is 
acted upon by the human liver. 

Fictitious names of products, and sometimes persons, 
contained in advertising are objected to by the Federal 
Trade Commission. At the same time Commission 
officials concede the right to use trade names. Just 
where the line of distinction between trade names and 
fictitious names should be drawn is difficult for the lay- 
man to determine. 

Use of the name “Barbara Gould” and the name 
‘Evening in Paris,” as is well known, has been objected 
to by the Federal Trade Commission in a complaint 
against Bourjois, on the ground that there is in fact no 
person named “Barbara Gould” and the perfume in 
question is not make in Paris. 

A manufacturer’s claim that a drug penetrates the 
human skin is vigorously protested by the Commission, 
although there is medical opinion that such products 
as boric acid powder and solution, and certain oint- 
ments, lotions, and liniments actually do penetrate the 
skin. 

Objection also has been made to a claim that aspirin 
is “harmless” although this writer has personally heard 
competent physicians assert that the product is not 
harmful. 

Among the class of names objected to by the Commis- 
sion are those including such words as “laboratory,” 
“factory,” “mills,” and the like, unless the respondent 
actually has a laboratory, factory or mill. 

Advertising statements that a drug or cosmetic prod- 
uct is based on a physician’s prescription, when such is 
not the case, constitute the basis of much unfavorable 
commission action. 
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In the line of cosmetics and perfumes it is well known 
that the Commission objects to advertising and labeling 
on which French names appear unless the product is 
actually made in France. On the same principle, the 
Commission objects to German names on hops, malt 
and beer products unless those products come from the 
Reich. The Commission takes the position that such 
names or words in foreign languages, under the circum- 
stances outlined, may mislead the consumer, even 
though a label may show that the goods are made in the 
United States. 


It is an open secret that the Commission, in view of 
proposed food and drug legislation, has been during the 
past year or two trying to make a record for itself in the 
handling of advertising cases. 


Many of the most important and well-known con- 
cerns in the drug and cosmetic industry have been the 
subject of Commission formal complaints, or of informal 
investigation and proceedings which, in various in- 
stances, led up to stipulations. In this connection, in 
addition to those mentioned herein, there may be noted 
such names as Vivadou, Harriet Hubbard Ayre, Pom- 
peiian Company, Bell-Ans, Doans Kidney Pills, Helena 
Rubinstein. 


Many able lawyers and trade executives have never 
been able to understand why, at one stage of the fight 
over food and drug legislation, certain drug and related 
interests expressed preference for advertising control to 
be exercised by the Federal Trade Commission rather 
than the Food and Drug Administration. It has been 
pointed out that a radical or unfair Commission or com- 
missioner would be just as bad, just as hard on the in- 
dustry, as a radical of unfair Food and Drug Adminis- 
tration or Chief of Drug Control. 


Influential drug trade representatives are now in- 
clined to prefer, in some respects, the Food and Drug 
Administration as the repository of control over adver- 
tising. They point out that procedure before the Food 
and Drug Administration is informal. Many manufac- 
turers appear personally, or through non-legal repre- 
sentatives, before the Administration. If the Federal 
Trade Commission assumes entire control over food, 
drug and cosmetic advertising, the fear is expressed in 
some quarters that it will contribute to a golden harvest 
for lawyers representing the industries mentioned be- 
fore the Commission, unless the latter sets up some sub- 
sidiary agency to handle advertising matters in an in- 
formal manner. 


On the other hand, there are still those within the in- 
dustry who are inclined to think they will get more of a 
square deal from the Commission than from the Food 
and Drug Administration. They point out that the 
Supreme Court of the United States has recognized the 
right of trade puffery under which a drug or cosmetic 
product may be boosted by the manufacturer in his ad- 
vertising. On the other hand, it is declared that the 
Food and Drug Administration will not stand for any 
such puffery. 
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There are all sorts of proposals concerning new food 
and drug legislation and how or by what agency the 
food and drug law, old or new, should be administered. 
One trade representative feels that food and drug law 
administration, being an enforcement function of the 
government, should be transferred bodily to the De- 
partment of Justice. Another feels that the work 
should be divided, the Food and Drug Administration 
acting merely as a fact-finding organization and report- 
ing facts to the Federal Trade Commission or the De- 
partment of Justice for action along enforcement lines. 
The difference of opinion over control of advertising 
has been referred to above. There are certain groups 
which would like to see food and drug administration 
turned over to the United States Public Health Service, 
but none of the food, drug and cosmetic groups, so far 
as known, would stand for that. They say that the 
Public Health Service is an administrative and scien- 
tific, and not an enforcement agency, of the government. 

Perhaps the latest suggestion would divide food and 
drug administration into two parts, to be covered by 
separate bills and different departments of the govern- 
ment. Under this plan, one bill would place food and 
beverage control under the Agricultural Department on 
the ground that the materials going into these products 
are agricultural products. Control of drugs, cosmetics 
and devices for medical purposes, on the other hand, 
would be turned over to the Department of Justice. Or, 
it is said, such control would be more appropriately 
assigned to the Commerce Department than the Agri- 
cultural Department. 

What the Federal Trade Commission would like, it is 
understood, is a small amendment to the Federal Trade 
Commission law under which the Commission’s juris- 
diction would be extended beyond unfair methods of 
competition to and over practices misleading and de- 
ceiving the public. With such an amendment the Com- 
mission would not have to show the existence of the 
element of competition in any complaint that it brings, 
as is now required under decision of the Supreme Court. 
With this amendment and retaining control over false 
advertising of foods, drugs, and cosmetics, among other 
articles, as a form of unfair competition, the Commis- 
sion people believe that the public interest in this re- 
spect can be amply protected. Coupled with this 
amendment, unofficially, Commission people have sug- 
gested amendment of the food and drug law so as to 
include cosmetics and devices under the jurisdiction of 
the Food and Drug Administration. 

It has been charged in certain publications that mem- 
bers of the Federal Trade Commission have been ap- 
pointed for political reasons and that the Commission, 
since enactment of the Robinson-Patman law, has be- 
come more powerful than the Supreme Court. If in- 
definite boundaries are a test of wide power, then it 
would appear that the Commission’s power under the 
Robinson-Patman law is almost limitless, at least until 
defined by the courts or until the latter declares this 
newest commission law to be unconstitutional. 

(Continued on page 73) 
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LINIMENTS 


lee oldest formulas for medicinal preparations are 
found in the hieratic writings of ancient Egypt,and 
the compounders of those days were called upon to 
make liniments as well as infusions, decoctions, injec- 
tions, confections, pills, powders, triturations, salves, 
plasters and poultices. So, in spite of the fact that the 


topic of this discussion represents a very ancient form of 


treatment, and although the list of U.S. Pharmacopoeia 
liniments has dwindled to but four, liniments still hold a 
prominent place in modern therapy. 

The term “liniment” is derived from the Latin linere, 
to smear, and the ancient forms, as is the case also with 
the modern, were liquid preparations applied to the 
skin by rubbing, and intended principally for endermic 
effects. Most of the modern liniments are solutions or 
mixtures of drugs with oily, soapy or alcoholic vehicles 
which facilitate the rubbing, and are used largely as 
counterirritants. They are sometimes referred to as 
“embrocations.”” 

A large number of drugs, containing volatile oils, 
have been used as ingredients of liniments. With some, 
especially many of those used in domestic 
medicine, the alcohol is possibly the principal 
active ingredient. With others, the patient 
would probably derive more benefit by rub- 
bing himself with the bottle and drinking 
the contents of the same. The cutaneous 
irritants, most of which are only rubefacient, 
commonly employed in liniment form in- 
clude: 

*A{mmonia Water 

Tinctures of Aconite, Arnica, 
donna, *Cantharides, Capsicum, */o- 
dine and Opium. 

Spirits of Camphor, Chloroform and 
Kther, and Compound Spirit of 
Myrcia. 

Oils of Turpentine, *\Justard, Pepper- 
mint, Spearmint, Wintergreen, Cam- 
phor, and Thyme. 

Thymol, Menthol, Camphor, Methyl 


Bella- 
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Salicylate, Chloroform, Creosote, Chloral Hy- 
drate, and ** Phenol. 
*Croton Oil. 
*Potential blistering agents or “‘epispastics.” 
**Potential caustic. 
The chief difference among the majority of liniments is 
in the degree of irritation they are capable of producing. 
For the average run of popular liniment, the production 
of hyperemia or rubefaction is sufficient. There are a 
few liniments, however, which are designed to produce 
some specific action on nerve endings, for example, the 
“A-B-C” Liniment (formula below), an anodyne lini- 
ment which is popular among the hospitals. 
The manufacturer of 
liniments which contain 
any ingredients which 
are potential blistering 
agents must observe ob- 
and 


vious precautions 


warnings in his “‘litera- 


EWING 
GALLOWAY 
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ture” and label statements. In 
brunets an area of blistering or 
even vesication may be followed 
by permanent pigmentation, as 
well as litigation. 
30ottles in which liniments are sold should be con- 
spicuously labelled “For Exrlernal Use Only, because 
For 


subsequent 


many of them, if taken internally, would be toxic. 
this reason some manufacturers use bottles of unusual 
form so that they may be readily distinguished by touch 
from the types of bottles in which remedies for internal 
use are placed. 

Instructions for use should include the sites of appli- 
cation, the frequency of application, whether the area to 
which the liniment is applied should be covered after 
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each application, the amount and the type of 
rubbing or massage most desirable—whether 
gentle or energetic, etc. It is of interest in 
passing to observe that at times the massage 
may be more helpful than the liniment, but 
many patients would not resort to massage 
if a liniment where not used as the “inducing 
agent.” 

The most common use of the counter- 
irritant liniments is to relieve congestion and 
inflammation. The below are 
listed for study, comparison, and as the 


formulas 
basis of experimentation. The soap lini- 
ments of the U.S. Pharmacopoeia, XI, viz., 
Camphor and Liniment, formerly 
known as “Soap Liniment, and Liniment of 
Soft Soap (“Tincture of Green Soap’’), are 
satisfactory vehicles for many medicated 


Soap 


liniments. 


Household Liniment 
(Linimentum Ammoniae) 


Anmmontée Watery. 6.2 %6 seca sheer ¥ es I part 
PRREONIGN PINs 5.22 x6 Gov nites cn oe wagers ke > lL part 
Oakes One es oii Lovee uudeonins 2 parts 


30 parts 
30 parts 
30 parts 
240 parts 


Te, of Acontte?< oc. 
Pileel: OF Peuagonee:: c-<.565.5-c. obec sas chavs aden 
Chloroform...... 


Soap Liniment, enough to make.................. 


Athlete's Liniment 


Wie tliyl DalieWlalen «22 ecco dca ewe ce ee cael recers 
ChROm Pennine. 5.562 ox is, ea ea eg in eo oo ee 
ONOR Sarsannas s.5.08.5 s6.55.d ett sloe ene ane oS se 


1.0 parts 
0.5 part 
0.4 part 

10.0 parts 
100.0 parts 


CHMRGMING oc gf Sc noose Sues hess aera ws 
Soap Liniment, enough to make.................. 


Mustard Liniment 
IVRIISEINCR OTN 2.3 os es es cr hora ela ae araetees 
RUNGTSG NCHS co: pscerst «Wicker sien ciaturn.s Sere a are rere eera a 
CANO ore 2 cals sie A otinacarecua tite re orem rears 
ACU AOC OU ONES 535 casas ce eps ore en te re 
Alcohol, enough to: mide: . se. s.85 cos cee ewance 


3.5 parts 
2.0 parts 
5.0 parts 
15.0 parts 
100.0 parts 
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Anodyne Liniment 


MC HOP AOORID. 5024.c si ean gees ecemesGn Gea tos 12.5 parts 
AWG MOMINC ono oid 0 eich e ing Gorere OS ican, BATg GO Be 12.5 parts 
SA GMOEN Oia dicsale cn Sek ogee eewemes ildndiene> mares 
POOR NN ORR 5x ole wes wide ae Gu wen drene ... 12.5 parts 


Soap Liniment, enough to make........... 100.0 parts 


Coal Oil Liniment 

Sales ntl igen ofan Sasa cn 0.2 parts 
0.5 parts 
0.5 parts 
4.0 parts 
1.0 part 
8.0 parts 
1.0 parts 
8.0 parts 

100.0 parts 


Oil of Cloves. ...... 
Oil of Peppermint............ 
Oil of Wintergreen or Methyl Salicylate. . 
Oil of Cinnamon... . 
(LOST C 10) AA aa ee 
Oil of Cajuput. 
Oil of Turpentine. . . . 
Cottonseed Oil... ... 

Coal Oil (Kerosene), enough to make... .. 


Muscle Liniment 

1.0 part 
1.0 part 
2.5 parts 
6.0 parts 
5.0 parts 
11.0 parts 
0.5 part 
5.0 parts 


Ammonia Water... . 

Sodium Chloride... . . 
Ammonium Chloride. . . . 
KE. Or Capsiem .. .-< 0%...) 
Spirits of Camphor........... 


NSE gh A oe re 


17.5 parts 

Dissolve the Ammonium and the Sodium Chlorides in 
the water; add the Ammonia Water. Mix the Tr. of 
Capsicum and the Sp. of Camphor with the Alcohol. 
Mix these two solutions, and then add the Oil of Tur- 


pentine and the Ether. Lastly filter. 


Athletic Rub 


1 EES TS: FOSS YN, EER a 
Witch Hazel... ...... 


Alcohol, enough to make.................. 


2 parts 
50 parts 
100 parts 


Analgesic Balm Liniment 


Methyl Salicylate... . 30.0 parts 


10.0 parts 


DREN ee etches oes sete Soren anaes 
ROEMRISIR eri is scone nate aps. pane Cas sasght we Daiowt une 0.5 part 
BERND a sks diididt GEE ee Hosen we os eis 32.5 parts 
AORIOIIN oes. oes a ke eae ss 5.0 parts 
DUD cchswectetats Sou onto ae er beekatined 100.0 parts 
Acetone Liniment 
Oil of Peppermint............ L502; 
Oil of Spearmint........ 1.0 oz. 
Oil of Wormwood... ... 1.0 oz. 
PRRNENO ce aarti caihatatcatas Sule 1.5 02. 
SEED ENS CE ee RN ree Se 10.5 oz. 


1.0 gal. 


Acetone, enough to make... . 
(Chlorophyl to color) 


A “Penetrating’’ Liniment 


AOI O TA GMMION i505 ose bai WS SG ca 6.4 oz. 
RPE CRSINOING Osco o Sr ns iheld cee Das aabrias wes 3.2 07 
OSE DES A  e 3.2 02 
Oleoresin of Capsicum.................. 1.0 oz. 
Chloroform. eaters Risen siete. aa mperciineses 12.8 oz. 
ELC Ch LSS So nen ee ee 4.8 pts. 
Water, enongh to make. ....... 2.0.40. 6.6 208005 1.0 gal. 


Rheumatic Liniment 
8 parts 


URE es Mock hieos Gis tac Mai eainaaoe seas ae 
PCRS NAS OSC NB RUE 5 856.15 lic crcisiwls magtenars bp ersaleewiane’ 8 parts 
SOP OTONI 0% oils. o.cGuiidsascetsws sas genie aeeacteds 16 parts 
ENN Go 2 Sh Si Ans iictarsisniccimuwts prises en esis 40 parts 
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Stimulating Liniment 


26.5 parts 
26.5 parts 
100.0 parts 


A Mate CADRICUIN 5. 45.2:5.5-5. sores ot ens ee eel OI tea" 
ASHIMO DIAM AUED acco <5 sts clei oward Heino won eee 
Soap Liniment, enough to make.................. 


Cod Liver Oil Liniment 


GOA EIVOR COM ss ict cg oioie sarsbeiove outa eoaes 
Campmor Waminie ng sche Sie sars, ye es tetcaesn ccs es ana 


50 parts 
50 parts 


15 parts 
45 parts 
40 parts 


NCE MON ee Secor a oe Caen te ee ee ee 
On Catiputid a2 5 cecleccer es ance? 
PICONON 5 6-65 6c0 coves 


Among the most popular of the English liniments is 
the so-called “White Oils” or Linimentum Album. 
Originally, as ““White Oils,” this preparation was used 
exclusively in veterinary medicine, but ultimately be- 
came the original “for man and beast” liniment. There 
are numbers of formulas for it, and under the title 
Acetic Liniment of Turpentine (Linimentum Album, 
St. John Long’s Liniment or Stokes’ Liniment), the 
National Formulary, VI, gives the following formula: 


Linimentum Album 


Gullol Morpentane 65 5.5:2:55.65 seal pk hese seni ese 
ROME GeTINOIN 2. 2oc 01s es apc eid no OP 
LNECUIT Osco Og ae a ane tee RR a Sit ree cer, ergo 
Water, each, a sufficient quantity to make....... 


400.0 parts 
16.0 parts 
80.0 parts 

1000.0 parts 


The Solid Liniment of Soap of the National Form- 
ulary, VI, commonly known as “Solid Opodeldoc,” pre- 
sents a bit of “‘ancient history” at least insofar as its 
common name is concerned. “Paracelsus,” as the son 
of a physician named William Bombast von Hohen- 
heim called himself, born at Kinseideln, Switzerland on 
November 10, 1493, was the first to use the term 
“Opodelloch,” but it was applied to a plaster. When 
the name ‘“‘Opodeldoc” was first applied to a form of 
soap liniment has not been ascertained, but this “queer” 
name is said to have been derived from the names of the 
three principal ingredients of the original plaster, viz., 
Opoponax, Bdellium and Aristolochia, by putting to- 
gether the first two syllables of the first ingredient, the 
second syllable of the second ingredient, and the fourth 
syllable of the third ingredient, a method of trade name 
synthesis not unknown even today! 

The National Formulary presents a liniment vehicle 
under the name “Liquid Petroxolin,” which is a com- 
bination of Liquid Petrolatum with soft ammonia soap, 
perfumed with Oil of Lavender, and capable of being 
medicated by admixture with Camphor, Iodine, Men- 
thol, Chloroform, ete., such mixtures or solutions being 
known as Petroxolins of the respective medicinal agents. 

A class of liniments known as “Drying Liniments’”’ 
have been more or less extensively used. When 
smeared on the skin, they dry forming a medicated 
film, which may be removed later by washing with 
water. A typical formula for a vehicle for such lini- 
ments consists of 
5 parts 
2 parts 


100 parts 


{NYY 0) 11) aia ere a a MA rata Con Sega pee 

MGI NCETRIN cca) a ssa ise senor statin eeclionsl cia vey.s A) sudiae yates Noreen rs 

iW AED <CNOURNStOUNAKE. «220000500. on shaeeecnls 
(Continued on page 69) 
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EMONSTRATORS? 


In this article we present more thoughts on 


a problem that appears likely to become 


a real one for 


_ provision of the Patman Act which permits 
demonstrators only upon proportionately equal 
terms and the interpretation of the Federal Trade Com- 
mission Act which eliminates demonstrators when they 
have the tendency to suppress and stifle competition or 
to create a situation which is deceptive to the consuming 
public, seems to indicate to many manufacturers that 
the day of the demonstrator in cosmetic merchandising 
will soon be a thing of the past. Of course, nothing is 
certain in this matter until the courts have ruled on it 
and that might easily be a matter of years. But, in the 
meantime, there will be some indication as to what the 
Federal Trade Commission thinks of the demonstrator’s 
status, when the fair trade practice rules for the indus- 
try are announced by that body. The possibilities in 
this respect were made plain by the article on this sub- 
ject which appeared in our December issue. 

As the matter stands now, however, there appears to 
be a strong and growing sentiment that cosmetic mer- 
chandising of the future will not be predicated upon the 
demonstrator system. This does not necessarily mean 
that cosmetics will be without trained selling, for, from 
the very nature of the products, trained selling would 
seem to be necessary and imperative. But it does seem 
to mean that the demonstrator will become a true 
employee of the retailer, a free agent to recommend any 
of the products on the retailer’s shelves which, in her 
opinion, are best suited to the needs of the woman who 
stands at her counter and asks her professional advice. 

That any such condition could exist without the 
threat of a law to enforce it is not believed for a moment 
by any of its advocates. The sentiment towards abolish- 
ing the demonstrator system has been growing among 
manufacturers, particularly during the past few years 
when the depression made even more evident the un- 
economic nature of this system. But, on the other 
hand, many of the small to medium-size manufacturers 
feel that their very business life depends upon this sys- 
tem to protect them against the national advertising 
pressure which the large manufacturer can bring to 


bear. But no group or class of manufacturers is un- 
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cosmetic 


manutacturers. 


divided on the subject, for one of the very largest has 
even made the statement that, without demonstrators, 
cosmetics could not be sold. And, on the other hand, at 
least one of the smaller manufacturers feels that he 
would be much better off without the demonstrator 
system for, as he reasons it, his volume would be con- 
siderably less, but he would have a chance to make some 
money on whatever accounts he had. His distribution 
would necessarily progress more slowly, but he feels 
that he would have a chance to make money instead of 
losing it every time he does open an account. 

This prohibitive cost of the demonstrator system 
should, in many opinions, have long since caused its 
downfall. A demonstrator who does, for example, $100 
weekly business in a retail store costs the manufacturer, 
in salary, about $20 to $25 a week. When $40 of the 
remainder represents the dealer’s discount and when 
$20 more represents the net cost of the merchandise, 
there is very little left as profit after salaries, overhead, 
and advertising expenses are taken into consideration. 
When the demonstrator does only $50 weekly business, 
the profit becomes even more infinitesimal, even though 
the salary for the demonstrator be reduced to $15 
weekly. It becomes easy, therefore to understand how 
it would cost a manufacturer $3900 to do $4000 worth 
of business during a year with one retail account, when 
that account’s demands for cooperative advertising and 
promotion expenses are also taken into consideration. 
And, this cost did not include the manufacturer’s man- 
ufacturing and sales expenses, national advertising, 
overhead, or any other costs but net cost of merchan- 
dise, plus demonstrator, plus cooperative advertising, 
plus the retailer’s discount. 

When the NRA code for the cosmetic industry 
specified that the demonstrator must be identified, it 
was equivalent to the admission that the demonstrator 
system interfered with the free flow of merchandise and 
was unfair to the consumer. The demonstrator is not 
necessarily the advocate for the best preparation for her 
client’s particular skin needs so long as she operates 


(Continued on page 84) 
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EPHEDRINE 


By L. STAMBOVSKY 


B RIED deep in the merciless sands of Time lies the glory that was 
China. Vague and indefinite are the records of this civilization but 
it is known that these sophisticates were aware and made use of the 
weed, ma huang. In 1936, more than five thousand years later, we find 
ephedrine, an alkaloid of ma huang, being one of the most varsatile and 
valuable drugs in the armamentarium of man’s struggle with disease. 

Chemically, ephedrine is b-phenyl b-hydroxy-a-methyl-ethyl-methyl- 
amine. Curiously enough, this drug is closely related chemically to 
epinephrine, as may be noted from a comparison of their structures, and 
is equally parallel, pharmacologically. The main difference in this latter 
respect being but quantitative, i. e., Epinephrine produces a more in- 
tense reaction but of much shorter duration than does Ephedrine. 

The outstanding effects of ephedrine are due to stimulation of the 
sympathetic nervous system. Smooth muscle tissue is relaxed which 
includes bronchial, uterine, and intestinal musculature. Blood pressure 
is raised by simultaneous constriction of vascular musculature and car- 
diac acceleration. It is readily appreciated from this latter property i. e., 
vasconstriction, that this drug possesses strange characteristics inasmuch 
as relaxation and constriction are stimulated in the same body at the 
same time. 

Symptons of excess dosage and idiosyncrasy in man are perspiration, 
chill, palpitations, weakness, dizziness, nervous tremor, nausea, and 
epigastric discomfort. According to Chen and Schmidt the drug is not 
habit forming. o serious results have been observed from its continued 
use even after a period of years. In one instance a single dose of 100 mg. 
(about 6 grains) was administered resulting in but transient discomfort. 
In another case 150 mg. was given every (liree hours for day and night 
with about the same response. The minimum lethal dose for rabbits by 
subcutaneous injection is 600 mg. per kilogram of body weight. The 
literature is replete with ample evidence confirming thal ephedrine is 
relatively non-toxic, non-habit forming, and may be used without harm 
over long periods. As previously stated, excess dosage or idiosyneras) 
will engender primarily the temporary discomfort of anxiely, INsomnia, 
nervousness, and palpitations. The alliance of a sedative such as pheno- 
barbital will in nearly all cases complelely obyiale these secondary 
reactions. 

Ephedrine serves its most useful role in (he (rea(ment of asthma, 
hay-fever, bronchitis, coryza, anaphylaxis, urticaria, dysmenorrhea, 
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cluded nares retarding na- 
sal ventilation, is specifi- 
cally amenable to ephe- 
drine medication. All those 
having been victims of 
coryza (and who hasn’t), 
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and other conditions where the relaxation of smooth 
muscle is indicated. Individual consideration will be 
given the above mentioned pathologies in the order of 
their proprietary importance. 

Acute rhinitis or coryza (common cold) is defined as 
an acute infection of the nasal membranes and upper 
respiratory passages. This is the most common disease 
in the long list of human frailties, is endemic in prac- 
tically all parts of the world, and frequently provides an 
entrance for the more serious infections. The distress- 
ing and miserable feeling brought about by the oc- 
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are familiar with the mad- 
dening annoyance of being 
unable to breath. These 
sufferers will also recall 
how they attempted to 
attain normal nasal 
respiration by the forcible 
expulsion of the secretions 
partly responsible for the 
blocked passages. This 
persistent and vigorous 
blowing the nose frequent- 
ly forces infective secre- 
tions into the eustachian 
tube, setting up inflam- 
mation therein which can 
result in catarrhal or sup- 
purative Otitis Media, a 
most refractory and painful 
disease. Ephedrine, topic- 
ally applied or sprayed will in every instance reestablish 
nasal ventilation thereby preventing the dangerous 
sequelae mentioned above. Two forms of exhibition 
are possible, oil or aqueous solution. Of the two the 
alkaloid dissolved in oil seems to produce a deeper and 
more lasting effect, probably because the greater ad- 
hesive properties of the oil maintains contact with the 
nasal mucosa appreciably longer than does the aqueous 
medium. Also the thought might be advanced that the 
alkaloid is better absorbed than salts of the alkaloid. 
Notwithstanding the superiority of the oil base, there is 
at present a great deal of discussion in medical circles 


Above and at the left are 
shown the packing of ma 
huang into bales in China. 


regarding the advisability of introducing oils anywhere 
in the respiratory tract inasmuch as they are foreign 
bodies, whereas aqueous solutions are not so classified 
and are miscible with the aqueous fluids present in the 
nasal cavities. Indubitably true but just how much 
evidence exists proving definite harm thru the use of 


oils? The following formulae have been proven 

practical: 

(Gi) POUND NSUAUE 5 50s. 5 a. usin sie Scaievgs si be Oe oe hai es 30 
JCLTESOS TST C0) geet ane ee ror reer rel 5 
Physiological Salt Solution.................. qs. 1000ce. 

(by) MOREA ESATO hc (sce dcsse als Becta uaeucuets mise Qe eaters 20 
Sol. Epinephrine Hydrochloride................... 100ce. 
ilonbireanl s.. oie oes fed. oe etcseinn recone quate ow aater sve aens 5 
Physiological Salt Solution. .........5.....6< qs. 1000ce. 


This formula is characterized by the combination of the 
intense, rapid, and transient vasconstriction of epine- 
phrine fortified by the sustaining effect of ephedrine. 
The sulfate rather than the hydrochloride is recom- 
mended in all formulae for the good reason that it stings 
much less than the latter. 
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(c) Ephedrine Alkaloid... .. 0.0066 cccc cece cee cee . 10 


Wd ETTORE: CC (2 ae a a Ur 20 
ROO CeQbONNER ENN <OA62 7 See f hcn a ative eS igs Seek ek eo ee 1 
[OSS | TT a cr ee eer nes q.s. 1000ce. 


Warm the ephedrine and oleic acid on a water bath at 
about 40° C. until the oleate is formed. Add the rose 
geranium and last the mineral oil previously heated to 
110° C. for thirty minutes and then cooled to 40° C. 
Agitate until a clear solution results. This latter pro- 
cedure should be followed to expell certain peroxides 
contained in mineral oil and which if allowed to remain, 
will be instrumental in producing degenerative changes 
in the ephedrine, manifested by the garlic, ammoniacal 
odor of solutions which have stood for some time. The 
oleic acid contained in the above formula also serve a 
vital purpose. In spite of claims to the contrary, alka- 
loidal ephedrine will not remain in clear solution in min- 
eral oil. Ephedrine oleate is permanently soluble in 
mineral oil. The salting out or cloudiness of many oil 
inhalants is due to the fact that the formula did nol 
include Oleic acid and not because the alkaloid was not 
dry. It is difficult to understand why practically all oil 
solutions of ephedrine are made with liquid petrolatum. 
It would seem that any neutral vegetable oil such as 
olive, cottonseed, or almond would be much more desir- 
able from the standpoint of being an organic rather than 
an inorganic substance, is amenable to physilogic 
- processes, will hold ephedrine in solution without the 
aid of foreign substances and last but not least is less 
likely to cause deterioration of the ephedrine itself, as 
does mineral oil. Investi- 
gations are being con- 
ducted to substantiate 
these claims. 

(d) Ephedrine Alkaloid 10 
Oil Sweet Almond.. 100 
Rose Geranium... . 1 
Liq. Petrol... . .q.s. 1000ce. 

This formula obviates the 

necessity for oleic acid in- 

asmuch as the oil of sweet 
almond will hold the ephe- 
drine in clear solution. 

(e) Ephedrine Alkaloid 10 
Oil Sweet Almond.. 100 


At the right are shown 
bales of ma huang ready 
for shipment from China. 
Below is shown the un- 
loading of a carload of 
ma huang at the Lilly plant. 


Camphor..«.c.¢sc0: 6 
Menthol. ..o.:2..2/ "6 
Oil of Thyme..... 3 


Liq. Petrol...q.s.  1000ce. 
Herein we have the syner- 
gistic assistance of the 
aromatics, camphor men- 
thol and thyme. 

(f) Ephedrine Alkaloid 10 


Camphor-.c0s.5-2: 6 
Menthol... ..2...5... 6 
Oil of Thyme... .. 3 
Benzocaine..... . 5 


Neut. Veg. Oil, q.s. 1000cc. 
This represents an ideal 
combination offering the 
vasconstriction of ephe- 
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drine, the healing of camphor, menthol and thyme, and 
the reduction of burning or sting characteristic of ephe- 
drine. If the nasal mucosa is raw and irritated, ethyl 
amino-benzoate will also exert a mildly soothing effect. 
The advantages accruing from the use of benzocaine in 
nasal inhalants are obvious and yet so far, there is not 
offered to the laity a single inhalant containing this 
ingredient whereas there are a number of ethical prod- 
ucts which have recognized the above benefits. 


(ge) SURI G: SUNIL So: <5. 's-oror are rao arolea alder aka weretees 20. 
(BROGOCHII Ne 6 oe nor ien eked ce! wAooee aden 10 
ECREVPICONs Aoi S oe oi es once rere eas 1 
GIG CONMN reds cee ss ale cacie le era 150 
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(Continued on page 84) 
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MAKING CREAMS AND 
OINTMENTS 


S CHILSON 


By FRANCI 


§ doe manufacture of cream and ointments is prac- 
tically identical and requires similar equipment. 
So what is mentioned in this discussion applies as a rule 
to one as well as the other. 

The process is divided into three major operations: 
melting, mixing, milling. Some products require all 
three, some only two. In one type of machine the whole 
operation may be carried out in the same unit. 


Since, in the majority of plants, the manufacture of 


ointments or creams is a one-man procedure, it is best 
to lay the equipment out on one floor. This brings all 
the phases of the operation together and saves the 
operator running up and down stairs. 
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It is customary practice to locate the melting tanks 
above the mixing equipment even in a one floor layout. 
With the variety of pumps that are available nothing 
is gained by such a layout excepting a lot of unnecessary 


labor. In such layouts the melting tanks are often 


located on a mezzanine above the mixers; often the 
petrolatum, waxes and other materials are elevated to 










€ the proper level by means of a portable elevator. This 


is an awkward and laborious procedure at best. It is 
best to leave the melting and heating equipment at 
floor level, handling the liquefied products with gear 
or rotary pumps. 

There are many ways of handling the incoming 
drums of petrolatum, lanolin, fats, ete. One method is 
to build an insulated hot cabinet large enough to hold 
the number of drums and barrels that will be required 
for the successive day’s production. Heat is provided 
in this by means of a steam coil, and the bottom is 


Jan. ’37: 40, 1 








At the lower left of the oppo- 
site page is shown hand filling 
of creams. Across the pages is 
shown a line of cream jars pass- 
ing through an automatic filler. 
At the right is an interesting 
cream or ointment mixer. 


fitted with rollers to facilitate handling the drums. 
Doors are provided along the one side, the rollers being 
mounted parallel with the doors. The doors should of 
course be tight and the bottom of the cabinet fitted 
with a leak proof metal floor to guard against the possi- 
bility of leaky drums and barrels. A similar arrange- 
ment is used by soap companies and a few large pro- 





ducers of cream, excepting that the barrels and drums 


are opened before being put into the melting room and 
are turned on their sides so that they will drain. In 
such cases the melted product is accumulated in troughs 
or tanks located on the floor below. 

Another method is to use low rectangular tanks 
fitted with steam coils. The drums or barrels are 
opened and rolled up on these. When in position on 
tracks above the tanks an electric immersion heater is 
inserted into the containers or else the product is 
melted out with a steam hose. 
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Steam introduces of course a certain amount of water 
which must be got rid of by settling. In the manufac- 
ture of emulsified creams however this little bit of 
water makes no difference. When possible it is best to 
have melting tanks set into the floor so that the drums 
and barrels can be rolled directly over them. 


These tanks are connected by means of pumps with 
the mixing equipment and are fitted with draw-offs so 
that small quantities may be measured out. The 
measurement of larger quantities can best be done by 
volume—this applies in cases where the tank of melted 
petrolatum or grease is divided up for several different 
batches. For large batches the weight of the material 
is determined before it is melted. 

Another convenient way of handling small lots is to 
place a drum on a portable scale and do the melting 
right at the mixer by inserting a controlled-temperature, 
immersion heater into the drum. This permits the 
operator to weigh off by deduction from the gross 
weight of the drum just the amount needed for any 
particular batch. 

As a general rule, however, it is a desirable thing not 
to melt all of the fat or petrolatum, particularly in cases 
where numerous batches must be made and cooled at a 
fairly rapid rate. In these instances the fat or petrola- 
tum is weighed off in part directly into the mixer, the 
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remainder being melted. When this additional portion 
is added to that already in the mixer it transfers enough 
heat to the cold mass to soften it sufficiently. This is 
of value in the manufacture of ointments as it creates 
a more viscuous vehicle and tends to prevent strati- 
fication and precipitation of insoluble medicaments. 

When the construction of the mixer permits it, time 
is saved by melting directly in the mixing equipment. 
This can be done in steam jacketed mass mixers, in 
jacketed, removable bowl mixers and in certain types 
of patented mixers in which the entire process can be 
carried out. When the melting and mixing are done in 
the same equipment, provision should be made for 
water connections to the jacket to cool the batch and 
release the mixer for successive batches. 

Since all cream and ointment materials contain 
foreign matter straining is necessary. Unbleached 
muslin will suffice for the small lots. For steady pro- 
duction it is desirable to have some permanent type of 
filter. Edge and cartridge filters like those made by 
Cuno Engineering Co. and by the Purolator Co. are 
ideal for this purpose, and, as a matter of fact were 
originally designed for the filtration of oils. 

When oils are used with fats in the same formula, it is 
best to put them directly into the mixer. When waxes 
are included with the rest of the ingredients, the addi- 
tion of cold oil may cause partial crystallization and 
eventual grittiness in the final product. Whether or not 
to heat the oil depends upon its proportion to the re- 
mainder of the ingredients. When it can be added cold 
do so, as it saves time and helps to cool the batch 
down. So much for melting. 

The number of mixers that can be used for the manu- 
facture of creams and ointments is legion. Glass lined, 
steam jacketed mixing kettles with paddle type, inter- 
acting agitators are popular. Similar kettles with pro- 
peller type agitators are excellent, especially for emul- 
sified creams. Glass-lined tilting kettles also are very 
handy especially for creams that tend to set up quickly. 
Pony mixers are employed for creams and ointments, 
but are useless when heat is required during the mixing 
process. To provide the advantages of the pony mixer 
(change can mixer) with heat treating features, the 
transferable bowl type mixer is employed. In both of 
these machines the mixing container can be removed 
and used for storage purposes. Both double and single 
arm mass mixers are being used for ointments, creams, 
shaving cream and tooth paste. These mixers provide 
the advantages of thorough mixing, with facilities for 
heat treating and chilling together with tilting features. 
Light duty construction is recommended for drug and 
cosmetic products. 

The mass mixer is especially recommended for plants 
in which a great variety of grease base and heavy 
masses must be made. They are convenient, easy to 
clean, easy to discharge and applicable to a wider 
range of products than any other mixer. When used 
for creams, ointments and kindred products mass 
mixers should be fitted with variable speed drives so 
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that mixing conditions can be changed to suit the 
characteristics of various products. 

At this juncture it is well to be aware of the fact that 
mixing ointments is rather more difficult than it seems. 
Ointments contain insoluble medicaments that tend to 
stratify and precipitate. Although a mix in an ordinary 
machine will appear to be perfect, assay of a cross- 


section sample will reveal variations. It is for this 
reason that tolerances are allowed in the making of 
USP ointments. 

The manufacture of a uniform ointment dictates the 
use of a viscuous vehicle and rapid agitation to keep 
the medicaments in suspension until the base sets up 
enough to prevent precipitation. Under driven, disc 
type mixers are ideal for the purpose and at least one 
of them will also mill the product simultaneously. 

The problem of milling applies to ointments and 
those cosmetic pastes or creams containing gritty, in- 
soluble pigments. It is desirable to mention at this 
point that before selecting a mixer or a mill one must 
know whether an actual reduction operation is required 
or just merely a dispersion or “‘smoothing’’ operation. 
In the manufacture of ointments and cosmetic pastes, 
the latter is usually the case, for the reason that the 
insoluble medicaments and pigments generally are 
from two to four hundred mesh. Materials of this kind 
as a rule form little clusters of particles or aggregates 
which are made more coherent when introduced into a 
Such aggregates require 

Milling in the reduction 


greasy, viscuous vehicle. 
merely to be smoothed out. 
sense is not necessary. 

Now the importance of this distinction lies in the fact 
that if you get the right kind of mixer milling will be 
unnecessary and you will save both the price of the 
additional piece of equipment and the labor of an extra 
operation. Another way of accomplishing this smooth- 
ing effect is to mount an edge filter on the discharge 
side of a pump. By pumping the batch through this 
filter a good smoothing effect is obtained and almost 
any kind of mixer can be employed. We must not forget, 
however, that “smoothing” or milling will not over- 
come stratification or result in a sufficiently uniform 
mix. Stratification takes place in the mixer. Milling 
improves the texture of a product but it does not in all 
cases improve the distribution of its constituents. 

As to mills there are many types, each of which has 
its peculiar merit for certain products and certain 
types of production. For smoothing purposes hopper or 
paint mills are frequently employed. These are easy to 
clean and are very useful for small batch work. Stone 
mills are equally useful and do a better milling job, 
being harder to clean and somewhat cumbersome. 
Roller mills do a fast, uniform milling job and are easy 
to clean. They are recommended for high production 
(although small size models are available for miscel- 
laneous work) and are especially useful for tooth paste, 
shaving cream, color masses, cosmetic pastes, and 
difficult ointments. There are half a dozen different 
types of colloid mills which find use in this field. A 
variant of this type of mill is called a colloidal mixer. 
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Colloid mills are recommended for difficult milling 
operations and particularly for emulsification. 

As to materials of construction: Melting equipment 
can be made of steel or tinned lined copper. Cream 
mixers of glass lined steel, stainless steel, nickel, or any 
non-corrosive alloy. Mills generally are made of cast 
or hardened steel, but may be obtained of stainless 
steel. 

An effective layout will eliminate re-handling and 
eliminate lifting. Effective equipment will produce 
uniform products in minimum time. 





Menthol 


(Continued from page 47) 


1926 it was found that the San Joaquin Valley in 
California offered favorable climate and soil conditions. 
The acreage was increased there each year until, in 1930, 
about five hundred acres were under cultivation. The 
plants are grown by members of the California Menthol 
Growers’ Association and shipped to Burbank for distil- 
lation. The only appreciable difference in the menthol 
obtained from these plants and that from Japan was in 
the shape of the crystals, the domestic being long 
needles, the Japanese, small prisms. But high labor 
costs and a sudden drop in Japanese prices curtailed 
cultivation in California. Approximately 12,000 acres 
er more would be necessary to satisfy domestic con- 
sumption of menthol. This acreage is readily available 
and cultivation would be practical at pre-1930 prices. 

Domestic production of menthol in 1925 was 1800 
pounds; in 1930, 15,000 pounds; in 1932, only 6000. 

Until 1925, all United States consumption of natural 
menthol was supplied by import. Since 1927, less than 
five per cent. has been supplied by domestic production. 
Ten to twenty per cent. of our imports in recent years 
has been from Europe, presumably synthetic. Eighty 
per cent. of our consumption of all menthol is supplied 
by the natural product, ninety-five per cent. of which 
comes from Japan. 

Aside from attempts to raise Japanese peppermint as 
a source of natural menthol, the extremely high prices 
of Japanese menthol led to many attempts, of varying 
success, to find a synthetic substitute. 

As long ago as 1904, Brunel observed that menthol 
could be obtained through the hydrogenation of thymol. 
But the process of menthol-making by reduction was a 
complicated one, due to the formation of a number of 
by-products along the way. 

Between 1919 and 1926 many processes were de- 
veloped in England, Germany and this country. A 
serious drawback was the low boiling point of most of 
these products which caused it, in some cases, to liquefy 
in summer heat. Further, these processes were expen- 
sive and only practicable during periods of abnormally 
high prices for Japanese menthol. 

One of the first commercially successful products was 
made under British patents and marketed in 1923— 
Japan’s earthquake period—when prices in New York, 
duty paid, for natural menthol reached a high of $19.50. 


Jan. ’37: 40, 1 


Reports of new processes came from Australia, from 
England, from Germany. In 1924 an imported syn- 
thetic menthol was offered in New York at $9.00 a 
pound; natural was then around $13.00 a pound. A 
large user of menthol in this country was reported to be 
making its own in 1928 at a cost of less than $4.00 a 
pound. This price was impossible for the open market, 
however, because of additional packing, shipping and 
selling expenses that would have arisen. 

None of the synthetic menthols were allowed for 
medical purposes and their market was limited to ex- 
ternal remedies and tooth pastes. 

By 1928 a German menthol was selling for $4.32- 
$4.86 a pound, with the price of natural menthol not far 
above it. 

The most important result of these efforts and suc- 
cesses was the forcing down of the Japanese price which 
started a decided downward curve in 1926 and con- 
tinued until 1932, when it reached a low of $2.25 a 
pound. Many of the synthetic manufacturers were 
forced out of business but since 1932 the price of 
Japanese has stayed consistently down near a normal 
level. December, 1936, prices for natural menthol 
ranged from $3.00 to $3.10 per pound, with synthetic 
selling for $2.25 to $2.50. 

It is interesting to note that Japanese peppermint was 
being grown commercially in California in 1926, the 
year that Japanese prices started their downward trail. 

In 1925 Japan exported 556,617 pounds of menthol to 
all countries, with a value of $5,121,235, or a unit value 
of $9.20. In 1927, they exported 625,930 pounds valued 
at $2,321,966, with a unit value of $3.71. In 1932, 565,- 
508 pounds were exported with a value of only $1,045,- 
629, unit value $1.85. 

Synthetic menthol is produced today in France, Ger- 
many, England and this country. The only production 
figures available are those for France—110,000 pounds 
annually. 

It is obtained either by reduction or hydrogenation 
from menthone, piperitone, thymol or pulegone ob- 
tained from oil of pennyroyal. A firm in this country is 
making it from citronella oil. The high prices of raw 
materials and labor, with Japan’s sliding scale of prices, 
make it a hazardous enterprise. 

But synthetic menthol was admitted to the U. 8S. 
Pharmacopoeia in June, 1936. It will be difficult to win 
over the manufacturers while the price of natural men- 
thol is right. But it may be done. 

Meanwhile, the Japanese claim to have little faith in 
the efficacy of synthetic menthol for medical purposes. 
And in 1936, perhaps because of the admission of syn- 
thetic menthol to the Pharmacopoeia, a large increase 
in the acreage of peppermint was encouraged in Japan. 
More refineries are planned for locations where labor 
costs and operating expenses can be cut to a minimum. 
They plan a further cut in prices and feel sure thay can 
go low enough to force synthetic manufacturers out of 
their way. It would appear that synthetic menthol 
offers a more serious threat than they like to admit. 
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TESTED FORMULAS 


By JOSEPH KALISH 


A CLEANSING cream must cleanse, but the problem be- 
gins at this point, not ends. If removal of surface 
grime were the only property required, then either 
mineral oil or a soap would be completely satisfactory 
for the purpose; the fact remains, nevertheless, that 
cleansing creams are the best selling items in the cos- 
metic line. 

A few words concerning the cleansing that is to be 
done and the way it is accomplished are decidedly not 
out of place, in view of the vast amount of misinforma- 
tion apparent even in some of the more recent writing 
on this subject. 

Dirt on the skin may consist of a combination of de- 
posits from the surroundings and residues of materials 
applied to the skin for cosmetic purposes. This dirt is 
to be removed, and, in itself, might not represent a 
problem. It is the binding material, making the dirt 
stick to the skin surface, which must be removed in one 
way or another to permit the easy mechanical removal 
of the unwanted deposit. Fortunately, this binder is 
almost always of the same character, an oily material. 
The oil comes either from the dirt (city soot, as an 
example) or from the skin, but an oil solvent or emul- 
sifier will generally break up this binder and permit 
solid dirt to be carried away. 

Soap is an example of an emuslifier utilized in cleans- 
Its action definitely depends upon the 
presence of water. The many theories that have been 
advanced to explain why soaps clean may be empiri- 
cally summarized. The soap combines with the oil, in 
some way reducing its cohesion and permitting the oil 
to become dispersed in small globules throughout the 
water. This detergent ability is thus the ability to 
emulsify the binding oil in water, freeing the dirt par- 
ticles and permitting them to be mechanically removed 
in the lather or by rinsing. This is wholly an empirical 
explanation and we do not wish to enter into theoretical 
discussions of the lowering of surface and interfacial 
tension, adsorption, the oriented wedge theory, etc. 

The other type of cleansing action is simply explained 
and is totally different from the emulsifying by soap and 


ing skins. 
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other detergents. The oil in the cleansing agent merely 
mixes with or dissolves the binding oil and the mixture 
is then mechanically removed with cleansing tissue. No 
emulsification is necessary, nor is it possible under these 
conditions. 

Cleansing by emulsification does not, as a general 
rule, take place when creams are used for the purpose. 
With anhydrous preparations, emulsification is impos- 
sible. Creams containing water are rubbed on the skin 
in a thin layer and the water they contain is, to a large 
extent, lost by evaporation. Even when a substantial 
proportion of the water originally present still remains, 
too little is present to assist in emulsifying the oil acting 
as a binder, unless water is used to remove the cream 
from the face. Since rinsing with water after the use of 
a cleansing cream is a distinctly rare procedure, only the 
solvent action of the oils need be considered as im- 
portant. It can be safely assumed that when oil-in- 
water creams are rubbed on the skin, they lose enough 
water by evaporation to permit phase-inversion, the 
cream becoming of the water-in-oil type. Since oil is 
then the continuous phase, solvent action on the bind- 
ing oil is facilitated. 

The first requisite, 
cleansing, is an oil solvent. On the ground of toxicity of 
vapors, and other possibly dangerous consequences, 
many good solvents are immediately eliminated. Next, 
the solvent must have very low volatility, and remain 
on the skin long enough to be removed mechanically. 
As in all cosmetic preparations, the oil must be ab- 
solutely non-toxic. Mineral oil thus becomes the essen- 
tial ingredient of all cleansing creams. The oil itself can 
be used for cleansing purposes and, as a matter of fact, 
is the important component of baby oils. In itself, 
however, the mineral oil is not a completely satisfactory 
cosmetic preparation, being somewhat difficult to apply 
neatly and not having the desired appearance and con- 
sistency. For this reason, creams are formulated. 

Two general types of cleansing creams are known, 
the translucent liquefying cleansing creams and the 
white, cold-cream type. The first is not really a cream, 


then, for non-emulsification 
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CLEANSING CREAMS 


Our tested formulas this month are of 


cleansing creams. Next month we shall 


present another set of formulas. 


No. 1 
IRENE WER IN GOMER o. 85 cs$o.)5y on sh desig xh races zcan heave eee SALE 65.0 
PPOUROEREUEEB «56.6 oes 4 bse diene wees 15.0 
IR MEM NEN IREA 21/5555 eros tas ees aoe ee ee 20.0 
No. 2 
IVERIRC HU ONE. i556 oon bs bored Rows a vie’ 65.0 
EG UP GM MEERENIE 3s css AO es Ce ee ee a ae 12.0 
ERR RMN hou 8 Seo ov io ua eau Aes Del ee a 18.0 
Ferre ere 1.0 
I en oer a Sesh ra Gle rere aneyin 4.0 
No. 3 
RS oy oy 2G.0 tal en ne ae ree aera 4.3 
ERR RMBRAE YT cM Nicci yt s Whe, vacbatnts ley an jodie shee 6.0 
re inten Rea UME RE fe c2.15 sie sates otacns aldara nee ee 11.4 
VIER CREMORNE 2) ws ck Wa eg ca ep cents ieee a eae 43.5 
ACRE ERN PENA A Bicone a ota St ails eee 0.3 
WR eh a ties be toe peer ee neg 34.5 


since it consists wholly of a mixture of oily and waxy 
materials without any water. Ingredients are merely 
melted together, stirred slightly until a homogeneous 
melt results, poured into jars and allowed to solidify. 
The product must be solid, and remain solid under 
ordinary temperature conditions: it must rapidly and 
completely melt on the skin to a liquid of moderate 
viscosity (too low viscosity would result in an oil that 
flowed off of the skin); it should leak oil as little as pos- 
sible (syneresis). On cosmetic grounds, an emollient of 
some type must be present. Thorough cleansing, either 
with oil or soap, removes not only the dirt-binding oil, 
but also a large part of the natural oil of the skin neces- 
sary to preserve flexibility. A good emollient, however, 
will penetrate into the skin during the short time the 
cream is on the skin and will not be completely rubbed 
off in the subsequent treatment. The skin is thus not 
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No. 4 
Wwnnuneiuecale GhNN Ss chs on ee ce ee 62.50 
GCN GENE CANES 3.57393, Be ale eee 18.75 
| tT Se nn aman ee cy arene Meme END e 12.50 
HOC RU sa 5 a tscals CAME Sn 6.25 

No. 5 
ONC). eh are eerre re eee Larter eee tree, A 8.0 
CUE 1 ee eee eaten Carer Rapriee orb te ice, 7.0 
eee ee ee eer ee 1.0 
[VmmRNe CO CHIR sae des ag eee 49.0 
SEO es Rete Gane) EPMA Pee tee nate EASA. Set let 0.4 
Weale 8 seg oi ae keane 34.6 

No. 6 
TN >, aon cae Rea ee 4.0 
Deen ca RNIN os 408 or hn ea eras ee ree 12.0 
CE ROPCUURNIW. ok Faces ee er eee 12.0 
NEIRGNGN GES. Sines icn oace  eeeeae 39.8 
|: Pr 5 a Oe ee mT ole ULE PU Snare eee ee Me Pree ee 2) 0.2 
WN 561 oie Sccluacsn wm rhe raeiede eee aie 32.0 


completely denuded of the oils necessary to preserve 
flexibility. In creams specified for oily skins, emollient 
may be omitted, but is preferably present in small 
amount. 

In the accompanying tested formulas, the paraffin 
used is of the 125/127 quality and the mineral oil has a 
viscosity of 65/75. It is possible, of course, to make a 
mineral oil-paraffin gel that would be solid at ordinary 
temperatures and melt on the skin, but such a mixture 
generally has the objectionable quality of bleeding oil 
on standing. Petrolatum seems definitely to retard this 
tendency and is therefore included in the mixture. 
Cetyl alcohol and spermaceti are used together as the 
emollient in one of the formulas and combinations of 
this type should be used more often. Liquefying 
creams are reputed to be too drying to the skin, and 
there is no real reason why they must be. 

(Continued on page 69) 
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A! STRALIA is rich in 
Myrtaceous shrubs 
and small trees belong- 
ing to such genera as 
Leptospermum, Mela- 
leuca, Kunzea, Baeckea, 
etc., which collectively 
are known vernacularly 
as tea trees. 

The various species of 
tea tree are widely dis- 
tributed, and occur often 


in extensive areas. The 
leaves and terminal 


branchlets of the great 





“-.. . -. 


TEA TREE 


majority of species con- 
tain interesting essential 
oils, which are readily 
separated by a simple process known as steam dis- 
tillation. 

The leaves and terminal branchlets of Melaleuca 
Linariifolia, when subjected to steam distillation yield 
a pale lemon-colored essential oil to the extent of 1.5 
to 2 per cent, according to whether the material is old 
or young growth. That is to say, 1,000 pounds weight 
of leaf material will yield from 15 to 20 pounds weight 
of oil. Known areas of this specie, however, are not suffi- 
cient to warrant com- 
mercial exploitation. 

Experiments by inves- 
tigators, however, lead 
to the that 
Melaleuca Alternifolia 
yielded the finest quality 
oil and a company was 
formed to produce oil 
from this tree. [tis very 
common in the North 
Coast District. of New 
South Wales, being espe- 


discovery 


cially abundant in the 
Clarence and Richmond 
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River Districts. The tree appears to extend from 
Stroud to the Richmond River. It is more compact 
than M. linarifolia, and some of the areas are so thickly 
wooded that it is impossible to penetrate the growth 
except by felling and cutting a path. 

Until quite recently there were but two small dis- 
tilleries in Australia producing tea tree oil. Now, how- 
ever, that the commercial stage of production has been 
reached this oil, because of its favorable qualities, is 
likely to attract considerable attention. One Australian 
producer is in a position to supply three-quarters of a 
ton per week which amounts to the not inconsiderable 
total of 75,000 pounds per year. 

The essential oil of Melaleuca Alternifolia bears a 
close resemblance in general chemical and_ physical 
characters to that obtained from M. linariifolia. Leaves 
and terminal branchlets in amount of 1,000 pounds 
yield about 18 pounds of pale lemon tinted oil with a 
pleasant myristic or nutmeg odor. Many commercial 
samples are practically water white. 

The chemical and physical characters are as follows: 


SSICCING ECA VEUN crc occ aici snesony Gem k ce  sfacai eta hees 0.8950 to 0.9050 
Matta EOC GION oc Spateicone as ee letter 6.8° to 9.8° 
eMmACtIVe MOOK 6.255. c:s Si = Bess aia Sea ew ses 1.4760 to 1.4810 
EES 2 0) a oe an ea ara ere ree eee rartcr er 2to7 
PISter Arter ace yiablOn:, <0. << 66 sees tucteg us + oe ewes 80 to 90 
FCT TS eer eae 0.6 to 0.8 vols., 8°% alcohol 
MEMO ICO MEIN 1d chore cin ets vikt sole lee We Weaxaen nel sxeeeeas under 10° 


The complete mixture 
of constituents consti- 
tuting the crude oil has 
been found to possess a 
high germicidal value 
when tested against pure 
carbolic acid using B. ty- 
phosus as test organism. 
In other words it has 
been found to be from 
eleven to thirteen times 
more powerful or effec- 
tive in destroying ty- 
phoid germs than car- 
bolic acid under similar 
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conditions. The pleasant odor, together with the high 
germicidal efficiency, and at the same time non- 
poisonous properties promise for this oil wide industrial 
application, as in germicides, solvents, etc., as well as 
for refined uses in medicine and therapeutics. 

In a spirituous soapy solution it dissolves pus and is 
said to clean up suppurating and dirty wounds in a re- 
markably rapid time. It is reported that the oil has a 
power of penetrating pus and of mixing with it in a 
manner which causes it to slough off leaving a healthy 
surface. The solvent action mentioned above enables 
the oil to penetrate through the diseased condition to 
the healthy tissue, thereby frequently reaching the 
seat of the trouble and giving quicker healing. 

A form miscible in water has even a wider use than 
the pure oil. The vehicle carrying the oil through the 
water also assists in defatting the skin, allowing the oil 
to penetrate better. It is this form which is usually 
used in surgical work. 

The warm spicy character of the oil also suggests a 
use for toning and blending in such perfumes as sandal, 
musk, peau d’espagne, rondeletia, millefleurs, winter- 
green and bouquets. The valuable antiseptic prop- 

erties of the oil and its spicy flavoring note should also 
prove useful in dentifrices and mouth washes. 

The trees often attain a height of almost 40 feet and 
are chiefly found in swampy country. Because of this 

-it is often rather difficult to harvest, the men fre- 
quently having to wade through water. 

The small leaf-bearing branches are cut and thrown 
together in heaps, after which they are collected and 
taken to the distilleries. On arrival there, the leaves 
are taken from the dray and deposited in a vat. The 
leaves rest upon a gauze which divides the vat into 
two compartments, the lower one being filled with 
water. Water is continuously introduced into the lower 
compartment by a device which also acts as a simple 
safety valve. Underneath the vat a fire is built to keep 
the water just boiling. When the vat is completely 
filled with leaves, the lid is firmly fixed, rendering the 
vat steam-proof. 

The vaporized oil and the steam escape from the vat 
by means of a pipe which passes through a water con- 
denser. Here the vapors are condensed and the oil and 
water drip into a separating receptacle, where the water 
is separated from the oil by gravity. 

As far as the uses of this oil are concerned, it may be 
said that it has practically all the properties of eucalyp- 
tus oil and a good many other properties besides. The 
price, however, is considerably higher than eucalyptus. 





Tested Formulas 
(Continued from page 67) 


Cleansing creams of the cold cream type can be made 
along the lines suggested in the preceding article in this 
series, and consist of emulsions of oil and water. Several 
additional considerations enter into the present case, 
however. The proportion of oil in the cream must be 
high to assure adequate cleansing power and, no matter 
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what the emulsion type, after rubbing on the skin, the 
cream should be soft, with little drag. As in the case of 
the non-emulsified cleansing salves or gels, the cream 
should melt on the skin, but this is not absolutely essen- 
tial. The factor that must be watched here is the 
action of the oil-wax mixture after water has evaporated 
or the cream has undergone phase inversion. Very 
often a soft cream will become very viscous when 
rubbed on the skin and then will be useless for cleansing. 
This will be the case when insufficient low viscosity oil . 
is present to counteract the hardening effects of the 
waxes in the absence of water. As an example of 
proper formulation, the liquefying salve containing 
beeswax will make a good emulsified product with the 
addition of 30 to 40 parts of water and the correct pro- 
portion of borax; no matter what the type of the result- 
ing emulsion, and even after the evaporation of the 
added water, the wax-oil mixture will have the correct 
physical properties for good cleansing. 

\ beeswax cream alone, containing no paraffin or 
petrolatum, will not melt rapidly or completely on the 
skin. If the proportion of beeswax is low enough to per- 
mit melting at low temperatures, the cream itself will 
be too soft; if, on the other hand, the beeswax percent- 
age is high enough to make a reasonably stiff cream, the 
melting point will be higher than necessary. For this 
reason, paraffin is included in many creams, assuring a 
cream that is consistent and even quite hard at ordinary 
temperatures but which rapidly and completely melts 
at the temperature of the skin surface. Petrolatum is 
also utilized for the same purpose, but is less effective in 
stiffening the cream. 


Liniments 


(Continued from page 56) 


To this vehicle may be added such medicinal agents 
as Boric Acid (10%), Ichthyol (30°¢), Resorcinol (30°%), 
Salicylic Acid (5%), Betanaphthol (5%), ete. 

Scalp lotions or hair washes which are alcoholic or 
hydroalcoholic, aqueous or oily solutions or mixtures 
intended for application to the scalp, and which are 
generally rubbed in may be correctly included among 
the liniments. They may be simply cleansing, anti- 
parasitic, antiseptic, or mildly “stimulating” (rube- 
facient) preparations. The simplest liniment of the 
scalp type is the Soft Soap Liniment or “Tincture of 
Green Soap” of the U. S. Pharmacopoeia, XI. The 
addition of 1 to 2 per cent. of Castor Oil to this liniment 
is advantageous if the hair and scalp have a tendency to 
dry. Several formulas for dandruff “liniments’”’ have 
been published in the February, 1936, issue. 

A simple remedy for head lice is a mixture of equal 
parts of coal oil (kerosene) and cottonseed oil which 
should be rubbed into the hair and scalp at bedtime; the 
hair covered with a towel or bathing cap to prevent 
soiling of the bed linen; and then thoroughly washed off 
with soap in the morning. A useful adjunct is a fine 
comb dipped in vinegar to insure the removal of the nits 
adhering to the hair. 
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EW METHODS AND NEW MARKETS: Every 

branch of the cosmetic industry has been over- 
whelmed with unexpectedly large business. Our chart 
showing the wholesale value of cosmetic sales, which 
has been above $140,000,000 all during this year, and 
which has mounted almost uninterruptedly since April, 
moved to a new high in November sales, passing the 
$160,000,000 mark. With public consumption keeping 
pace and with the expectation of low stocks and bare 





shelves in retail stores following Christmas, optimism 
for a big 1937 is running at full tide. 

But there seems to be no disposition in the trade to 
view with smug complacency the prospect of an orderly 


profitable year. Nineteen hundred thirty-seven may 
well be a critical year, both for manufacturer and re- 
tailer, and few there are who do not seem to realize this. 
The retailer is fully as involved as the manufacturer in 
the prospective control of advertising, of sales methods 
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Wholesale sales of cosmetics and toilet preparations increased so much for the twelve month period ended November, 
1936 as to necessitate re-drawing of the chart to make room for the new figure. For the year ended November, 1936, 
sales were valued at $161,693,000, a 3.1 per cent. increase over the $156,787,000 in the twelve month period 
ended October, 1936, and an increase of 11.4 per cent. over the $145,114,000 for the year ended November, 1935. 
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and of price maintenance. Radical changes in sales 
policies, methods of distribution and advertising will 
strengthen or weaken his position in accordance with 
his ability to adjust his store or department policy to 
changing conditions. 

The Robinson-Patman Act is already deeply affecting 
the thinking of most of the industry. We hear of lines, 
formerly restricted to the beauty parlor trade or to 
salons, preparing to expand into the general retail trade. 
Some treatment lines, heretofore restricted to selective 
distribution, are planning to deal with salons or to ex- 
pand on a much broader base of distribution. A few 
limited lines, widely advertised and widely sold, are de- 
veloping a higher priced treatment line. Confused 
thinking, experimentation, preparation to jump in any 
direction are the policies ruling a large part of the 
manufacturing trade. 

It is our opinion that forces are in operation which 
will greatly expand the use of perfumes and cosmetics. 
The cosmetic industry, in spite of its vast volume in 
this country, has not yet even approached maximum 
consumption. There has been too much sound and fury 
to secure the trade of too small a percentage of the 
potential market. Under these new forces, the man- 
ufacturer should be in a much more secure position, 
with his goods moving freely on the base of their merits 
and with his publicity directed towards selling his prod- 
uct honestly in his present market and educating the 
even more substantial potential market which still 
exists to be developed. 


HE TREND IN COSMETICS. During the past 

month, manufacturers continued to find it almost 
impossible to do anything but strain every effort to fill 
Christmas orders which continued to pour in right up 
until the last moment. Reports from all over indicate 
that the day after Christmas found everybody, man- 
ufacturer and retailer, alike, pretty much sold out. This 
means, of course, continued activity in January, with 
buyers in the market immediately to replenish ex- 
hausted stocks. 

New merchandise, as a result, has been slow in de- 
veloping, according to Tomer Regutsires. Many of 
the manufacturers are planning new products, but the 
force of immediate circumstances has been holding 
them up. However, there are a few noteworthy ex- 
ceptions. 

Preparations for exposure and cold weather continue 
to make their appearance. Dorothy Gray will have 
ready for delivery to the stores about January 15, a 
winter lotion which is called Blustery Weather Lotion. 
This is a bland, greaseless emollient with extra-protec- 
tive and soothing qualities for skins sensitive to drying 
winds, heat and cold. It comforts weather-burned, 
chapped, rough, red skin, and makes a smooth powder 


base. It may be used before and after exposure and is 


also recommended for the hands. 
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1933 1934 1935 1936 


Department store sales of toilet articles and drug sundries in 
the New York Federal District were 9.6 per cent. higher in 
November 1936 than in the same month of the previous year. 
This corresponds to an adjusted index number of 108.1 for 
November, 1936, compared with 107.3 in the previous month and 
96.3 in the same month of the previous year. 


For skiing, Elizabeth Arden has made a new kit. 
Armed with this small, well arranged bag, milady is 
prepared for any beauty emergency. It contains four 
little flat metal containers; one of Eight-hour cream, one 
Velva cream, one Ardena Amoretta, and one Ardena 
Sun-proof cream, each with its own little mirror. All of 
these are cleverly packed in one flat compartment with 
a larger square mirror. A powder puff, comb and small 
lipstick are also tucked in the case which closes with a 
zipper. The bag can be hung from its strap on any 
belt. 

The sudden switch of the leading actors in the coming 
British Coronation ceremonies is not expected to have 
any influence upon coronation fashions except that it 
will bring to the foreground, however, many special 
American cosmetic preferences; which otherwise might 
have been buried under the weight of the all-British 
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Sales of toilet goods and drugs by department stores in the 
Chicago Federal Reserve District increased sufficiently in Novem- 
ber to require extension of the chart. Business in November 1936 
was 5.3 per cent. greater than in the same month of 1935 and cor- 
responded to an adjusted index number of 120.5. This compares 
with 120.0 for October 1936 and 113.7 for November 1935. 
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Sales of toilet articles and preparations by department stores in 
the Richmond Federal Reserve District were 5.3 per cent. greater 
in November 1936 than in the same month of the previous year. 
Baltimore sales registered an increase of 1.7 per cent. while Wash- 
ington sales were 8.4 per cent. greater than in November of 1935. 

The corresponding index numbers for the whole district were 
124.9 for November 1936, comparing with 124.4 in October 1936 
and 115.0 in November 1935, 


fashion. American women will be less willing to emu- 
late the British style of beauty and will follow rather 
their own inclinations. This, during the summer 
especially, will re-establish out-door cosmetics upon 
their accustomed level. It will return to vogue earlier 
than expected the deeper and well defined shades of 
make-up, dictated by the bright American sun, with 
very much less of the pastel shades that had been indi- 
The same will apply 
In other 


cated by 1936 fashion forecasts. 
to perfumes, powders, nail polishes, ete. 
words the coronation fashion, instead of supplying the 


dominant note of the fashionable cosmetic current, 
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Department store sales of toilet articles and drug sundries in 
the San Francisco Federal Reserve District were 2.2 per cent. 
greater in November 1936 than in the same month of the preced- 
ing year. The corresponding adjusted index number was 110.3, 
comparing with 110.1 for October 1936 and 105.6 for November 
1935. The increased business in the whole district consisted of a 
5.6 per cent. increase in Los Angeles, 0.3 per cent. increase in San 
Francisco, and an increase of 3.6 per cent. in the Pacific North- 


west. 


72 


The Drug and Cosmetic Industry 


may become a superimposed feature merely, running 
concurrently with an all-American cosmetic fashion of 


its own. 

This should prove of advantage to the American 
toilet goods business during the coming Spring and 
early Summer. It will create a demand for coronation 
specialties during part of the season on top of the 
normal sales and will give the cosmetic industry full 
opportunity to build the bulk of its business along 
established lines. It may hasten in some respects the 
trend to greater luxuriousness of personal appearance, 
that has characterized the winter season, and will induce 
many manufacturers to develop, for Spring use, many 
articles that had been held for late summer and early 
Fall promotions. Fashion experts forecast the greatest 
variety of shades for make-up and a trend to rich 
scents for perfumes, favoring oriental bouquets and the 
heavier outdoor scents. Gardenia, geranium, jasmin 
and other last year’s best sellers are expected to retain 
their popularity in the utility perfume demand. There 
is a possibility that the old fashioned English flower 
scents that had been regarded as a distinct coronation 
development will have to be adjusted to meet the re- 
quirements of the new situation. 

There is no reason to believe that the fashion for 
blending perfumes, powders, and the shades of nail 
polishes will come to its end in 1937. On the contrary 
stores are still selling blending materials: there is less 
need, however, for this practice in view of the greatly 
widened range of compounded scents and the larger 
variety of powder shades. Customers will buy three 
and more perfumes, even if they buy less of each and 
will follow the same practice with reference to powders 
and the various make-up articles, as mascaras, rouges, 
nail polishes etc. This, while cutting down somewhat 
the sales of large units of the costly brands has increased 
the sales volume generally. Most toilet goods mer- 
chandisers prefer the present development because it 
permits them to make a bid for the large number of 
customers that has stayed away from the higher priced 
goods during the depression. Many stores are making 
special displays today of small size packages of high 
priced perfumes, pushing them in sets of two or three in 
an attempt to re-educate customers in the use of quality 
perfumes. 

Packaged sets of perfumes and other cosmetic 
preparations have been selling well during the Christ- 
mas season and most department store buyers seem to 
feel that the practice is worth while continuing. 

Department store displays, and those in the better 
type drug stores, are indicative of a trend to better 
grade merchandise. More higher priced articles are 
shown and the quality article is fully established again 
with the majority of customers. 

The Christmas season has been the best since the de- 
pression with sales figures approaching Christmas 1929 

(Continued on page 80) 
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Trade Commission Under Scrutiny 
(Continued from page 53) 


A. G. Gunnarson of the U. S. Chamber of Commerce 
says that there is “scarcely any pharse in the statute 
which is not reasonably capable of at least two different 
interpretations each made in perfect good faith.” This, 
however, is not preventing the Commission from ex- 
perimental administration of the law. It has issued a 
number of formal complaints, several of them aimed at 
cosmetic and toilet preparations concerns such as Bour- 
jois, Hudnut, Coty, Elmo, and Charles of the Ritz. 
According to rumor, Commission people already regret 
having instituted some of the proceedings under the 
Robinson-Patman law. Meanwhile, movements are 
proceeding towards securing clarifying amendments to 
that law, despite the fact that the Chairman of the Com- 
mission, Charles H. March, is understood to oppose any 
amendment at this time. 

As is well known, retail drug interests favored enact- 
ment of the Robinson-Patman law as a measure to curb 
the growth of monopoly. As that measure seems to be 
working out, however, it appears to drug manufacturers 
to contain greater possibility of monopoly than existed 
under old laws. They believe it will enable them to 
make more profit and to occupy a more advantageous 
position than formerly in dealing with the so-called 
“chiseling fringe” of the trade. 

At the same time, some retailers are disappointed at 
not getting special discounts which they complain that 
chain store competitors formerly received. Such re- 
tailers cannot even ask for such discounts, however, it is 
said, without violating the law which applies equally to 
those who receive, as well as those who give, discrimina- 
tory discounts and prices. An interesting possibility of 
the Robinson-Patman law, in the opinion of some drug 
trade representatives, is that it may do away alto- 
gether, eventually, with discounts as such. This may 
be unimportant, however, as definite and differing price 
figures can be used instead of quoting certain prices 
minus certain discounts. 

One of the complaints sometimes heard concerning 
the Commission is that it pays too much attention to 
protecting small business rather than trying to keep all 
business, great and small, on the straight and narrow 
path. Commission people deny that they favor small 
business, but to anyone familiar with the policies of the 
Roosevelt Administration in the interest of the ‘‘for- 
gotten man” and the relationship existing between the 
present Chief Executive and members of the qusai- 
judicial Commission whom he appoints, there appears 
to be no doubt that more attention is paid by the Com- 
mission to the wishes and supposed needs of the “‘little 
fellows” than to the legitimate activities of “big busi- 
ness.” 

Another point on which the Commission has been 
subjected to much criticism concerns the conduct of its 
so-called fair trade practice conferences. It is no secret 
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that such conferences are frequently engineered and 
their rules ultimately formulated by parties having very 
special interests. Attention has been called elsewhere 
to objectional features of the recent perfume and cos- 
metic trade practice conference. Objections have been 
raised to similar conferences in other trades and in- 
dustries. It is recalled that the late W. L. Crounse, 
who was Washington representative of the National 
Wholesale Druggists’ Association and the American 
Manufacturers of Toilet Articles for many years, con-. 
sistently advised against cooperation with the Commis- 
sion in the matter of fair trade practice conferences for 
those groups. 

What is regarded by lawyers and others as one of the 
most drastic and far-fetched policies was adopted by the 
Commission a year or two ago. In effect it forbids the 
use of the words “distillers,” “distillery,” “distilled,” in 
the name of a liquor concern unless it actually distills 
the liquor it advertises and sells. Almost from time 
immemorial, it is said, rectifiers, and even wholesalers 
in the liquor industry, have in many instances included 
one of the above quoted words in their firm names with- 
out anybody being the worse therefor. The Commis- 
sion insists, however, that a consumer is deceived to his 
detriment if he buys a bottle of liquor not distilled by a 
concern bearing a name banned under the Commission 
rule. 

A recommendation of the Council for Industrial 
Progress, a semi-official body, which has perhaps not 
received the attention it deserves, is that the “Federal 
Trade Commission be relieved of the disadvantage of 
both administrative and judicial capacities.” This re- 
port was framed by a committee including representa- 
tives of both industrial management and organized 
labor. It advocated that because of the difficulties in- 
volved by vesting in a single body both administrative 
and judicial functions, the latter should be transferred 
to an independent commission. This latter body, if the 
plan recommended were adopted, would have jurisdic- 
tion over cases instituted by the Commission or by 
agreed private parties. 

The Council took stock of the present dissatisfaction 
with the Federal Trade Commission Act and reported 
that it found present anti-trust laws not entirely potent 
in preventing many of the “destructive, discriminatory 
or deceptive competitive practices, which, once initiated, 
tend to become general under the competitive pressure 
which they generate.” The committee also suggested 
amendment of the anti-trust laws so as to make unlaw- 
ful such practices as loss leader, destructive price cut- 
ting, selling below cost, and the maintenance of unfair 
labor working conditions. 

Friends of the Federal Trade Commission insist that 
much of the opposition to its control over advertising 
and other activities comes from persons and concerns 
that have been defeated in court proceedings in which 
they contested Commission orders. Some of these pro- 
ceedings continued for a number of years only to end 


de 





finally in a Commission victory before the Supreme 
Court. 

Whereas in its earlier history the Commission lost a 
large percentage of its cases that were carried into 
court, yet Commission officials say that the official 
record shows that during the past four years the federal 
courts have sustained the Commission in some thirty- 
five or forty cases. In only one case, during that period, 
did the courts finally overrule the Commission, it is 
claimed. That was the well-known Marmola or Rala- 
dam case which the Supreme Court decided against 
the Commission, in a five-to-four opinion. 

By its friends, the Commission is likened to the late 
President Grover Cleveland, who was described as being 
loved “for the enemies he had made.” 

The standing of the Federal Trade Commission 
among members of Congress is problematical. Even so 
staunch a friend of the Commission as Representative 
Sam Rayburn, of Texas, then Chairman of the import- 
ant House Committee on Interstate and Foreign Com- 
merce and more recently advanced to the Democratic 
floor leadership of the House, has charged the Commis- 
sion with lobbying on the food and drug bill. 

That 
lobbying is generally recognized on Capitol Hill, and 
during the last Congress it was sufficiently effective 


lobbying as to prevent legislation which would have 


Commission officials have engaged in such 


placed control of food, drug, and cosmetic advertising 
under the Food and Drug Administration. Whether 
the Commission will be equally successful during the 
75th Congress is a matter of speculation. Some mem- 
bers of the Commission, particularly Judge Davis, have 
strong personal friends on the “Hill.” 

A year or two ago the Commission was not able to 
have its way with the food and drug bill in the Senate, 
but at that time the Commission is said to have been 
hampered by the pendency in court of the case involv- 
ing the attempted removal of Commissioner William E. 
Humphrey from the Commission. It will be recalled 


that President Roosevelt undertook to remove Humph- 


rey, who had refused to resign, on the ground that 
Humphrey was not in accord with the progressive 
policies of the Democratic Administration. But 
Humphrey won his appeal to the courts for payment of 
his salary for the period of his original appointment. 
The Supreme Court, in effect, ruled against the Presi- 
dent’s claimed right to remove a member of the Com- 


mission. Friends of the Commission claim that decision 
has tended to make the Commission more independent 


of the President than formerly. That remains to be 


seen, however. 
In considering where advertising control should ul- 


timately be lodged, drug and cosmetic interests admit 


that there are possibly two points in favor of Federal 
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One is that proceed- 


Trade Commission jurisdiction. 
ings by the Commission are civil in character, in con- 
trast to the possible criminal proceedings of the Food 
and Drug Administration. This point, however, would 
be largely met, it is believed, by an amendment that 
appeared in one of the later forms of the food and drug 


bill in the last Congress to the effect that a first or second 
offender should be dealt with by the Food and Drug 


Administration through civil proceedings, whereas a 
chronic or habitual offender would be dealt with by the 
Food and Drug Administration through criminal 
prosecution. 

The second possible point in favor of the existing 
situation, it is said, lies in the fact that unless the Fed- 
eral Trade Commission law is amended to deprive the 
Commission of jurisdiction over food, drug and cosmetic 
advertising, both the Commission and the Food and 
Drug Administration would have such jurisdiction, in 
the event of passage of the Copeland bill in anything 
like its original form. Ina measure, this would place the 
drug and cosmetic manufacturer in a position of pos- 
sible ‘‘double jeopardy,” a situation anathema to 
members of the legal profession. 

In other words, under those circumstances a drug or 
cosmetic manufacturer could be required by the Food 
and Drug Administration to change his advertising, as 
he may now be required to change his label, and then 
could be called upon the carpet by the Federal Trade 
Commission and required to make other changes or 
even to go back to the original ad. That situation could 
be avoided, it is claimed, by turning over completely all 
food, drug and cosmetic advertising control to the Food 
and Drug Administration. That may possibly be the 
ultimate outcome of the present impasse. 

The ultimate outcome of food and drug legislative 
attempts in the new Congress is awaited with great 
interest, both on the part of the Commission and the 
trade. The Food and Drug Administration is reported 
as standing pat for a strong bill with teeth in it. The 
Department of Labor, in a recent Consumer Bulletin, 
severely criticised the Copeland bill as lacking in many 
essential respects. The White House denies that Presi- 
dent Roosevelt ever endorsed the bill. Copeland and 
the Roosevelt Administration are not on friendly terms 
politically. 

Representative Chapman of Kentucky, last Congress 
subcommittee chairman in charge of the bill, has been 
planning to introduce a bill of his own, reported to be 
stronger, from the Agricultural Department stand- 
point, than is the Copeland bill. One of the latest pro- 
posals is that the Department be empowered to obtain 
a temporary injunction against false advertisers to stop. 


their activities, pending investigation and final deter- 


mination of the questions at issue on their merits. 
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ALENTINE PACKAGES. It just seems as if 
there isn’t another thing under the sun that milady 
will need in the way of perfumes and cosmetics, because 
from the flourishing business which was done during the 
past holiday season, it is apparent that she was heavily 
showered with these gifts. It is only natural to assume 
that there will be dull days early in February if some- 
thing isn’t done to pep things up. The retailer knows 
an excellent way to do this is to have Valentine Day 
promotions. 

Too long have florists and candy makers had the 
Valentine Day business pretty much to themselves. 
The cosmetic industry was slow to appreciate the pos- 
sibilities of this romantic day, and it is only in recent 
years that it has taken advantage of it—but not nearly 
enough advantage. After all, what more appropriate 
on this romantic day than an alluring scent in a beauti- 
ful bottle packaged in some way reminiscent of the day? 
Toiletries are so desirable and appropriate that they sell 
themselves, but packages made expressly for the pur- 
pose, or perhaps just an outer wrapping or label will 
give the necessary eye-appeal. 

There are some firms who recognized this in past 
years and catered to it to the extent of packaging per- 
fumes in heart shaped boxes. But much more of this 
can be done and should be done, because if the candy 
makers can afford to make up special packages for just 
that day, there isn’t much reason for the cosmetic and 
perfume manufacturers to fear left-overs. The retailer 
is receptive to any ideas of this kind and is glad to push 
the merchandise and give it compelling space. 

The field is so wide and need not be limited to the 
wives and sweethearts—mothers too, like to be remem- 
bered on Valentine’s Day—why not an attractive pack- 
age just for mother, and remember, mothers are modern 
these days. 

However, there is still another angle which decidedly 
is not to be overlooked. Gifts on Valentine’s Day are 
not restricted to the ladies only. Men too, like to re- 
ceive and the women like to give. Candy, flowers, etc., 
may be charming gifts for milady, but this is one day in 


the year when men’s toiletries are a “natural”. A 
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ACKAGCING 


NOTLS 


handsome Valentine’s Day package for “him” cer- 
tainly shouldn't be overlooked. 

Bulk perfume too, might be sold as a gift item if 
decorative bottles are used, such as some already on the 
market which have a ruby heart-shaped stopper. 

As a matter of fact, there are so many ways in which 
to promote the sale of toiletries for Valentine’s Day 
that it is difficult to conceive overlooking it, but manu- 
facturers in the past have been laboring under the im- 
pression that the one day in itself wasn’t important 
enough to warrant all the trouble of special packaging. 
Just try it this year! 





HE BAMBOO SHOOT which originally inspired 

the packaging of Bamboo perfume by Weil, a 
woody perfume composed for informal, casual attire, 
is now carried out in a new lipstick bearing the same 
name and designed for last word smartness in sports 
wear. The case is made of brilliantly polished brass 
with a segment break in the middle on which appears 
the word Bamboo in red, and is topped with a tiny 
scarlet “coolie-hat” finial. The scarlet and brass is 
most striking. The design, naturally, is taken directly 
from the bamboo shoot itself. The grand feature about 

(Continued on page 80) 
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DEDON LABS. 
A new three-jar ensemble 


cosmetic kit recently announced 
by Colt’s Patent Fire Arms Mfg. 


Co., Hartford, is used by Dedon 
Labs., Erie, to package two 
types of face creams and a 
powder. The entire container 
is very light in weight and is so 
constructed as to protect the 
creams and powder from the 
effects of temperature and mois- 


ture changes, and fits easily into 
a small traveling bag. 


BOURJOIS 


Bourjois presents an Evening 
in Paris ‘Personality Ensemble. 
This consists of one package 
containing Evening in Paris 
rouge, lipstick and perfume. It 
comes in one size only, pack- 
aged in blue with enlarged 
Evening in Paris figures in silver. 


RICHARD RAND CO. 

The Richard Rand Co., 
Chicago, are marketing a Special 
Formula F Tissue Cream, which 
is certified to contain a mini- 


mum of 850 A.D.M.A. units of 
Vitamin D and 14,400 Shepard- 
Linn units of Viatmin F, with 
Vitamin A added. It comes in a 
black jar with gold lithograph- 


ing on the cover. 


PARFUMS CHARBERT 
Parfums Charbert has made 


another addition to the men’s 
items—a talc, packaged in a tall 
can covered with a leather-like 
material, with a gold label 
carrying the head of William 
Gaxton, which marks all of the 
Charbert men’s preparations. 





ELMO 


Elmo's ‘Special Formula’’ In- 
troductory set contains a com- 
plete make-up including Ralo 
powder, rouge, lipstick, Kohl- 
Mo, for the eyelashes, and 
Elmo's new Special Formula 
Cream. This new preparation is 
designed to lessen and soften 
ines around the eyes, and pre- 
vent crepey neck. 


RAZOBRITE CO. 
The Razobrite Co., Houston, 


offers a razor-blade outfit. Be- 
tween shaves the razor is kept 
immersed in the jar in the Razo- 
brite solution which removes 
all soap, sterilizes the blade and 
prevents rust. It entirely elimi- 
nates the necessity of cleaning 
the razor after shaving. The 





glass container and Caseal cap 
for the Sat gy of the solution 


is supp lied by the Owens- 


\\\inois Glass 


JOHN LAHOUD 
John Lahoud who started 
manufacturing soap in Caracas, 
enezuela, is marketing the soap 
and several other products in 
the U. S Designs were e- 
veloped by Owens-lllinois for 
a John Lahoud face-powder jar, 
brilliantine jar, lotion bottle and 


liquid soap container. 


MAISON  JEURELLE 
Maison Jeurelle offers its Old 


Vienna toilet water in an 
antique wolf neck bottle, oro- 
vided with an atomizer. The 
bottle contains about 12 ounces 
of this unusually refreshing and 
pungent toilet water, which 
may be described as a mixture of 
lavender and Russian leather. 


ELJAY LABS. 


Convenience for the user as 
well as merchandising effec- 
tiveness were major considera- 
tions with Eljay Labs., Chicago, 
in packaging these toiletries. 
The bottles have Aridor’s |-T 
caps with ‘one-spin-and-it’s- 
on” (or off) threads, making the 
handling of the bottles easy for 
cream or lotion covered hands. 


LADY LILLIAN 


Lady Lillian presents an at- 
tractive, compact, manicure case 
of plactic which holds four of 
the Lady Lillian preparations. 


COLT’S 

A. light-weight, non-fragile 
eye-cup with a sanitary dust 
cover, entirely molded of plastic 
material, has been announced 
by Colt’s Patent Fire Arms Mfg 
Co. The cup itself is molded of 
Durez with colored plastic 
covers, and the unit is so light 
and strong that it can be 
dropped on the wash basin 
without damage. 


ANTOINE 


Antoine’s Parfum Rue Cam- 
bon is said to be imbued with a 
spirit of subtlety and mystery 
and is a delightful fragrance for 
day or evening. Parfum Rue 
Cambon is named after the 
Paris street where Antoine's 
Paris salon is located. The per- 
fume is beautifully packaged. 
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BARBARA GOULD 


Barbara Gould’s complexion 
dressing is a liquid powder 
foundation to give make-up 
more adhesion. It is ideal for 
back and arms, and may be used 
to cover blemishes. 


ST. DENIS 


St. Denis Dry Perfume comes 
in attractive little crystal flacons 
in four different fragrances. It 
imparts a delightful perfume to 
the skin and also acts as a 
deodorant. 


MARY DUNHILL 
Mary Dunhill has added a 


mascara to the line. The case 
which holds it is old rose and 
silver. 


LA VALL 


La Vall, Inc., has brought out 
the Beauty Ball, a manicure kit 
in spherical form molded en- 
tirely of brilliant scarlet Durez. 
The top half of the sphere is 
removable, and the three bottles 
are nested in a removable paper 


shell. 


LES PARFUMS FAURE 


Les Parfums Faure offer an at- 
tractive display box which holds 
three dozen vials of Faure per- 
fumes in six odors. 


GERMAINE MONTEIL 


The “Fortnighter’”’ is a travel- 
ing bag introduced by Ger- 
maine Monteil. The cosmetics 
are fitted into a separate lower 
compartment which forms the 
bottle of the bag; above this is 
a section for personal effects. 


CHRYSON 
The Chryson Carry-all is a 


traveling case with plenty of 
room for personal things such 
as tooth brush, soap, cosmetics, 
etc. Chryson products are in- 
cluded in the little case. 


COTY 
Coty now offers “Air Spun” 
Rouge which is presented in 
shades to harmonize with those 
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of Air Spun face powder. The 
center design of the package is 
plastic inlay of brilliant red. 
The box is highly polished in 
gold tone, engraved with the 
swirls of the “Air Soun’’ symbol. 


MINIMAX CO. 


To give a dentist a convenient 
container for his anesthesia am- 
poules, the Minimax Co., Chi- 
cago, pack 25 cartridges of 
procaine solution in a molded 
Durez tumbler with a vacuum 
sealed cap. Removal of the cap 
is accomplished by puncturing 
it with a pick. 


ANTOINE 

Antoine's Bath Oil is a highly 
concentrated oil which gives a 
pungent, refreshing fragrance, 
softens the water and leaves the 
skin gently perfumed. With the 
dusting powder it forms a lux- 
urious bath duo. 


PARFUMS WEIL 

Weil's ebony and ivory lip- 
sticks have been packaged to- 
gether and christened “The 
Black and White Tie Set.” The 
shades of these jewelled lip- 
sticks have been especially de- 
veloped for evening wear. 


McKESSON & ROBBINS 


A strong poster-like label de- 
sign and an easy-to-pry-open 
air-tight top, distinguish McKes- 
son & Robbins’ new Karaya 
Granules package, recently re- 
leased by the firm’s own package 
design department. 


WEEKS & LEO 


Private brands of face powder, 
sold by Weeks & Leo Co. Inc., 
Des Moines, are packaged in 
smart molded Durez powder 
boxes. The three boxes in the 
background are inverted to 
show the way the label is 
pasted over the filling hole in 
the bottom of the drum. The 
drum fits tightly into a Durez 
ring, and the molded cover fits 
less snugly over the top of the 
drum for one-hand removal. 
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Packaging Notes 
(Continued from page 75) 


the Bamboo lipstick is its size. It holds a super jumbo 
sized crayon, which seems to be sought after these days 
by women, and yet the case has been kept cleverly 
sleek and slim. It comes to the user packaged in a 
crystal-clear, transparent container with a gay, red 


label. 


HE ANNUAL WOLF AWARD package competi- 
tion sponsored by the American Management 
Association in connection with the annual Packaging 
Exposition, is now under way. Packages should be 
sent immediately to Wolf Awards, 232 Madison ave., 
New York City. Entry fees are: single packages, $5.00 
for each entry and 50 cents per entry for each additional 
classification in which the package is entered; Family of 
packages, $5.00 for the first package and 50 cents for 
each additional member of the family. Closing date for 
entries is February 10 and the judging will take place on 
February 18. The winners will be announced and dis- 
played at the Seventh Packaging Exposition at the 
Hotel Pennsylvania, March 23-26, 1937. 
Awards, made in twenty classifications, are based on 
a recognition of the importance of those factors that 
contribute to merchandising effectiveness, economy, 
efficiency and good design. Classifications included in 
the competition are for the most effective use of one 
color, more than one color, typography and lettering, 
shelf visibility, redesign, merchandising ingenuity re- 
gardless of art, consumer convenience, combination 
sales, secondary use, layout and design, inserts, inge- 
nuity of construction, useof two or more materials in one 
package, family of packages, gift appeal, product not 
previously packaged, most effectively designed shipping 
container, most ingeniously constructed shipping con- 
tainer, counter display and floor display pieces. 


AIL DERBY. It is reported that Liggett is plan- 

ning an unusual radio program to announce a 

type of chain letter contest in which the emphasis will be 

placed solely upon the products of the Rexall line. This 

seems to be a further indication of a trend among large 

retail organizations to emphasize their own lines now 

that price maintenance on nationally advertised lines 
appears to be much more than a promise. 

The contest will work in this way as announced in 
fifty-two half hour broadcasts on a coast to coast hook- 
up. It starts by somebody going into a Rexall store or 
a store with a Rexall franchise, getting a Rexall prod- 
uct and a special post card, attaching to the card evi- 
dence of the Rexall purchase and mailing it to a friend 
in another state who, in turn, does the same thing. 
When the card has reached all of the forty-eight states 
and returned home to the original sender he receives a 
capital prize in which all of the participants in the win- 
ning chain will share. It has been reported that not all 
of the details have been decided upon but they will be 


announced soon. 
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The Trend in Cosmetics 


(Continued from page 72) 


in some stores. A seasonal drop is expected in the new 
year. Sales, however, will still exceed 1936 winter 
levels. 

The outlook for 1937 is excellent and the summer 
season may set new records for the sale of outdoor and 
hot weather cosmetics. 

Summer shoe styles favor the open-toe sandal, for 
social, street,and beach wear which will bring a renewed 
demand for cosmetics for foot beauty care if the fashion 
persists it may easily become an important new outlet 
for the cosmetic industry. 


INDOW DISPLAYS. The rapid spread among 

independent drug stores throughout the country 
of the plan of selling window space to display organiza- 
tions has begun to worry national advertisers catering 
to the retail drug field. According to the NV. ¥. Times. 
Using as an argument the fact that chains sell their 
window space, these display organizations are taking 
over all drug windows in various towns through local 
associations and are supplying the displays in entirety, 
it was said. 

“According to the claims of advertisers, these tactics 
are hurting both the national manufacturers and the re- 
tailers. In the first place, the national advertisers are 
‘frozen out’ of window space, as the great majority of 
the large ones do not belong to any such service, it was 
said; and secondly, the druggists are being forced to 
push either low-margin goods or items they have not 
even got in stock. The goods displayed in these win- 
dows are rarely backed up by national advertising, it 
was claimed. While it was believed that the plan will 
fall of its own weight, its current spread is a source of 
concern to large advertisers. A similar plan is said to be 
under way in those States in which druggists handle 
liquor. The display organizations dictate what brands 
should be placed in the window, where the druggists 


sign up.” 





This assortment of packages shows the various uses to which glass 
vials may be put in solving diferent packaging problems. Different 
types of containers as well as diferent types of closures are illus- 
trated. Courtesy of Kimble Glass Co. 
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Important Cosmetic Firms Find SCOVILL Service 
Profitable for Individualized Metal Containers 


ScovILL is, we believe, justly famous for its custom- 
made metal containers and closures, designed and 
fabricated to fit the special needs of large-order 
nationally advertised lines. These customers have 
found from experience that it’s profitable for them to 
call in Scovill when they consider introducing and 
styling a new line—or restyling an old one. When 
such a situation is presented, Scovill’s art staff gets 
busy on designs and original, exclusive consumer- 
appeal items. With them, Scovill engineering and 
production men follow through on each step to see 
that—in addition to maximum style appeal, finish, 
novelty and use-convenience—costs are held in 
keeping with the item to be sold. 

Not so well known but important to many —Scovill 


also serves the needs of numerous moderate-size 
firms who want custom-built style and quality in 
their containers at a price they can afford. Though 
Scovill does not carry in stock complete items for - 
small-volume delivery (few gross), we are often able 
to render a custom-built service on medium-sized 
orders. By adapting or slightly changing standard 
parts, this Scovill versatility enables supplying a 
product to meet nearly all individual requirements. 

Scovill’s list of customers reads like a “Who's 
Who” of the cosmetic, drug and toilet preparations 
industry. You also may find the use of this service 
profitable if your requirements fall within any of the 
groups mentioned above. Call or write any Scovill 
office, or in Canada, our Toronto plant. 





This is a thin, double loose-powder vanity. Has snap-down 
cover for powder compartment. Can be provided with special 


finishes and decorative effects. 


Is only one of many Scovill 


vanity items. 


Ovi 


MANUFACTURING COMPANY 


Drug and Cosmetic Container Division 





69 MILL STREET 


WATERBURY. CONNECTICUT 


Boston « Providence * New York «+ Philadelphia + Atlanta 


Syracuse ° 
San Francisco 


Pittsburgh ¢ Detroit ° 


Chicago ¢ Cincinnati 


Los Angeles 


IN CANADA: 334 King Street, E., Toronto, Ontario 


SCO VILL for all types of metal— 


VANITY CASES 
CONTAINERS e 
DISPENSERS e INHALERS e 


e LIPSTICK CONTAINERS e¢ ROUGE CASES 


EYEBROW-PENCIL HOLDERS 
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TALCUM POWDER CAN TOPS e 
PERFUME AND LOTION BOTTLE CAPS AND CLOSURES ° 


LOOSE POWDER 
CREAM-JAR CLOSURES 
MASCARA BOXES 


ATOMIZERS e 
EYE-SHADOW CONTAINERS e 
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Stabilized Prices Now Probable 
(Continued from page 49) 

For with prices on trade-marked items definitely 
maintained, the large chain store organizations, the 
price-cutting department stores, and the aggressive 
price-cutting independent retailers will attract people 
into their stores through low prices on their own private 
brands. Advertisements to attract people into the 
stores will have to be on low priced private brand mer- 
chandise. And these prices will at such marked differen- 
tials from the prices of the advertised merchandise that 
the manufacturers of advertised goods are going to 
suffer to a great extent. The only step that manufac- 
turers can take to protect themselves is to cut their own 
prices. But these prices must be cut so that the re- 
tailer and wholesaler make their same percentage of 
profit as they formerly did. In other words, prices are 
to be reduced at the expense of manufacturers rather 
than at the expense of wholesalers and retailers. How- 
ever, the real difference will be that manufacturers will 
in no way benefit through reductions in prices. They 
will lose in their profit per unit of sale, but they will 
never be able to come sufficiently close to the price of 
private brands to make any difference to those who are 
altracted by low prices. 

Furthermore, we are apt to see price-culters use the 
the private brands as bait to get the customers into the 
store. Such was the case in Seattle when the Fair 
Trade Act was in effect only a few months. And the 
damnable part of price-culting on private brands is that 
the prices are driven to levels so far below the fixed 
prices of the advertised goods that the differences in 
prices are too great for many people to resist. 

As an evidence of the trend which is certain to set in 
by which chains and other aggressive retailers will 
switch their merchandising efforts to private brands we 
have the likelihood of United Drug Company under- 
taking a radio contest on their Rexall line. This contest 
will be over NBC network coast-to-coast a half hour 
every Saturday evening with a dance orchestra. The 
people engaging in the contest would go into a Rexall 
store and buy a Rexall product. They would also ob- 
tain a special Rexall post card and a receipt which they 
would paste on the card. Then they would mail the 
card to a friend in another state. This friend would go 
to a Rexall store in his state, purchase a Rexall product, 
attach a receipt to the card and mail it to yet another 
friend in a still different state. The card would have to 
visit everyone of the forty-eight states and the District 
of Columbia before it could be returned to the original 
sender. All the people participating in the first card 
“home” would share in the first prize of 510,000 or 
$5,000. Many lesser prizes would also be offered. 

The basic fact is that, although manufacturers have 


been given the right to protect their products against 


price-cutters, the retailers have given the means of 


organizing in a manner in which they can bend any 


manufacturer to their will. We are apt to see relation- 
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ship developing between manufacturers and retailers 
which will be similar to the relationships existing be- 
tween capital and labor. The collective bargaining 
which takes place between capital and labor, will have 
its counterpart in the strikes by retailers who will refuse 
to handle goods of a certain manufacturer unless he 


raises his minimum contract prices. 

In New Orleans—Louisiana having a Fair Trade 
Act—the A. & P. grocery stores are now distributing 
handbills listing standard advertised items with the 
prices of their own equivalent items alongside of the 
prices of the nationally advertised goods. The differ- 
ences are most striking. The handbill assures the pur- 
chaser that the store’s equivalent goods are equal in 
quality, and are unconditionally guaranteed. 

The advantage which the chain stores will have over 
the independent retailers under price maintenance is 
well illustrated by the advertising of the A. & P. stores. 
Here is a large company with its own manufacturing 
facilities. They have long manufactured an excellent 
line of foods at very reasonable prices. The public will 
have confidence in anything offered by this company 
with whom it dealt for so long a period of time. Inde- 
pendent retailers cannot expect to compete with the 
large chains from a standpoint of either price or public 
confidence in private brands goods. The small retailer 
must handle the line sold to him by his wholesaler or by 
some manufacturer who has no reputation with the 
public. The cost of the goods to the average inde- 
pendent retailer will be higher than that of the chain 
store, and his chances of gaining acceptance for the 
goods will be much less. 

However, so far as manufacturers of nationally ad- 
verlised goods are concerned, an increase in the sales of 
private brands by both chains and the average inde- 
pendent retailer is almost certain. 

Another phase of the subject is competition between 
manufacturers. For when a nationally advertised item 
is advanced from twenty-nine cents to thirty-nine cents 
as a minimum, the manufacturer of this item is going to 
lose business to similar items selling at a lower price. 
Twenty-five cent tooth pastes are bound to gain busi- 
ness that the fifty cent sellers lose. Mineral oils, milk 
of magnesias, aspirins, and other standard items are 
either in for readjustments in prices, volumes of sales, or 
both, if price maintenance is extended. In the mean- 
while all eyes will be on Chicago and San Francisco as 
large cities from which much can be learned of condi- 
lions that can be expected under real price maintenance. 

The only way in which those opposed to price main- 
tenance can hope to prevent its spread over the entire 
country is to fight the cases to the highest court in each 
state in the hope that a sufficient number of states will 
reject the law. When it is considered that only two 
states thus far have approved the law, it will be seen 
that the opponents of the bill have a lot of ground in 
which to work. However, manufacturers, especially in 
this field cannot openly come out against these laws and 
attempt to fight them, because of the certainty of 
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—Iyped with Uetistic ARTMOLD CAPS 


a > 
TO WIN MILADYS FAVOR 








N her dressing table or in the 
retail store these eye-appealing 
packages convey the impression of 
quality, charm, and style. A striking 
packaging effect has been achieved 
through the use of light tan containers, 
ivory colored Armstrong’s Artmold 
Caps and Jar Covers, and transparent 
labels printed in dark brown. Each 
label carries the Germaine Monteil 
trade-mark and name of the face 
cream, astringent, or beauty lotion 
that is packaged in the container. 
Armstrong’s Artmold Caps are an 
important factor in creating artistic 
harmony between the various units of 
this and other lines of modern pack- 
ages. Styled to please the feminine eye, 
these colorful, smooth-textured caps 
may be obtained in a wide variety of 
standard designs, or specially molded 
to order with your own private design 
or trade-mark. Colors range from deep 
rich tones to delicate pastel tints. Be- 
sides adding luxurious beauty to 
packages, Armstrong’s Artmold Caps 
provide a secure seal for your product 
and are easy to remove and replace. 
For the complete story on Armstrong’s 
Artmold Caps and other Armstrong 
Closures, send for your copy of the 
new closure catalog, “BETTER 
SEALS FOR BETTER SALES.” 
Armstrong Cork Products Co., “<@m@ 
Closure Division, 913 Arch 
St., Lancaster, Pennsylvania. 
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reprisals by wholesalers and retailers. The movement 
would have to be a cooperative undercover one. It is 
possible, however, that after a few large cities have had 
experience with the laws, the independent retailers 
themselves might come to the conclusion that these 
laws will not check the chains, and the independent 
retailers might demand repeal of them for this and 
other reasons. 


No Demonstrators? 


(Continued from page 57) 


under the present system. She is the advocate for the 
best preparation within the particular line which she 
represents. This is not good business, when the pros- 
perity of the industry, as an industry, is taken into con- 
sideration. In many cases, it has been demonstrated 
again and again that the goodwill of the customer for 
cosmetics, has been lost or her confidence destroyed by 
sales tactics of this kind, to say nothing of the lost good- 
will to the individual manufacturer and to the retailer. 

Under the demonstrator system, the retailer, too, has 
lost his rightful place as the purchasing agent for his 
community. He has become merely a manufacturer’s 
representative, and, in all too many cases, he decides 
upon the manufacturer he will represent simply by 
playing one off against the other to see which will give 
him most in discounts, in demonstration, in cooperative 
advertising and promotion. The retailer who operates 
in this way bids fair to lose the goodwill of the com- 
munity and certainly handicaps himself by limiting his 
merchandising opportunities. Each line must be sold 
as a line, thus automatically prohibiting the setting up 
of groups of products which could be more easily, more 
soundly, and more profitably merchandised in that way. 
And certainly, as has already been indicated, the cus- 
tomer does not get the impartial service and advice she 
expects and should have when she enters the retail 
store. In that sense and to that extent, the retailer 
fails to fulfill his obligation as purchasing agent to his 
community. 

There are other things which might be said of the 
demonstrator system but it would seem that the chief 
indictment against it is that it is restricting the more 
rapid growth of the cosmetic market. The money and 
effort which are being used in maintaining this system 
might well be used to better advantage in giving the 
consumer lower prices and in spreading consumer educa- 
tion in cosmetics—their value and their proper use. 
Only the surface of the potential domestic market for 
cosmetics has been scratched and the foreign market has 
been largely disregarded. With less waste going into 
the false motions of supporting an uneconomic mer- 
chandising system, more constructive effort could be 
directed into increasing cosmetic consumption and thus 
establishing the industry on a broader, sounder and 


more profitable basis. 
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Ephedrine 


(Continued from page 61) 


This formula comprises the constituents and amounts 
required to produce a water soluble ephedrine jelly. 
Dissolve the ephedrine sulphate in the water and add 
the remaining ingredients. Mix and agitate occasion- 
ally in a closed container for about one week. Dispense 
in tin tubes. 


(h) iphedrmevAlkaloid:... 5... s.ccanas vases chy ese See 1 
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Dissolve the ephedrine in the previously melted lanolin 
and oil. Add the petrolatum and maintain 40° C. ona 
water bath until the preparation is homogeneous. Dis- 
pense in tubes. Aromatics may be added at the discre- 
tion of the compounder. 

Asthma consists of a series of symptoms brought 
about by spasm of the bronchial muscles and edema of 
the mucous membranes of the bronchi. Patient can 
breathe only with great difficulty, is extremely anxious 
and feels a sense of impending dissolution. Ephedrine 
is efficient in about 75% of the cases used. This is 
sufficient to warrant its employment in this disease 
when it is considered that this drug may be given orally, 
which is a blessing to those afflicted, the majority of 
whom are unable to manipulate a hyperdermic. Epine- 
phrine, the only alternate drug of any value in the treat- 
ment of asthma, must be administered hyperdermically, 
although recently, a 1:100 solution of epinephrine has 
been recommended as a throat spray. Absorption 
through the mucosa of throat apparently takes place 


with systemic effect. 
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Lactose, q.s. tablet or capsule. 


Phenobarbital justifies its presence in the above formula 
by virtue of the fact that it neutralizes any nervous 
symptoms engendered by the ephedrine. 

Hay fever, anaphylaxis, and urticaria (hives) are 
three allergic pathologies which yield quite consistently 
to ephedrine medication. In hay-fever, excess nasal 
secretions are stopped, ocular symptoms disappear and 
the patients comfort is improved. In the latter two 
disturbances, ephedrine brings about an absorption of 
wheals or elevations and reduces itching, stinging, and 
burning which is nearly always present. The formula 
given for asthma will serve equally well herein. 

The subject of dysmenorrhea, or painful menstruation 
was considered in detail in the February 1936 issue of 
this magazine. The value of ephedrine in the treatment 
of this common and lucrative malady has been definitely 

(Continued on page 103) 


Jan. 737: 40, 1 








Handicapped! Side-tracked! Products with no Out in FRONT, out where the sales are made. 


display value are kept here, a spot where few 
people go... 
of quiet! There’s one in every store. 


It pays to have your product here, where people 
that few people see. The zone can see it, ask about it, reach for it. A Package 


by Ritchie helps keep it here. 


“Show the Ritchie Wan Jn” 


Your Ritchie salesman is a man with valuable ideas on how to keep your 
product OUT IN FRONT. The time you give him will be well spent. He can 
give you valuable facts about consumer buying habits. He has a knowledge 





of point-of-sale merchandising that you can use. It is practical knowledge, 
— the lessons of his own close contact with dealers and con- 


sumers, plus Ritchie’s 70 years of packaging experience. 














WRITE FOR THIS BOOKLET. It 
will give you a new appreciation of mod- 
ern packaging, and new ideas about 


point-of-sale merchandising. It discusses 








eect nae om 


clearly the important factors in modern 
package design, and tells you how to 
take advantage of Ritchie’s designing 
facilities. It’s FREE. 


W. C. RITCHIE AND COMPANY 8847 BALTIMORE AVENUE CHICAGO 


NEW YORK PHILADELPHIA DETROIT MINNEAPOLIS CINCINNATI 


LOS ANGELES ST. LOUIS FT. WAYNE 
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DODGE 
\_U 


Designed to Guard the Integrity of the Contents 











walily by WAMPOLE 


| iiedal 1 DODGE 


Fine points weigh heavy in today’s competi- 
tion. A Dodge Cork is a small thing—in size. 
But it’s so important to Henry K. Wampole & 
Company that they select only Dodge's very 
finest grade to protect their famous Wampole’s 
Preparation, Creo-Terpin and Pap-Ken Tabiets. 
Users of Dodge Corks know that no other 
closure is as effective in sealing-in the contents 
of their packages. Dodge Corks are uniform 
in quality, size and count. ‘‘Rejects’’ are 
practically unknown. 

For a variety of clients, Dodge solves a variety 
of sealing problems. And each Dodge closure 
is designed not only to ‘‘meet’’ the problem, 
but to solve every detail of it—satisfactorily. 
DopGe Cork Company, 1Nc., LANCASTER, Pa. 





BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 








@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


| HAGERTY BROS. & CO. 


10 PLATT ST., NEW YORK CITY 


































PROMPT DELIVERIES 


UP-TO-DATE DROPPER FITTINGS 
PATENTED NON-FRICTIONAL FIT 
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2200 2205 2210 2250 2220 




















CORKS - MOLDED FLANGE CORKS - MOLDED QA CAPS 
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These five items have Bakelite caps (available in standard 


brown or black) . patented design rubber nipple 
furnished in any color. All caps and nipples may be had 
with any style glass pipette shown, and in any size. 
Nos. 2200 and 2205 are safety ball end finish pipettes for 
eye use. The common straight or curve pointed pipettes are 
for nose drop and other uses. Write for samples and prices. 
WE CAN SUPPLY ANY SPECIAL ASSEMBLY WANTED 


GLASS PRODUCTS CoO. 
GLASSWARE 
VINELAND @ NEW JERSEY 
ATLANTA, GA.; NEW YORK CHICAGO, IIl.; 
Warren M. Curry L. A. Barber E. Marx & Co. 


2895 Peachtree St. 74 S. Portland Ave. 308 Washington St. 
Brooklyn, N. Y 
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Fine Set-Up 
PAPER BOXES 


Ih Feank 


2961 Atlantic Ave. Brooklyn, N. Y. 











Applegate 7-3818 

















With Distinct Pleasure 
We Announce the Publication of 


How To Sell Cosmetics 


by Edyth Thornton McLeod 


This book was written to help those who have actual 


sales contacts with the consumer. 


Manufacturers, department stores, chain store organ- 
izations, cosmetic salesgirls, beauty parlor operators, 
independent retailers of cosmetics, and beauty schools 


will find this book invaluable in their work. 


It will more than pay for itself in the benefits which 
should result from its study and the application of the 


helpful, practical everyday selling help contained in it. 


Single copy price $2.00 
Five or more copies $1.50 each 


Postage Prepaid 


The Drug and Cosmetic Industry 
101 W. 31st St. New York City 














CENTURIES OLD 


—and Sull the best 
SEALING AGENT 


To be sure, many improvements have been 
made in its preparation and manufacture, 
but the basis, the element, is still natural 
CORK. No other material has yet been found 
that even approaches its advantages as a 
liner for closures of every description. 

A CORK LINER provides a tighter seal. . 
It prevents the cap from backing up or off, 
just like a spring washer under a nut ona 
bolt—it assures easy removal of the closure 
and a safer reseal—it minimizes evaporation 
and leakage so common with inferior liners 
—jit is non-absorbent, never gets soggy — 
it doesn’t lose its life—it is adaptable to 
any type of facing. And its cost, consid- 
ering the entire closure, is insignificant. 


4 Free: A comprehensive 
booklet, ““CORK—THE LIVE 
LINER," is yours for the ask- 


1 / ing. Send for a copy today. 





a 


Make this Gpringback Test 


Press your thumbnail well into 
a cork liner. Feel its ready 
“give”. Then release the pres- 
sure—feel the cork spring back. 
Now try this test on any other 
type of liner, and your own 
hand will tell why CORK 
provides a tighter, safer seal. 


CORK INSTITUTE OF AMERICA 
25 WEST 43rd STREET NEW YORK, N. Y. 
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APPEARANCE 
MAKES THE FIRST SALE 


Your product may be the best on the market, but if your 
package is not attractive you are needlessly handicapping 
your sales effort. A Standard Tube printed in pleasing 
colors and modern design is a powerful sales influence, 
especially in making the initial sale. 


Our artists will gladly cooperate with you in the develop- 








ment of a design in keeping with your product. 


Remember: Standard Simplifies Sales. 





STANDARD SPECIALTY and TUBE CO. 


NEW BRIGHTON 


PENNSYLVANIA 


NEW YORK REPRESENTATIVE: H. T. idicaeienat dieiag) 906, 331 Madison Avenue 








Imported Vsdaiti Bottles if 
PROVEN SUCCESSES 





*« STYLE DETAILS *« QUALITY OF CRYSTAL 
* RICHNESS OF FINISH + ACTUAL VALUE 


SPOT STOCKS — IMPORTS — PRIVATE MOLDS 
At Prices to suit any kind of requirement 


THE SUDBURY COMPANY 


309 Fifth Avenue, New York, N. Y. 


Visit our Showrooms and view the Largest Collection in America 





IARTISTIC| 


et 
RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
lt twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 


to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue « New York 
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Apparent consumption of industrial ethyl alcohol 
from Jan. 1 to Oct. 31, 1936, was 56,741,000 wine 
gallons. This is 29.8 per cent greater than during 
the same period in 1935 when 43,695,000 wine gal- 
lons were consumed. 





Price schedules on pure alcohol, 
cially denatured formulae and ester sol- 
vents, for the first quarter of 1937 were 
announced on December 4. 


DIPOLE THEORY EXPLAINS 
ACTION OF AROMATIC BODIES 


Attempting to explain the phenomenon 
of odor, the Dipole Theory of Aromatic 
Substances, recently advanced, has been 
accorded profound respect, if not actual 
acceptance, by many chemists. This the- 
ory is based on the principle that mole- 
cules of the aromatic bodies must contact 
the olfactory organs before the odor is 
perceived. 

According to experiments in Europe 
the dipole of a molecule is not free of 
outside influences until the molecules are 
sufficiently separated. Thus, to deter- 
mine the “dipole moment” of the sub- 
stance, it must be diluted in a neutral 
solvent free from any polarity. 

This explains why concentrated per- 
fumes have different odors when diluted. 
The theory is that when the substance 
is concentrated, or only slightly diluted, 
the dipoles of the molecules are able to 
page) 
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(Continued on next 


F.D. A. CHIEF CITES IMPROPER 
LABELING OF RUBBING ALCOHOL 


Pointing out that 20,000 bottles of 
“rubbing alcohol” were seized in 33 sei- 
zure actions, the annual report of the 
Chief of the Food and Drug Administra- 
tion levels an admonitory finger at the 
practise of improper labeling. 

The report states that: “Rubbing al- 
cohol, for years understood by pur- 
chasers to be ethyl (grain) aleohol, had 
been sophisticated with a by-product of 
the petroleum industry, called isopropyl 
alcohol. The latter, barred from use In 
foods and of questionable safety in drug 
preparations, is not what the consumer 
expects when he buys ‘rubbing alcohol.’ 

“Under the Food and Drugs Act, iso- 
propyl alcohol preparations intended for 
external bodily use must show the exact 
nature of the article without any accom- 
panying words or trade names which 
would tend to confuse the product with 
ethyl alcohol.” 
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‘BIOCHEMISTS SEEK NEW MEANS 
TO INCREASE VITAMIN SUPPLY 


Use Alcohol to Obtain Better Extraction Processes and 
Prepare for Wider Synthesis 








When a group of American Scientists announced the synthesis of 
Vitamin B, recently, a magnificent cycle of biochemical research 


moved forward to eventual com] 


PAUL HARRISON RETIRES; 
WITH INDUSTRY 46 YEARS 





Marking close to a half century of 
service, Paul Harrison brings to a close 
on January 1, 1937, of the longest 
and most active careers in the alcohol 
industry. He retires as Sales Manager 
of the New York division of the U. S. 
Industrial Aleohol Co. and as President 


ne 


of James A. Webb & Son, a subsidiary 
| 


company of U. S. I. 
Mr. Harrison en- 
tered the alcohol field 
in 1890 when he joined 
James A. Webb & Son, 


which was founded in 
1835. As Sales Man- 
ager of Webb, Mr. 
Harrison was laying 
the foundation for his 
wide knowledge of 





buyers’ problems that 
served him so well in 
future years. His brother, F. M. Harri- 
son, later to become U. S. I. President, 
was also connected with Webb. 

When the House of Webb became a 
part of U. S. I. in 1915, the move was 
hailed as a happy combination of the 
best traditions and distributing ex- 
perience of “Webb” and the great tech- 
nical and manufacturing resources of 
U. S. I. Mr. Paul Harrison assumed his 
new duties as N. Y. Sales Division Man- 
ager with a growing number of prob- 
lems confronting the industry. The 


heavy burden of sales and shipments of 
war-time alcohol fell upon his shoulders. 

In recent years his counsel won him 
high esteem and his departure is re- 
gretted by his host of friends. 


yletion. 
—awith 


seginning thirty years ago 
the Dutch biologist Eijkman’s at- 
tempts to isolate the active antineuritic 
principle of rice polishings—now recog- 
nized as Vitamin B:—research spread 
to Jaboratories in Europe and America. 

The science of vitamins was young, 
but it was recognized that until this un- 
known substance could be administered 
in controlled, definite doses no quantita- 
tive measure of its action could be made; 
nor could chemical identification and 
synthesis be possible until the pure ma- 
terial was prepared. 

Later these same problems arose when 
the functions of still other vitamins were 
discovered. Yet indefatigable has 
been this research, that Vitamin B:, C 
and D have been artificially prepared. 
Even now the synthesis of Vitamin A is 
in the offing. 


So 


{leohol 


Alcohol has helped to write important 
chapters in this history. New commercial 
processes are being perfected with its 
aid; old ones are being improved. Liver 
oils, rich in Vitamin A and D contents 
are treated with a solution of alcoholic 
potash to remove all traces of fats. The 
unsaponifiable portion remaining con- 
tains the vitamin. Likewise, in the pre- 
paration of Vitamin E, the antisterility 
vitamin, a similar process is used with 
wheat germ oil. Following saponifica- 
tion in each case, further concentration 
is employed to prepare the pure vita- 
mins, 

Attaining more satisfactory vields, 
always a major difficulty in vitamin 
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the animals used for making biological assay 


of vitamins. This phase of laboratory research is an extremely important operation in determining the 
effect of vitamins administered in controlled doses. 
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PERFUMERS STUDY PROMOTION OF 
ODORS IN “LIMITED EDITIONS” 


Introduction of limited editions of per- 
fumes may not be a new move, but the 
idea received added emphasis with the 
announcement of one large company that 
each of twelve odors would be available 
to only 1,000 women. 

The perfumes, packed in copper-lined 
cans wrapped in fine wool flannel, will 
be sold to a woman under registry with 
the guarantee that she will be one of a 
limited group having exclusive rights to 
use of that fragrance. Upon reordering 
her particular brand, reference is made 
to the registry number. 


SEEK NEW VITAMIN SUPPLIES 


(Continued from preceding page) 


manufacture, has been made easier in a 


recent patent for the manufacture of 
Vitamin B:.. An _ acidulated alcohol- 
water mixture is used to make an ex- 
tract from yeast or rice polishings. Ad- 


sorption of this extract on Fullers Earth 


provides the basis for a method to re- 
cover the vitamin by treatment with 
quinine sulphate, followed by purifica- 
tion. 


Vitamin D was the first pure vitamin 
to be isolated. Recent reports bring the 
number of its known forms to eight. One, 
calciferol, obtained by irradiating a 
complex substance, ergosterol, derived 
from an alcoholic solution of yeast. Final 
purification of Vitamin D prepared in 
this manner is arrived at by a series of 
reerystatlizations from an acetone-me- 
thyl alcohol mixture and from methyl 
aleohol. 


is 


Vitamin “G" Studied 
The complex nature of Vitamin “G” 
has been brought to light through use of 


alcohol and aleoholic compounds and 
mixtures. The various components of 
Vitamin “G"—flavin, filtrate factor and 


anti-pellagric factor-—are soluble’ in 
water and alcohol and anhydrous alcohol 
and certain other compounds of alcohol, 
in suc h varying degree to make the isola- 
tion of individual components possible. 
In synthetic manufacture, alcohol has 
received considerable attention. Karrer’s 
process for the production of pro-Vita- 
min A involves the transformation of 
esters to primary alcohols. Reduction is 
carried out with the aid of sodium in al- 


cohol. A proposed synthesis of Vitamin 
C is from sorbose through the acetone 
derivative, Purification of the inter- 
mediates takes place by precipitation 
from ether and crystallization from 
alcohol. 


Only a partial history of vitamins can 


U.S. 1. Anhydrous 
Made By Exclusive Process 





Absolute ethyl alcohol, formerly a 
laboratory item, is manufactured by 
U. S. I. in the largest anhydrous al- 


| 
| cohol installation in this country. 
| Based on the phenomenon of azeotropic 
distillation in which no salts are em- 
| ployed, U. S. I.’s continuous process 
| makes possible the production of 200 
| proof alcohol that conforms to the most 
rigid standards of purity and uni- 
| formity. 

Recent years have seen a steady in- 
crease in the consumption of this pro- 
duct. Widening fields of scientific re- 
search have emphasized the need for 
water-free alcohol in large quantities. 
Newer commercial processes indicate 
that the advantages of an anhydrous 
alcohol solvent outweigh the small in- 
creased price over the 190 proof grade. 

Complete adaptability is provided 
with all the authorized denatured 
formulas in the denatured anhydrous 
grade in addition to the undenatured 


product. 


VITAMINS IN COSMETICS ? 


Whether or not the industry has dis- 
covered something new, cosmetic manu- 
facturers are beginning to give increased 
attention to the use of vitamin products 
in their wares. A short time ago a New 
York department store placed on sale a 

| quantity of soap containing Vitamin F. 
}Asu rprisingly quick sell-out resulted. 











Cleansing creams, skin oils, hair 
tonies, shaving creams and even nail 
polish are other products where Vitamin 

|F is being used. Vitamin F, prepared 
|} from a series of unsaturated fatty oils, 
is reported to be of value for treatment 
{of various skin, nail and hair afflictions. 

How extensive the utilization of other 
vitamins in cosmetics will be remains to 
be seen; certainly some sort of trend has 
been started. 


DIPOLE THEORY 


(Continued from preceding page) 

exert a mutual influence upon each other 
to such an extent that the odor is modi- 
| fied or even completely suppressed. 

When molecules of the aromatic sub- 
|}stance enter the sensitive area of the 
odor perception organs an excitation re- 
sults from the contact of the dipoles with 
the molecular field of the osmoceptoric 
substance (a substance capable of react- 
ing to odors), and thus these dipoles are 
neutralized to a certain extent. This ex- 
citation is transmitted to the central 
nervous system where it is recognized as 
an odor. 


Alcohol 


| announced. 


__ TECHNICAL DEVELOPM ENTS © | 





this are gathered 
sources. Further 
writing to U. 


in column 
varied 


The 
Trom many 
mation may be obtained by 


US | 


items 
infor- 


S.I. 


vegetable and animal 
it is said, by a new 
It is described 


Rancidity in soaps, 
oils can be prevented, i 
product now on the market. 
as a slightly aromatic chemical, soluble in 
alcohol and water and partially soluble in 
oils. The manufacturer states that it is non- 
toxic and has no deleterious effect on per- 
fumed products. 


Is 


US | 


Distilled water can be produced at the rate 
of one quart per hour on as little as 800 
watts current consumption with a midget 
still recently announced. Operation is auto- 
matie and the unit is sufficiently portable 
to eliminate permanent piping connections. 


y SJ 
Four new flavoring oils have been intro- 
duced. An oil of Cumin is offered with a 
high cumin aldehyde content; another will 
duplicate the flavor of imported liver 
sausage; celery and savory flavors may be 
enhanced with the other two. 

US | 
A new textile-finishing agent which the 


manufacturer claims will render fabrics of 
every kind water-repellent, reduce the ab- 
sorption of moisture, and minimize the 
hazards of spotting and staining, has been 
announced. It is stated that the finish will 
survive 6 to 8 careful launderings after 
which it can be easily re-applied. 
wy $4 

Heliotropin and labdanum in perfumes can 
be replaced with two new materials recently 
The heliotropin replacement is 
said to be sweeter and stronger than the 
natural flower while the labdanum item 
described as free from inert ingredients. 


is 


USI 

Silk-elastic sticking-plaster particularly 
adaptable to application over joints or body 
parts subject to muscular flexion is being 
offered. The maker attributes to it “auto- 
matic” adhesion which results from an in- 
verted curling effect at the edges when the 
plaster is stretched. 


US | 


Bottles, tins, cartons and bags can be han- 
dled in a new powder filling machine on the 
market. Particular adaptability to filling 
shallow face and complexion powder boxes 
is claimed, 
isa 

Toxins for insecticides have 
from roots containing rotenone 
recently patented. Alcohol 
with sulphuric acid is used 
macerated roots. 


been extracted 
by a proc- 
acidulated 
digest the 


ess 


to 


Charts illustrating a simple method for de- 
termining the amount of liquid in a 54-gal. 
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Companies 


Patch Sales Convention 

One of the outstanding sales conventions 
held by The E. L. Patch Co. in recent 
years took place on Monday and Tuesday 
December 28 and 29, at Hotel Pennsyl- 
vania, New York. 

After a week-end of sightseeing and en- 
tertainment the first business session of the 
convention was called by President Ralph 
R. Patch on Monday morning. 

While most of the program consisted of 
discussions of sales problems, three speak- 
ers of prominence were heard during the 
two-day session. 

On Monday noon, Carle M. Bigelow, 
former business consultant, now with 
Calco Chemical Co., Bound Brook, N. J., 
was the speaker. Mr. Bigelow’s long and 
varied experience in the pharmaceutical 
industry made him ably qualified to ad- 
dress a gathering of this kind. 

The after-dinner speaker at the Monday 
evening dinner was Dr. Joseph F. Mon- 
tague, physician, editor and author of 
many books relating to medicine and 
health. Dr. Montague brought to the 
convention the viewpoint of the medical 
profession, upon which the business of 
The Patch Co. largely depends. His sense 
of humor, combined with his wide medical 
knowledge made a distinct contribution to 
the meeting. 

At the closing luncheon of the conven- 
tion Tuesday the speaker 
Charles Wesley Dunn, eminent New York 
lawyer and authority on Federal legisla- 
tion affecting the pharmaceutical industry. 

Mr. Dunn is counsel for and a director 
of the E. L. Patch Co. He devoted his 
address largely to the recent Fair Trade 
Legislation and the Robinson-Patman 
Law, both of which directly affect the drug 


noon, was 


business. 
The outlook for 1937 is bright, if the 
spirit of optimism which prevailed at the 


zathering is any indication. Increasing 
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activity in the retail drug business as well 
as on the part of practising physicians was 
reported from all territories. 

The salesmen attending the meeting 
represented territories extending west to 
Minnesota and south to North Carolina. 

Executives attending the convention in- 
cluded Ralph R. Patch, president and gen- 
eral manager; Edgar W. Emery, sales man- 
ager; William S. Lister, assistant treasurer; 
Fred A. Lawson, advertising manager; Dr. 
Arthur D. Holmes, director of research, 
Edgar L. Patch and Anthony R. Savina. 


New Merrell Plant 

The new plant of the Wm. S. Merrell 
Co., is now under construction on Amity 
Road at the Pennsylvania Railroad tracks 
near Reading, a suburb of Cincinnati. The 
plant completely equipped is to cost ap- 
proximately $800,000. The sale of the 





company’s old factory buildings and prop- 
erty at Fifth, Pike and Butler streets to 
the city of Cincinnati for the Columbia 
Avenue Viaduct made removal to a new 
site necessary. 

The new laboratory buildings and ware- 
house ranging from one to three stories in 
height and a two-story office building will 
be of steel, brick and concrete construc- 
tion. Modern equipment will be installed 
in all departments. 

The executives of the company are: 
president, Charles G. Merrell; vice-presi- 
dent and general manager, Thurston Mer- 
rell; secretary and treasurer, Lee Wiltsee; 
assistant treasurer, E. A. Joering; sales 
manager, Walter G. Hodge; advertising 
manager, Donald Merrell; export manager, 
T. A. Gatchell; scientific director, Dr. 
T. H. Rider and production manager, 
W. A. Smith. 








PROPOSED NEW PLANT OF THE WM. S. MERRELL CO. 
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@ In countless retail stores and from the 
pages of magazines and newspapers: 
Owens-Illinois Salespackages, in step with 
the trends of public taste, are winning en- 
thusiastic approval ... helping to pave the 


way to the ultimate sale... PRE-SELLING. 


Over the counters: Salespackages, 
powerful in appeal, are passing into the 
hands of purchasers ... playing a part in 


closing the sale... SELLING. 


In the homes: Salespackages, perfect in 
performance and convenience, are help- 
ing to justify first impressions and thus 


build additional goodwill... RE-SELLING. 


Only in Salespackages, will you find 
these three infallible steps to a complete 
sale ...steps that are translated into glass 
by our Complete Packaging Service. 
Owens-Illinois Glass Company, Toledo, O. 


The Futura, Design Patent No. 94747. 
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Lentheric Rewards Salesmen 

Seventeen men, the entire sales staff of 
Lentheric, Inc., sailed December 26 on the 
S.S. Normandie for a nineteen-day trip to 
London and Paris. The trips were awarded 
on the basis of sales volume for the entire 
year. At the beginning of the year, special 
sales quotas were set up for each salesman. 
Every salesman in the organization made 
his special quota—six reached their quotas 
by September. In many cases, the in- 
dividual quotas represented 100 per cent. 
increases over 1935 sales. 

The sales representatives were accom- 
panied by W. D. Canaday, vice-president 
in charge of sales; C. S. Gage, executive 
vice-president; D. VI. Kendall, assistant 
sales manager: Kurt Loesch, production 
manager and C. R. Burke, salon manager. 
Lowell P. Weicker, president, joined the 
group in Paris, January 4, for the inter- 
national dinner at which Lentheric repre- 
sentatives from five European countries 
were present. The party returns to New 
York on the Paris, arriving January 13. 


Fischbeck Price List 

Charles Fischbeck Co., Inc., New York, 
has just issued a new and very complete 
price list. There are sections devoted to 
Essential Oils, Aromatic Chemicals, Cefco 
Toners, Powder-S-ences, Soap-S-ences, 
Cream-S-ences, Tale-S-ences, Bath-S- 
ences, and Flavors. The booklet, which 
contains some yery convenient conyersion 
tables, should be of great interest to all 
perfumers. Copies are available upon re- 
quest. 


Columbia's Bicarbonate Folder 

The Columbia Alkali Corp., Barberton, 
Ohio, has issued a folder dealing with 
sodium bicarbonate which was added to 
Columbia’s line in October, 1936. The 
folder tells of the many uses to which the 
product has already been put. Copies are 
available upon request. 


Dodge Cork Open in New York 

Dodge Cork Co., Inc. of Lancaster, Pa., 
has opened an office in New York, located 
in the Graybar Building, 420 Lexington 
Ave. Domestic sales and service for the 
New York area, as well as all exports, will 
be handled from this office. A. E. Laue 
will direct the Domestic sales. Joseph 
Pointer will be in charge of the Export 
Department. 


Monsanto Players Perform 

A group of employees of the Monsanto 
Chemical Co., calling themselves the Mon- 
santo Players, gave a musical revue in the 
St. Louis Opera House, December 16, to 
raise funds for the company’s Christmas 
distribution of baskets to the needy. The 
performance was a great success and was 
attended by some three thousand people. 
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Copper and lron Patent Valid 

The United States Supreme Court on 
November 16 refused to review a judg- 
ment handed down by the United States 
Circuit Court of Appeals for the Eighth 
Circuit, in which the latter court. sus- 
tained the validity of the Hart patent. 
The legal battle which occurred over this 
patent concerns the preparation and use of 
copper-iron compounds for the treatment 
of secondary or nutritional anemias. The 
Wisconsin Alumni Research Foundation 
to which Prof. E. B. Hart assigned his 
patent brought the original suit against 
the Breon Co. claiming infringement. The 
Court of Appeals in its opinion acknowl- 
edged Prof. E. B. Hart of the University of 
Wisconsin as the discoverer through his 
independent and original investigations. 


Fritzsche’s Annual Party 

Fritzsche Bros., New York, held its an- 
nual dinner and dance for the employees of 
the company at the Hotel New Yorker on 
December 19. This was the sixty-fifth 
occasion of the sort and was the largest 
ever. Among the guests were Pierre 
Chauvet, manager of the company’s Seil- 
lans plant in France, and his wife. An 
address of welcome was made by F. H. 
Leonhardt, president of the company. 


Crown Drug Co. Elects 

The Crown Drug Co., Kansas City, Mo. 
has reported the election of the following 
officers: president and treasurer, T. L. 
Evans; vice-president, C. C. Payne; secre- 
tary and assistant treasurer, J. J. McKen- 
na; assistant secretary, J. Dora. The fol- 
lowing directors were elected: T. L. 
Evans, C. C. Payne, J. Gates Williams, 
Byron T. Shutz, C. N. Seidlitz and C. E. 
Lombardi. 


Imogene Shepherd, Ltd., Formed 

A new company, Imogene Shepherd, 
Ltd. has been formed for the manufacture 
of Shepherd’s Skin Oil, Shepherd’s Baby 
Skin Oil Soap, and Shepherd’s Navita nail 
polish as well as other cosmetics containing 
vitamin F. The company which is headed 
by Mary Imogene Shepherd is located at 
17 State st., Chicago. 


Hide-It Cream 

The Clark-Millner Co., Chicago, is mar- 
keting a new face cream for concealing 
temporary or permanent skin blemishes. 


The new product which is called ‘Hide-it” 
is available in four shades. 


Roane Takes bleidine Chi. Office 


Announcement has been made that 
Robert H. Roane will succeed the late 
George P. Huisking as manager of the Chi- 
cago office of Charles L. Huisking & Co., 
Inc., and of Conti Products Corp. Mr. 
Roane, who is well known in the trade in 
Chicago, has in recent years been con- 
nected with A. C. Durry & Co., that city. 
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F. T. C. Orders 


The Federal Trade Commission said to- 
day that it had ordered two New York 
cosmetics and toilet goods companies “to 
cease and desist from unfair competition.” 

The commission said that one order 
directed Helena’ Rubinstein, Inc., to 
“cease advertising that its cosmetics, facial 
creams and toilet preparations will serve 
as food for, or nourish, the skin, muscles or 
tissues; will prevent crow’s feet and 
wrinkles, strengthen eye nerves, rebuild 
worn-out cells and dissolve fatty tissues or 
act as effective weight reducers.” 

B. H. Krueger, Inc., the commission 
said, was “ordered to stop representing 
that its cosmetics and toilet preparations, 
including perfumes, soaps, toilet water and 
similar articles, are of English manufac- 
ture or origin, or imported from England.” 


Hopkins Sees No Trouble 

J. L. Hopkins, president of J. L. Hop- 
kins & Co., New York, has just issued a 
statement, declaring that in spite of un- 
settled conditions abroad there is no need 
for manufacturers to stock up heavily on 
supplies to be needed for future produc- 
tion. Mr. Hopkins states that even from 
such war-ridden countries as Spain and 
China shipments have been coming for- 
ward as regularly as ever. 


N. J. Machine Corp. in West 

Carl Lambelet, president of New Jersey 
Machine Corp., Hoboken, has announced 
that the company is now represented in 
the West by L. H. Butcher Co. which com- 
pany has offices in Los Angeles, San 
Francisco, Seattle, Portland and Salt Lake 
City. The New Jersey Machine Corp. is 
installing new equipment in its plant so 
that the Pony Labelrite and Pony Gum- 
mer can be turned out in a quantity suffi- 
cient to meet the demand. 


Sherwood Christmas Party 

Sherwood Petroleum Co., Brooklyn, 
held its annual Christmas party December 
24. The party was a big success. There 
was a fine jazz orchestra, refreshments, and 
a large crowd, all of whom enjoyed them- 
selves thoroughly. 


Calvert Drug Co. Elects 

The following officers were reelected by 
the Calvert Drug Co., Baltimore, at its 
annual meeting: president, William E. 
Brown; general manager, Albert E. James; 
vice-president, Charles L. Meyer; secre- 
tary, William Dorman; treasurer, Samuel 
Y. Harris. New members of the board of 
directors are: Charles L. Meyer, Charles 
Morgan and Reginald Morrison. 


Kalgar Throat Gargle 

Kalgar, a new throat gargle, is now being 
merchandised in New York by the Kalgar 
Sales Corp. 
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Three outstanding products representing 
the ULTIMATE for use in a high-grade face 
powder. Well known for their adherent 
properties, extreme fineness and lightness 
of bulk. . . . . . Samples on Request, Gladly 


Orsi 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 
















CHICAGO PHILAD BOSTON LOS ANGELES 
ey tte 953 Bouse Bld. 131 State Street 742 So. Hill St 

\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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Dr. D. Jayne Bonus 

Dr. D. Jayne & Son, Inc., Philadelphia, 
distributed a bonus to all employees, equal 
to two to four weeks’ salary on average 
wages, according to Joseph D. McIntyre, 
president and general manager. Promo- 
tion plans for 1937 include the introduc- 
tion of several new items in the proprietary 
field. 
New England Business Up 

New England recovery is well under 
way and evidences of a luxury market are 
returning reports George R. MacDonald, 
New England representative of Ungerer & 
Co. on his annual mid-winter trip to the 
home office. 


Bragg Appoints Barton 

J. L. Bragg Ltd., London, England, 
manufacturer of medicinal biscuits, tab- 
lets and capsules, has appointed Ralph W. 
Barton Co., Toronto, Canadian sales 
agent. 
A.M. A. Accepts 
PERCOMORPH LIVER OIL 

The A. A. M. has accepted Mead John- 
son’s Percomorph Liver Oil which is a mix- 
ture of fish liver oils containing 50 per cent. 
of cod liver oil and assaying 60,000 units of 
vitamin A per gram and 8,500 units of 
vitamin D per gram. 
A.M. A. Rejects 
KONSYL 

Konsyl, “the gelatinous-forming part of 
Plantago Ovata,”” manufactured by Bur- 
ton, Parsons & Co., was rejected by the 
A. M. A. because the firm offered no 
adequate evidence to justify the use of a 


’ 


coined proprietary name. 


A.D. A. Accepts 
PYCOPE TOOTH POWDER 

The American Dental Association has 
Powder, man- 


accepted Pycope Tooth 


ufactured by Pycope Inc., Joplin, Mo. 


HENNEN’S TOOTH POWDER 

Hennen’s Tooth Powder, manufactured 
by Hennen Products, Wheeling, W. Va., 
has been accepted by the American Dental 
Association. 


A. D. A. Rejects 
ALBODON 

William R. Warner’s Albodon has been 
rejected by the American Dental Associa- 
tion because of unwarranted claims made 
for it. 


I. V. C. Earnings 


International Vitamin Corp., New York, 
reported for the quarter ended September 
30, 1936 a net income of $36,442 as com- 
pared to $32,090 in the same quarter of 
1935. 
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Dow Bend Issue 

A new issue of $5,000,000 of fifteen-year 
3 per cent. debentures, due on December 1, 
1951, of the Dow Chemical Co., Midland, 
Mich., was offered at par and accrued 
interest. The return on this investment is 
said to be the lowest averaged for an in- 
dustrial issue of comparable maturity in 
the present period of low-cost financing 
and to rank with the lowest cost in the 
history of industrial financing. 


Crown Cork Dividend 


Crown Cork & Seal Co., Baltimore, paid 
a special dividend of $3 a share on the 
common stock December 18 to stockhold- 
ers of record December 3. This was in 
addition to a dividend of 50 cents a share 
on the common stock, paid December 7. 


Abbott Dividends 

Abbott Laboratories, North Chicago, 
Ill., paid a regular dividend of 30 cents a 
share and an extra dividend of 50 cents a 
share December 23 to stockholders of 
record December 10. 


People 
Photo of Hig 


Harry J. Higdon, better known as Hig, 
exposed himself to the camera recently 
with the accompanying result. In the 
photo, Hig appears to be putting the heat 
into another number of the “Phoenix 
Flame,” that remarkable house organ of 
the Phoenix Cap Company in which Hig 
stops at nothing to get the desired result. 





HARRY J. HIGDON 


One time Hig broke down and told us 
the secret of his success in making the 
“Phoenix Flame” such an outstanding 
publication. The secret is that he gets 
all enthused about each issue while he is 
planning it, but when it comes out he is 
never quite satisfied and assures everyone, 
including himself, that the next issue will 
be ever so much better. We hope Hig 
never learns that his issues are really out- 
standing even after they are published. 
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Brooks Heads World's Fair Com. 


H. L. Brooks, treasurer of Coty, Inc., 
will head a volunteer committee of leaders 
of the cosmetic industry to be organized 
to aid in the distribution of debentures in 
the advance financing of the New York 
World’s Fair of 1939. Harry Badanes, 
vice-president of McKesson & Robbins, 
Inc., and Charles Welch, executive secre- 
tary of the Toilet Goods Association will 
also serve on this committee. 


Mrs. Simpson in Bruno Court 

Mrs. Wally Simpson dodged the score of 
newspaper reporters and photographers 
surrounding the Villa of her hostess, Mrs. 
Herman L. Rogers at Cannes, and motored 
to the factory of Bruno Court, at Grasse. 

Upon their arrival, Mrs. Simpson and 
her hostess were escorted through the fac- 
tory and shown how the perfumes were 
extracted from the flowers by various 
Mrs. Simpson showed a par- 
ticular interest in the variation of perfume 
values of the Botanical Exotics as collected 
in various parts of the world, and was also 
much enthused when the art of compound- 
ing perfume bases was explained in detail. 

Burton T. Bush, manager of the Aroma- 
tics Division of Naugatuck Chemical, who 
represents Bruno Court in the United 
States reports that August Blanque, presi- 
dent of the Grasse firm, was on hand to 
entertain the visitors. 


processes. 


Paul Harrison Retires from U. S. I. 

After forty-six years in the alcohol busi- 
ness, Paul Harrison retired January 1, 
1937, from his position as sales manager 
for the New York Division of the U. S. 
Industrial Alcohol Co., New York, and as 
president of James A. Webb & Son, a sub- 
sidiary company of U.S. I. 

He entered the alcohol field in 1890 
when he joined the firm of James A. Webb 
& Son which became a part of U.S. I. in 
1915. Mr. Harrison holds directorships in 
the U. S. Industrial Alcohol Sales Co., 
James A. Webb & Son, and A. L. Webb & 


Sons. 


Ertel and Family to Europe 

Fred J. K. Ertel, president of the Ertel 
Engineering Corp., New York, left Decem- 
ber 19 with his family for a two or three 
months’ business and pleasure trip to 
Europe. He expects to spend considerable 
time in London with Farrow & Jackson, 
the company’s London representative, 
and, if time permits, to attend the Leipzig 
Fair in Germany. 


Gilbert Again Serves 


Sydney Stephen Gilbert, president of 
Parker Herbex Corp., New York, is again 
general chairman of the Cosmetic division 
for the fourth annual Birthday Ball for the 
President which will be held January 30. 
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@ Developed by Kolmar to anticipate the de- 
mands of your trade for lipsticks and rouge 
to harmonize with Spring fashions .... . 


@ Embodying Kolmarsuper-smoothness which, 
alone, creates consumer satisfaction ..... 


@ You owe it to your trade to learn about 
these color tones and to investigate Kolmar's 
proven ability to gain repeat sales. 


@ Don't delay! Write now for detailed infor- 
mation to the Milwaukee office or to any of 
the Kolmar dealers listed below. 





SS 


Actmar \aboratories 


MILWAUKEE 








Kolmar Representatives 


New York City, M. C. Boyd, 246 Fifth Avenue Atlanta, Ga., Warren Curry, 2895 Peach Tree Road 
Chicago, Ill., Norman Kole, 11-108 Merchandise Mart Los Angeles, Cal., R. G. S. Byington, 1709 W. 8th Street 
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Peter Dirr's Silver Anniversary 

Peter A. Dirr, vice-president of Chas. L. 
Huisking & Co., New York, father of 
twelve children, wearer of a famous derby 
that differs from Al Smith’s in that Pete’s 
is black, celebrated his twenty-fifth year 
with the Huisking firm on December 27. 
Pete took this honor just as lightly as he 
took the birth of his twelfth child, his 
many victories at bowling, and the many 
other outstanding accomplishments of his 
life. 

Pete worked hard all through the day— 
so hard in fact that those who wanted to 
do him honor by surprising him with a 
desk set could not find him out of his 
office long enough to sneak the present 
He chatted freely with re- 
to questioning 


onto his desk. 
porters, and 
without showing any great exasperation. 
However, when the phone rang and Pete 
thought he might get an order, he insisted 


submitted 


upon absolute quiet. 





PETER A. DIRR 


He talked at great length about his life 
and accomplishments, saying that he at- 
tributed his success to his children. When 
asked to explain this he said that he might 
say that his success was due to hard work, 
but the fact that he had so many children 
was the reason why he had to work so 
hard, so the credit should really go to his 
children. 

When asked about his pleasures in life, 
Pete stated that they were simple. He 
likes to go fishing, but above all he likes to 
roll poker dice for lunches or cigars. When 
he packs every summer to go to the country 
with his family, Pete always sees that two 
sets of poker dice are taken along. 


Loeffler Joins Monsanto 

A. T. Loeffler, for many years been has 
associated with the Hooker Electrochem- 
ical Co., resigned some time ago, and has 
accepted a position in’ the Monsanto 
Chemical Company’s New York Office. 


Snyder's Wed Twenty-five Years 

Dr. and Mrs. J. P. Snyder, of Norwich, 
N. Y. celebrated their twenty-fifth wed- 
ding anniversary on January 7. 
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Dunn Retires from U. S. |. 


John W. Dunn, Detroit Division Man- 
ager of the U. S. Industrial Alcohol Co., 
retired January 1, 1937, after eighteen 
For many years he sold 
alcohol for 


years of service. 
and denatured 
F. W. Thurston & Co., Chicago sales 
agents for U. S. I. When the Thurston 
Co. was dissolved in 1919 he joined the 
Chicago sales office of U.S. I., being trans- 
ferred one year later to Detroit where he 


naval stores 


assumed charge of the branch. 

Fred M. Henley of the U. S. Industrial 
Alcohol Co.’s Chicago office, will succeed 
Mr. Detroit 
office. 


Dunn as manager of the 


Weicker Resigns from D. & O. 
Herman G. Weicker, for about ten years 

associated with Dodge & Olcott as execu- 

tive vice-president, has resigned his posi- 


tion with that company. Mr. Weicker has 





H. G. WEICKER 


also resigned his directorship in the com- 
pany and has sold his stockholdings. Mr. 
Weicker does not intend to remain in- 
active and will announce his future plans 


shortly. 


Paul Carey with Lesquendieu 
Paul Carey, who for the past five years 
has been with Lehn & Fink, is now asso- 


ciated with Lesquendieu. 


Gathercoal Heads A.Ph.A. 


The Board of Canvassers of the Amer- 


ican Pharmaceutical Association, an- 
nounces that, the following officers have 


been elected: president, E. N. Gathercoal, 


Chicago; first’ vice-president, W. Mac 
Childs, Eldorado, Kansas; second vice- 


president, Glenn L. Jenkins, Minneapolis; 
members of the council, H. A. B. Dunning, 
Baltimore, S. L. Hilton, Washington, and 
P. H. Costello, Cooperstown, ND. These 
new officers will be installed at the next 
annual meeting of the association which 
will be held in New York City at a date 
which will be announced later. 
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Dan Nealon Says---- 
Hazel Atlas-es J. H. Majesky and 


M. A. Carso were in Paris Novem- 
ber 30th for the annual pigeon shoot. 
A pleasant time was had by all. 


Mr. L. D. Shearin, President of 
Dolly Dimple Laboratories, Atlanta, 
Ga., announces that their new plant 
in Dallas, Texas will start operating 
January 1, 1937, under the direction 
of Dr. B. D. Sprowl. The plant 
comprises 30,000 square feet of 
space, was built according to Mr. 
Shearin’s specifications, and is lo- 
cated at 4112 Commerce Street. 


Ed McCullough, production man- 
ager for Golden Peacock, moves to 
Memphis this month. Ed will be 
production manager for the Key- 
stone Laboratories. His many 
friends in Paris wish him luck in his 
new connection. 


Mr. N. O. Newman, President of 
Newbro Manufacturing Company, 
Atlanta, Georgia, visited the home 
folks in Richmond, Virginia last 
month. We are all very happy to 
learn that his wife and daughter 


have recovered from their recent 
illnesses. 
s s . 
Wonder if—Mr. Meyer Schur, 


Bermarine Perfumery Company’s 
prexy (Atlanta, Ga.), made that 
contemplated trip to New York 


during the Christmas holidays. 


Maison G. de Navarre, Wayne 
University, Cleveland, Ohio calls 
our attention to the Cosmetic Divi- 
American Pharmaceu- 
Membership is 55 


sion of the 
tical Association. 
per annum and includes subscrip- 
tion to their Monthly Journal, 
which we have found really does 
carry articles of interest to cosmetic 
Mr. de Navarre will send 
prepared blanks, all 
ready for your signature, to those 


chemists. 
application 


interested. 


Wonder what Santa Claus thinks 
of the Carol Singers in Memphis 
who graciously rendered “de lovely” 
and “The Saint Louis Blues” for the 
shoppers last December 22nd. 


Paris, Tenn. Jan. 2. 
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Magnus Again Heads Trade Board 
Percy C. Magnus, president of Magnus, 
Mabee & Reynard, Inc., New York, has 
been reelected president of the New York 
Board of Trade. This year will make the 
fifth consecutive yearly term for Mr. Mag- 





P. C. MAGNUS 


nus. Recently the by-laws of the Board of 
Trade were amended to allow the presi- 
dent of the Board to serve five consecutive 
terms so as to allow Mr. Magnus to con- 
tinue in office. The by-laws formerly per- 
mitted a president to serve only four years. 


F.W.D.A. Meeting 

The Federal Wholesale Druggists Asso- 
ciation will hold its mid-winter meeting at 
the Waldorf-Astoria Hotel, New York, 
February 17-19. <A joint meeting of 
active and associate members will be held 


Wednesday, February 17 at 9.30 A. M. 


Dow Elected A.C.S. Director 

Willard H. Dow, president of The Dow 
Chemical Co., has been elected a director 
of the American Chemical Society succeed- 
ing Milton C. Whitaker, a director of the 
American Cyanamid Co. Mr. Dow will 
serve until the end of 1940. 


Cork Institute Campaign 

The Cork Institute of America, Com- 
position Division, is conducting an_ in- 
stitutional campaign, pointing out the ad- 
vantages of composition cork as a liner for 
closures in the spirit, pharmaceutical, drug 
and cosmetic fields. As part of the cam- 
paign an illustrated booklet, ‘“Cork-The 
Live Liner” has been issued. Copies may 
be obtained from John Gilbert Craig, Inc., 
Advertising Agency in Wilmington, Del. 


New Proprietary Assn. Members 
Announcement has been made that the 
national advertising department of the 
Scripps-Howard Newspapers has become 
an associate member of the Proprietary 
Association. One hundred ten advertising 
agencies, radio stations, publications and 


consultant laboratories have, through as- 
sociate membership, now become actively 
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interested in the work of the association’s 
Advisory Committee on Advertising. 
Other companies which have recently be- 
come associate members are: Pease Lab- 
Pharmaceutical 


oratories, Inc., and 


Specialties Co. 


Obituaries 


Frank L. Cheney 

Frank L. Cheney, manager of the New 
York Branch of Sharp & Dohme, died 
January 6 following a short illness of 
pneumonia. Mr. Cheney had been man- 
ager of the New York Branch of the H. Kk. 
Mulford Company, leaving this position 
when the Mulford company was merged 
with Sharp & Dohme. For several years 
he was manager of Crookes Laboratories, 
and a little over a year ago he returned to 
take charge of the New York Branch of 
Sharp & Dohme which now includes the 
Mulford company. 


Robert Bruce French 

Robert Bruce French, in charge of 
Eastern glycerin sales for the Harshaw 
Chemical Co., Cleveland, died at his home 
in Brooklyn, December 10, at the age of 
sixty-six. He had been prominent in the 
glycerin business for a great many years. 
Before 1923 when he became eastern sales 
manager for Harshaw Chemical Co., he 
was in the employ of Marx & Rawolle. 


A. J. Cramp 

A. J. Cramp, sundries buyer of Schief- 
felin & Co., New York, died suddenly at 
his home in that city December 29. He 
had been associated with Schieffelin & Co. 


for forty-five years. 


Ralph E. Tweed 

Ralph E. Tweed of Upper Derby, Pa., 
died December 24 after a nine-months’ ill- 
ness. He had been active in advertising 
circles and was widely known as the head 
of R. E. Tweed Co., Philadelphia, which 
he founded in 1920. 


New Drug Bill 

On January 6, Senator Copeland intro- 
duced the latest draft of the Food, Drug 
and Cosmetic Act. This is the bill which 
has been drafted by both Senator Cope- 
land and Congressman Chapman. Since 
Senator Copeland is chairman of the Sen- 
ate Committee which will be charged with 
consideration of the bill, and since Con- 
gressman Chapman occupies a_ similar 
position in the House of Representatives, 
this bill starts its course through the Con- 
gress with much in its favor. This will be 
the first of the series of these bills that will 
be introduced in both houses in identical 
form with the approval of the chairman of 
the committees charged with considera- 
tion of the bill. It is further reported that 
the Food and Drug administration favors 
the new draft of the bill and that this 
enforcement body will not oppose its pas- 
sage but on the contrary will work for 
enactment of this measure. 

The new bill is an entirely new bill. The 
order is different; a great many of its pro- 
visions are different; and the methods of 
enforcement have been changed in some 
respects. Naturally much of the same 
language has been carried over from the 
previous drafts due to the fact that these 
provisions were the subject of much con- 
troversy and were worded very carefully 


to meet all objections. 





NEW ELMO PLANT IN PHILADELPHIA 
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MARKETS..--like Seasons 


CHANGE ! 


HE pharmaceutical successes of yesterday are threatened by today’s chem- 

T ical research. Frequent advances, revolutionary improvements in both 
pharmaceutical and medicinal chemicals —these demand that the buyer be 
ever alert. Today—as never before—the public learns from a dozen news 
sources of the steady march of progress. The public expects the finest. Markets 
change like the seasons. 
Over a period of more than 30 years, the research chemist has learned that 
Baker's Analyzed Reagents mean chemical purity — exactness into the decimals. 
Of recent years, more and more manufacturers of pharmaceuticals have learned 
to their profit that Baker’s Fine Chemicals also mean measured purity — even 
by the ton. 


Your priceless trademark is fully safeguarded by Baker’s Fine Chemicals. 


We invite you to discuss your requirements in fine chemicals with the Baker 
salesman. You will find him a worthy representative of the entire Baker organ- 
ization. Ask for test samples to meet your specific needs. 


J.T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 


PHILADELPHIA CHICAGO 


NEW YORK 
220 South J6th Street 624 South Michigan Blvd. 


420 Lexington Avenue 












A partial list of Tonnage Fine 
Chemicals held under rigid 


control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 
Bismuth Subcarbonate— 
Subnitrate and other Salts 
Caustic Potash and Soda 
Sticks and Pellets 
Rochelle Salt 
Lead Acetate 
Salicylates 


Baker’s fine chemicals 


for Pharmaceutical Manufacturers 












phé ACETANILID U. S. P. 


ACETOPHENETIDIN U.S. P. 
AMMONIUM BENZOATE U. S. P. 


ASPIR GRAN 
ASPIRIN 

ASPIRIN STARCH GRANULATIONS 
BENZOIC ACID U.S. P. 
CAFFEINE U. S. P. 

CHLORAL HYDRATE U. S. P. 
CHLORAMINE-T U. S. P. 





HALAZONE 

METHYL SALICYLATE U. S. P. 
PHENOL U. S. P. 
PHENOLPHTHALEIN U. S. P. 
SACCHARIN MONSANTO U. S. P. 
SALICYLATES 

SALICYLIC ACID U. S. P. 
SODIUM BENZOATE U. S. P. 
SODIUM SALICYLATE U. S. P. 





GLYCEROPHOSPHATES .. AND OTHERS. 
Monsanto Chemical Lampany 
Sr. Louis,U.S.A. 
"ew york wemicage” enpOsTON "PIRMINGHAM. CHARLOTTE 
Midiand Building 373 Brannan Street 378 St. Paul St., West 
CLEVELAND SAN FRANCISCO MONTREAL 


STURGES 
































TO BE 


or not to be... 


Chemists and buyers want no uncertainty in the specific 
grade of the precipitated chalk they use. Each delivery 
must conform rigidly to the quality, grade and density 
adopted. 

To the buyers and chemists of this industry, the name 
STURGE has always meant absolute uniformity in the 
grade specified. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


) . . 
° Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 

















One of the important provisions of the 
new bill is the method of handling adver- 
tising. Enforcement of the advertising 
provisions of the bill are placed in the Food 
and Drug Administration and not in the 
Federal Trade Commission. However, the 
present power of the Federal Trade Com- 
mission to regulate false advertising as 
unfair competition is not abridged, so that 
two government agencies would regulate 
advertising if the bill were enacted. 

Following are important parts of the 
new bill. Important from 
Chapter IT, sec. 2, are: 


definitions 


(h) The term “drug’’, for the purposes 
of this Act, includes (1) all substances and 


preparations recognized in the official 
United States Pharmacopoeia, official 


Homoeopathic Pharmacopoeia of the 
United States, or official National Form- 
ulary, or any supplement to any of them; 
and (2) all substances and preparations in- 
tended for use in the diagnosis, cure, miti- 
gation, treatment, or prevention of disease 
in man or other animals; and (3) all sub- 
stances and preparations, other than food, 
intended to affect the structure or 
function of the body. 


any 


(i) The term “device,” for the purposes 
of this Act, includes all devices intended 
(1) for use in the diagnosis, cure, mitiga- 
tion, treatment, or prevention of disease 
in man or other animals; and (2) to affect 
the structure or any function of the body. 

(j) The term “cosmetic” includes all 
substances and preparations intended for 
cleansing, or altering the appearance of, or 
promoting the attractiveness of, the per- 
son, except that such term shall not include 
soaps represented for cleansing purposes 
only. 

(k) The term “antiseptic” when used 
in labeling and advertisements shall be 
deemed to have the same meaning as the 
word “‘germicide,” except, however, in the 
case of a drug purporting to be, or repre- 
sented as, an antiseptic for inhibitory use 
as a wet dressing, ointment, dusting pow- 
der, or such other use as involves pro- 
longed contact with the body. 

(0) The term “advertisement” means 
all representations of fact or opinion dis- 
seminated in any manner or by any means, 
other than by the labeling, for the purpose 
or inducing, directly or indirectly, the 
purchase of food, drugs, devices, or 
cosmetics.” 

Important prohibited acts and penalties 
provided for in Chapter III, sec. 3, are: 

(4) The 


States mails, or in interstate commerce by 


dissemination, by United 
radio broadcast or otherwise, or by any 
other means, of any advertisement which 
represents any drug, or device to have any 
therapeutic effect in the treatment of 


Bright’s disease, cancer, tuberculosis, 
poliomyelitis (infantile paralysis), ven- 


ereal diseases, or heart or vascular diseases, 
unless such advertisement, not in violation 
of subdivision 5 of this section, is dis- 


seminated only to members of the medical 


Jan. 37: 40, 1 


profession and or appears only in the 
scientific periodicals of that profession. 

(5) (a) The dissemination, by United 
States mails, or in interstate commerce by 
radio broadcast or otherwise, of any ad- 
vertisement which contains state- 
ment, design, or device regarding any 
food, drug, device, or cosmetic, or the in- 


any 


gredients thereof, or the substances there- 
in, or the nutritional, dietary, curative, 
therapeutic, preventive, or beneficial 
effects thereof, or the dosage, frequency, or 
duration of use pertaining thereto, which 
is false or misleading in any particular. 

(b) The dissemination by any means 
for the purpose of inducing, directly or in- 
directly, the purchase of any food, drug, 
device, or cosmetic, in interstate com- 
merce, of an advertisement which contains 
any statement, design, or device regarding 
such food, drug, device, or cosmetic, or the 
ingredients thereof, or the 
therein, or the nutritional, dietary, cura- 


substances 


tive, therapeutic, preventive, or beneficial 
effects thereof, or the dosage, frequency, or 
duration of use pertaining thereto, which 
is false or misleading in any particular. 

(6) The introduction into 
commerce of 
section 13. 

(7) The refusal to permit access to or 


interstate 


any food in 


copying of any record as required by 
section 26. 

(8) The refusal to permit entry or in- 
spection as authorized by section 27. 

(9) Forging, counterfeiting, 
ing, or falsely representing, or without 


simulat- 


proper authority using, any mark, stamp, 
tag, label, or other identification device 
authorized or required by regulations pro- 
mulgated under the provisions of sec- 
tion 13. 

(10) The using by any person to his 
own advantage, or revealing, other than 
to the Secretary or officers or employees of 
the Department, or to the courts when 
relevant in any judicial proceeding under 
this Act, any information acquired under 
authority of section 13 or 27 concerning 
any method or process which as a trade 
secret is entitled to protection. 

Handling advertising and other viola- 
tions by injunction proceedings are pro- 
vided for in Chapter III, sec. 4: 

INJUNCTION 

Sec. 4. (a) The district courts of the 
United States are hereby given jurisdiction 
to prevent or restrain by injunction, tem- 
porary or permanent, any violation of any 
of the provisions of subdivisions 1 to 10, 
inclusive, of section 3. In such injunction 
proceedings, discontinuance of the viola- 
tion shall not be grounds for denial of 
injunction. 

Criminal provisions of the act given in 
Chapter III follow: 

CRIMINAL 

Sec. 5. (a) Any person who violates 
any of the provisions of subdivisions (1), 
(2), (3), (4). (6), (7), or (8) of section 3 
shall be guilty of a misdemeanor and shall 
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violation of 


on conviction thereof be subject to im- 
prisonment for not more than one year or 
a fine of not more than $1,000, or both 
such imprisonment and fine; and for a 
second or subsequent offense imprison- 
ment for not more than two years, or a 
fine of not more than $5,000, or both such 
imprisonment and fine. 

(b) Notwithstanding the provision of 
paragraph (a) of this section, in case of a 
willful violation of any of the provisions of 
subdivisions (1), (2), (3), (4), (6). (7), or 
(8) of section 3 the penalty shall be im- 
prisonment for not more than three years 
or a fine of not more than $10,000, or both 
such imprisonment and fine. 

(c) Any person who violates any of the 
provisions of subdivisions (9) or (10) of 
section 3 shall be guilty of a misdemeanor 
and shall on conviction thereof be subject 
to imprisonment for not more than one 
year or a fine of not more than $5,000, or 
both such imprisonment and fine. 

(d) No dealer shall be subject to the 
penalties of paragraph (a) of this section 
for having received in interstate com- 
merce any article of food, drug, device, or 
cosmetic and delivered it or proffered de- 
livery of it as received, if such delivery or 
proffer was made in good faith, unless he 
refuses to furnish on request of an officer or 
employee duly designated by the Secretary 
the name and address of the person from 
whom he purchased or received such 
article and copies of all documents, if any 
there be, pertaining to the delivery of the 
article to him, or if he establishes a guar- 
anty or undertaking signed by the person 
residing in the United States from whom 
he received in good faith the article of 
food, drug, device, or cosmetic, as the case 
may be, to the effect that such article is 
not adulterated or misbranded, within the 
meaning of this Act designating this Act. 
To afford protection, such guaranty or 
undertaking shall contain the name and 
address of the person furnishing such 
guaranty or undertaking, and such person 
shall be amenable to the prosecution and 
penalties which would attach in due course 
to the dealer under the provisions of this 
Act. 

SEIZURE 

Sec. 6. (a) Any article of food, drug, 
device, or cosmetic that is adulterated or 
misbranded when introduced into or while 
in interstate commerce, or which may not, 
under the provisions of section 13, be in- 
troduced into interstate commerce, shall 
be liable to be proceeded against while in 
interstate commerce, or at any time there- 
after, on libel of information and con- 
demned in any district court of the United 
States within the jurisdiction of which the 
article is found: Provided, however, That no 
libel for condemnation shall be instituted 
under this Act, for any alleged misbrand- 
ing if there is pending in any court a libel 
for condemnation proceeding under this 
Act based upon the same alleged misbrand- 
ing, and not more than one such proceed- 
ing shall be instituted if no such proceeding 
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IM STOCK 


OF BOTANICAL DRUGS--- 

















HE largest and most complete stock of crude drugs in the world is in the warehouses 


of S. B. Penick & Company ...a broad statement, but a true one. This, coupled 


with the size, experience, and integrity of our organization, marks us as a dependable 


and unfailing source of supply. 


Buying and selling botanicals is only a part of our work. We pride ourselves on the 
thorough knowledge of all factors and developments concerning the industry, and are 


prepared at all times to put this information at the service of our customers. 


Our Price List and Manual, enumerating more than nine hundred products useful to manu- 


facturers of pharmaceuticals, toilet preparations, insecticides, etc., is available on request. 
prep 
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is so pending, except that such limitations 
shall not apply (1) when such misbranding 
has been the basis of a prior judgment in 
favor of the United States, in a criminal 
injunction or libel for condemnation pro- 
ceeding under this Act, or (2) when the 
Secretary has probable cause to believe 
from facts found by him that such mis- 
branding of the article renders it danger- 
ous to health or is, in a material respect, 
false, grossly misleading, or fraudulent; 
and in any case where the number of libel 
for condemnation proceedings is limited as 
above provided the proceeding pending or 
instituted shall, on application of the 
claimant, seasonably made, be removed 
for trial to any district of reasonable prox- 
imity to the district of the claimant’s prin- 
cipal place of business which may be 
agreed upon by stipulation between the 
parties to the proceeding. 

(b) The article shall be liable to seizure 
by process pursuant to the libel, and the 
procedure in cases under this section shall 
conform, as nearly as may be, to the pro- 
cedure in admiralty; except that either 
party may demand trial by jury of any 
issue of fact joined in any such case. In 
cases of articles of food, drugs, devices, or 
cosmetics seized under the provisions of 
this section when the same issues of adul- 
teration or misbranding under the provi- 
sions of this the 
claimant, are pending in various jurisdic- 
tions, the United States district court for 
any district where one of such seizures is 


Act, raised by same 


pending, or for any district of reasonable 
proximity to the district of the claimant’s 
principal place of business, which may be 
agreed upon by stipulation between the 
parties to the proceeding, is hereby vested 
with jurisdiction to consolidate and try 
such cases; and on application of the 
claimant, seasonably made, such cases 
may be tried in any such jurisdiction. 

(ec) The court at any time after seizure 
up to a reasonable time before trial shall by 
order allow any party to a condemnation 
proceeding, his attorney or agent, to ob- 
tain a representative sample of the article 
seized. 

CHAPTER \ 
Drucs anp Devices 
ADULTERATED DRUGS 





sec. 16. A drug shall be deemed to be 
adulterated — 
(a) (1) Ifit consists in whole or in part 


of any filthy, putrid, or decomposed sub- 
stance; or (2) if it has been prepared, 
packed, or held under insanitary condi- 
tions whereby it may have been contam- 
inated with filth, or whereby it may have 
been rendered injurious to health; or (3) if 
its container is composed, in whole or in 
part, of any poisonous or deleterious sub- 
stance which may render it injurious to 
health; or (4) if it contains, for purposes of 
coloring only, a coal-tar color other than 
one from a batch that has been certified in 
accordance with regulations as provided by 
section 19. 
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(b) If its name is recognized in an offi- 
cial compendium, or if it purports to be a 
drug the name of which is so recognized, 
and it differs from the standard of strength, 
quality, or purity as determined by the 
tests or methods of assay set forth therein; 
except that whenever tests or methods of 
assay have not been prescribed therein, or 
such tests or methods of assay as are pre- 
scribed are insufficient, for determining 
whether or not such drug complies with 
such standard, the Secretary is hereby 
authorized to bring such fact to the atten- 
tion of the appropriate body charged with 
the revision of such compendium and if 
such body fails within a reasonable time to 
prescribe tests or methods of assay which 
are suflicient, then the Secretary may by 
regulations prescribe for the purposes of 
this Act such tests or methods of assay. 
No drug defined in an official compendium 
shall be deemed to be adulterated under 
this paragraph because it differs from the 
standard of strength, quality, or purity 
therefor set forth in an official compen- 
dium, if its standard of strength, quality, 
or purity be plainly stated on its label. 
Whenever a drug is recognized in both the 
United States the 
Homoeopathic Pharmacopoeia of the 
United States it shall be subject to the re- 
quirements of the United States Pharma- 
copoeia unless it is labeled and offered for 


Pharmacopoeia and 


sale as a homoeopathic drug, in which case 
it shall be subject to the provisions of the 
Homoeopathic Pharmacopoeia of the 
United States and those of the 
United States Pharmacopoeia. 


not to 


(c) Ifit is not subject to the provisions 
of paragraph (b) of this section and its 
identity or strength differs from, or its 
purity or quality falls below, that which 
it purports or is represented to possess. 


AND DEVICES 


shall be 


MISBRANDED DRUGS 
Sec. 17. A drug or device 
deemed to be misbranded— 

(a) Ifits labeling is false or misleading 
in any particular. 

(b) If it is dangerous to health when 
used in the dosage, or with the frequency 
or duration, prescribed or recommended in 
the labeling or advertisement thereof. 

(c) If in package form unless it bears a 
label containing (1) the name and place of 
business of the manufacturer, packer, 
seller, or distributor; and (2) an accurate 
statement of the quantity of the contents 
in terms of weight, measure, or numerical 
count: Provided, That under subdivision 
(2) of this paragraph reasonable variations 
shall be permitted, and exemptions as to 
small packages shall be established, by 
regulations prescribed by the Secretary. 

(d) If any word, statement, or other in- 
formation required on the label under any 
provision of this Act is not prominently 
placed thereon in such a manner as to be 
easily seen and in such terms as to be read- 
ily understood by purchasers and users of 
such articles under customary conditions 
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of purchase and use, due consideration be- 
ing given to the size of the package. 

(e) If it is for use by man and contains 
any quantity of Alpha eucaine, barbituric 
acid, beta eucaine, bromal, cannabis, car- 
bromal, chloral, cocoa, cocaine, codeine, 
heroin, marihuana, morphine, opium, par- 
aldehyde, peyote, sulphonmethane, or any 
substance chemically derived therefrom or 
any other narcotic or hypnotic substance, 
which derivative or other narcotic or hyp- 
notic substance has been designated as 
habit forming by regulations prescribed by 
the Secretary, and, except when dispensed 
on the written order of a member of the 
medical profession, its label fails to bear 
the name and quantity or proportion of 
such substance or derivative and in juxta- 
position therewith the statement ‘“Warn- 
ing—May be habit forming.” 

(f) If it is a drug and is not designated 
by a name recognized in an official com- 
pendium and its label fails to bear (1) a 
common or usual name of the drug, if such 
there be: or (2), in case it is fabricated 
from two or more ingredients, the name of 
each active ingredient, including the quan- 
tity, kind, and proportion of any alcohol; 
and also including, whether active or not, 
the name and quantity or proportion of 
any ether, chloroform, 
phenetidin, amidopyrine, antipyrine, atro- 


acetanilid, acet- 
pine, hyoscine, hyoscyamine, arsenic, dig- 
italis, glucosides, mercury, ouabain, stro- 
phanthin, strychnine, thyroid, or any 
derivative or preparation of any such sub- 
stances, contained therein: Provided, That 
to the extent that compliance with the re- 
quirements of subdivision (2) of this para- 
graph is impracticable, exemptions shall be 
established by regulations promulgated by 
the Secretary. 


CHAPTER VI 
CosMETICS 
ADULTERATED COSMETICS 

Sec. 20. A cosmetic shall be deemed to 
be adulterated— 

(a) Ifit bears or contains any poisonous 
or deleterious substance which may render 
it injurious to users under the conditions 
of use prescribed in the labeling thereof, or 
under such conditions of use as are cus- 
tomary or usual, provided that this pro- 
vision shall not apply to coal-tar hair dyes, 
the label of which bears the following 
legend conspicuously displayed thereon: 
“Caution—This product contains ingre- 
dients which may cause skin irritation on 
certain individuals and a preliminary test 
according to accompanying directions 
should first be made. This product must 
not be used for dyeing the eyelashes or 
eyebrows.” 
CERTIFICATION OF COAL-TAR COLORS 

FOR COSMETICS 

Sec. 23. The Secretary is hereby auth- 
orized to promulgate regulations for the 
certification of coal-tar colors which are 
harmless and suitable for use in cosmetics, 
and for coal-tar colors used in hair dyes 
as provided in section 20, paragraph (a). 
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FOR TOILETRIES *« COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 

Po terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 





HOPKINS’ FACTOLAC 


Deolated Almond HenasoapShampoo 


Chalk (Precip.) 
Chinese Shavings 
Cuttle Fish Bone 
Gum Arabic 
Gum Tragacanth 


Trish Moss 
Lavender Flowers 
Olibanum 

Orris Root 

etc., etc. 


Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 


eal Indian Gum 
Balsam Tolu (Karaya) @ For the preparation of permanent +: ee 
Benzoin Gum Talcum emulsions of both fixed and volatile oils. Quality is remembered 


long after price is forgotten . 











HOPKINS’ NEUTRAL WHITE 


EGYPTIAN HENNA 


FREE ON REQUEST 


SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 




















NEW YORK 


J.L.LHOPKINS & COMPANY 220 Broadway 








BLEACHING — 
WITHOUT CHEMICALS 








during the sum- 






This is a photograph of our beeswax factory. It shows the large and numerous bleaching racks where 
mer months—the beeswax lays in the open air and bleaches in the sunlight. 

We have had 80 years experience in this method of bleaching beeswax by the sun. It excells all other methods. 
does not bring the beeswax in contact with any chemicals. It results in a pure beeswax of high quality, especi: in 


suitable for cosmetics. 
e SUN-BLEACHED AND YELLOW BEESWAX 


KOSTER KEUNEN ¢5 sx, 


(LONG ISLAND) 
. 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 


Flavours and Essences, A Handbook of Formulae, 
by M. H. Gazan, Cloth, 115 pp. $10.00, D. Van 
Nostrand. 

Literature of practical value to the essence and 
flavouring trades is conspicuously slim. The formulae 
in this book constitute the most up-to-date commercial 
practice. Many of the formulae have never before 
been published. All of the flavours are highly concen- 
trated, very soluble, and do not contain any material 
that will undergo change. The formulae includes all of 
the fruit and beverage flavors and many specialties. 


Textbook of Pharmacognosy, by Heber W. Young- 
ken, Fourth Edition, 924 pp., washable cloth, il- 
lustrated. P. Blakiston’s Son & Co., Price $7.00. 
Since the publication of the first edition of this well 

known work on pharmacognosy there have been such 

important changes in this field as to warrant the present 
new edition. While the general plan of the work re- 
mains the same, its pages have been thoroughly re- 
vised, and considerable new material including many 
new drug monographs and 102 new illustrations, mostly 
original, have been added. The chapter on endocrine 
and other glandular products has been augmented by 
the incorporation of a number of new monographs. In 

Chapter 2 of Part II the official bacterial biological 

products have been introduced. 


A Manuel of Pharmacology and Its Application to 
Therapeutics and Toxicology, by Torald Soll- 
mann, M.D., Fifth Edition, 1190 pages, illustrated, 
W. B. Saunders Co., Cloth $7.50. 

Dr. Sollmann’s book has always been noted as one 
of the most widely used books in its field. The new 
Fifth-Edition has been completely rewritten and re- 
made in line with the new knowledge of pharmacology 
and its relation to the practice of medicine. Some of 
the many revised subjects include: Agranulocytosis, 
Ambecides, Amino-acetic Acid, Anterior Pituitary and 
Sex Hormones, Arsenoxide, Atabrine, Calcium, Car- 
cinogenic Agents, Cyanide Antidotes, Cyclopropane, 
Dinitrophenol, Divinyl Ether, Ephedrine, Ergot, Fluor- 
ide, Histidine, Hypnotics, Iron Therapy, Mercury 
Poisoning Metals, Distribution, Neurohormones, Nitro- 
prusside, Oxygen Therapy, Parathyroid, Phenylhydra- 
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zine, Sodium Morrhuate, Strychnine Antidotes, Vita- 


mins. 


Recent Advances in Cardiology, by Terence East 
and Curtis Bain, Third Edition, 350 pp. illustrated, 
P. Blakiston’s Son & Co., Inc., Phila., $5.00. 

The book has been entirely rewritten in this, the third 
edition. The aim has been to put forth the newest in- 
formation made available during the past four years. 
The theme that runs through the book is the import- 
ance of the health and efficiency of the heart muscle. 
Chapter headings include: Heart Failure, Treatment of 
Heart Failure, Coronary Occlusion and Myocardial 
Infarction, Angina Pectoris, Auricular Fibrillation and 
Auricular Flutter, Disorders of Conduction, Ectopic 
Disorders of Rhythm, Infections of the Heart and 
Aorta, Hypertension, Vascular Diseases, Peripheral 
Circulatory Failure, The Heart In Hyperthyroidism, 
The Heart in Pregnancy, Anaesthesia and the Heart, 
The Heart in Anaemia, Congenital Lesions, The Ra- 
diology of the Heart and Aorta, The Examination of 
the Heart with the Electrocardiograph, The Diagnosis 
of the Healthy Heart. 


The Theory and Science of Cosmetology, by N. M. 
McNamara and S. W. Braden, 231 pp., Adair Pub- 
lishing Co., St. Petersburg, $5.00. 

Of particular interest to the beauty parlor operator 
this book instructs in the technical skill and experience 
required in the practical care of the skin and the hair, 
and in conduct and ideals of personal living. The vol- 
ume is divided into the units of bacteriology, chemistry, 
anatomy, physiology, hygiene, art, mathematics, ethics, 
and shop management. 


Health Guides and Guards, by Wall and Zeidberg, 

208 pp., Prentice-Hall, New York, $1.35. 

This volume presents the accepted facts of health 
truthfully, sincerely, and courageously. There is a 
thorough discussion of the genital system. ‘Through 
teaching the student the facts,” say the authors of this 
book, “‘we hope to prepare him for the proper attitude 
toward sex, and to fortify him against the dangers to 
which he may be exposed.” 

(Continued on page 103) 
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Books 


OF IMPORTANCE TO 
DRUG AND COSMETIC 
MANUFACTURERS 





+49 


COSMETICS and PERFUMES 


Modern Cosmetics—Chilson, 396 pp............ 
Perfumes and Cosmetics—Askinson 392 pp...... 6.00 
Moderne Parfumerie—Mann (German), 516 pp... 
Leitfaden Der Modernen Parfumerie—Burger (Ger- 

Shy COL Se ee a eee ee eee 3.50 


Preparation of Perfumes and Cosmetics—Durvelle, 


BABES or YiG ae uh mincelacrs sists tisers 10.00 
— Cosmetics & Soaps—Poucher Vol. | 
PR ORRED Fs eh as EIS watannr a ictp A yoiasaie evar) aii Waisaite Xe/ehracke 8.00 
Vol. i BEDI Re ar oie oak cic amicnoetis E 
‘ 7.00 
leciue ies Kosmetischen Praxis—Springer (Ger- 
NO oc Ce rae 32.00 
Modern canned dans titianer ek coeaan eter, 12.00 
Handbuch Der Gesamten parenete Und Kos- 
metik—W/inter (German) 997 pp. ............ 96.00 
Cyclopedia of Pedamery—Perry (3 vols.) 844 pp 10.00 
Chemistry of Essential Oils and Artificial Perfumes 
meer | ON A SII a asn Bins wiser aia eS 6.5 Sie mie 12.00 
UE IDs 6 vi detxexesenegdieess banrsos 10.00 
FORMULARIES 
Manufacturers’ Practica! Recipes—Jameson, 57° pp $10.00 
Henley’s Twentieth Century Book of Formulas and 
PSC PU AR BOD ois oiaidce ice 'sie'cin nares ws 000i 4,00 
Chemical Formulary—Bennett, Vols. |, Il, [Il each. . 6.00 
Pharmaceutical ren Vol, I—11406 pp........ 8.00 
BYR SHI oo cs os on ddd eae nn ene Soi sisi oie 8.00 


Practical Flevoring Extract Maker—Kessler, 126 pp 4.00 
The Medical Formulary & Prescription Manual— 


Se Sino wae 3.50 
National Formulary VIN556 pp... 06... cece eee 5.00 
Prescription Writing and Formulary—Solomon..... 4.15 
Scientific American Cyclopedia of Formulas— 

SIME aA OUWMD esac ese saroseas ca ecto S04 5.50 
Pharmaceutical Recipe Book—454 pp........... 5.00 


beh py Materials Natural and Synthetic—Clarke, 
“Le 2) INa RSE ie OE Oe ieee ee 3.00 


Flavours % Essences, a Handbook of Formulae— 


RN NN Fi sssnae niece Heb aos ova eS 48S 10.00 
CHEMICAL 

The Biochemistry of The Lipids—Bull, 127 pp. ... $3.25 
The Theory of Emulsions — Their Technical Treat- 

ment—Clayton, 458 pp.............2. ce eee 8.00 
Handbook of Chemistry ond Physics 20th Ed. 6.00 
Commercial Organic Analysis—Allen, 10 vols. each 

WO SONG SBIDOIINON 6 ooo oc.eie es scene wes cae cs 7.50 
Inorganic and Theoretical Chemistry—Taylor,832 PP 6.00 
A Short Organic Chemistry—Taylor, 375 pp. 3.00 
Technical Aspects of Emulsions—150 pp........ 2.50 
Chemical Dictionary—Hackh, 790 pp........... 10.00 
Vegetable Fats & ils—Jamieson, Se a oe ae 6.50 

MERCHANDISING 

Dollar Makers—Eager, 197 pp..............05. $ 2.00 
Retail Selling and The New Order—Collins,203 pp 2.50 
The Road to Good Advertising—Collins, 217 pp. 2.50 


How to Run Better Sales Contests—Kaufman, 999 pp 3.50 


What Makes People Buy—Laird, 237 pp........ 2.50 
Rex Cole on Salesmanship—Rex Cole, 953 pp.. 2.50 
Wholesale Accounting and Control—Heckert & 
NN ee eBay nna shawn sti 3.00 
The Low of Drugs and Druggists—Arthur, 487 pp 3.00 








aber 
BEAUTY CULTURE 
Our Vanishing Hair—Nessler, 140 pp seane $2200 
The Successful Hairdresser—Wilson, 416 pp...... 3.50 
Modern Beauty Culture—Verni, 434 Bees 10.00 
The Beauty Culture Headbook—Hanckel, 177 pp. 1.50 
Modern Beauty Culture—Smith & Rockwood, 
_._ hie let) a pane ern an e en 3.00 
MEDICAL 
The Kidney in Health and Disease—754 pp...... $10.00 
Tuberculosis—Ho!mes, 312 pp.. 2.00 
Nervous and Mental DieeneNMualey, 551 pp. 7.50 
Diseases - Women—Crossen & Crossen, 8th Ed. 

oe) OTe RO ME ee ee TE ieee 10.00 
Internal 7 160 ane! Fees AU SASI ENC) > errr 10.00 
Forensic Medicine—Kerr, 311 pp.............5. 3.60 
Pocket Pronouncing Medical Dictionary—Gould. . 2.00 

BSE aE lat OS Re EE AiO ae pee een aa 2.50 
A Treatise On Medical Jurisprudence—Oppen- 

hieinte to SOUS Dae Ne ccs ce ioe cco ae 4.00 
Physiology in Modern Medicine—Macleod, 

MMS Os ha tons 8d ois prose Gaia lease dienerss ole wate aiewi 8.50 
Treatise on Permanent Wave Burns—Eberhart..... 2.00 
Recent Aeon in Dermatology—Goldsmith, 

BO Rs de oe re et AE eRe rs 5.00 
Rational a Treatment of Common Skin 

Diseases—Goodman, 345 pp...........000ee 5.00 

Introduction to Dermatology—Sutton, 566 pp..... 5.00 
PHARMACEUTICAL 
Potter's meeention Materia Medica and Pharmacy 

SO Eee (So IE | OE $ 8.50 
Modern Drug Encyclopedia and Therapeutic Guide 

CTIA SUS OUD vos. < reset sw as arstere'ek were. & 7.50 
United States cine LaWall1792pp 15.00 
Remington s Practice of Pharmacy—8th Edition, 

2162 p Rens ne ga 10.00 
U.S; Pharmacopoeia XI—675 pp........0s00 ee 5.00 
Essentials of Pharmacy—Snow 804 pp.......... 7.50 
Handbook of Pharmacogno-y—Hialliburton & Mc- 

Dowall, 971 > EERE 5.00 
Pharm istry—Krantz, 289 pp....... 3.50 
The Arithmetic a Pharmacy—Snow, 125 pp. 2.00 
Textbook of Physiology—Zoethout, 694 pp.. 4.75 
Practical Pharmaceutical Chemistry—Cooper & ‘Ap- 

CEM arcs deed via ieenseans 1.75 
A Manual of Pharmacology—Sollman, 123 pp. 7.50 
British Pharmacopoeia—1/768 pp.............+- 10.00 
French Pharmacopoeia—999 pp................ 10.00 
German Pharmacopoeia—854 pp............... 12.00 
Swiss Pharmacopoeia—1244 pp...........0000: 15.00 

MISCELLANEOUS 
The Exporters’ Encyclopedia, 1936—1780 pp, net 

WHE DUNO GEIVIGE. 6 oc cscs cectocdocesoeres $20.00 
Psyllium Seed—Montague, 170 pp............. 9.00 
Pyrethrum Flowers—Gnadinger, 380 pp. 5.00 
Trade-Marks for Perfumes, Toilet Preparations and 

SAAR IB een Sete ne AD DNS Ae Mao ee eat 25.00 

NEW BRITISH BOOKS 
Technical Aspects of Emulsions—Freundlich..... $4.00 
Distillation—Reilly..........0.02222...02...... 1.95 
Inorganic and Theoretical eenirlaytor See 6.00 
The Chemists’ Year Book—Atack. . puede 6.00 
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Materia Medica Pharmacology and Therapeutics, 
by Maude B. Muse, Second Edition, illustrated 634 
pp-. W. B. Saunders Co., Phila., $2.75. 

This work has been issued late enough in the year to 
conform to the U.S.P. XI and N.F. VI and the latest 
New and Non-Official Remedies. Included in this re- 
vision is all of the new knowledge in this field. There 
are the new drugs such as dilaudid, dinitrephenol, 
decolin, lextron, extralin, haliver oil with viosterol, 
antivenin, arbutin and the basal narcotics. There is 
new material on toxicology, intravenous urography, 
hormones, vitamins, etc. The work gives the source of 
every drug, its therapeutic uses, its characteristics and 


the range of dosage. 


Your Breath and Your Health, by Louis M. Pearl- 
man, M.D., Academy Publishing Company, New 
York, 128 pages, price $1.00. 

This book gives scientific information on the various 
local and systemic conditions that produce an odor in 
the breath. It is written simply and concisely, in 
language that the laymen can understand and ap- 
preciate. It also gives briefly and concisely, practical 
knowledge of the entire human body and especially of 
the functioning and care of the sinuses, throat, ears and 


teeth. 


The Literature of Business Statisties, by O. W. 
Blackett, University of Michigan, Ann Arbor, Mich. 
This pamphlet is volume 8, No. 1 of the Michigan 

Business Studies, and is a bibliography referring to and 

annotating the best available material dealing with 

statistical techniques as applied to business. The use- 
fulness of the study is enhanced by the fact that the 
references are classified to indicate the special field of 
business management to which the literature refers. 

The fields of marketing, personnel, finance, production, 

and real estate, as well as forecasting, population, 

growth curves, and secular trends are each considered 
separately. 


Pharmacognosy, by Edmund N. Gathercoal and 

Elmer H. Wirth, Octavo, 852 pages, illustrated, Lea 

& Febiger, Philadelphia, $7.50. 

This work is a study of drugs originating in the plant 
and animal kingdoms and the determination of their 
identity and value. It gives the results of the recent 
research work in ideas and methods in the science and 
conforms to the eleventh revision of the United States 
Pharmacopoeia and the sixth edition of the National 
Formulary. Also is offered, for the first time in a phar- 
macognostical text, a broad presentation of the chem- 
ical ingredients of the drugs and their microchemistry. 


Some Important U. S. P. and N. F. Preparations, 
88 pp. pocket size, National Association of Retail 
Druggists, Chicago, Price 18e. 

This is a new, revised edition issued by the U.S.P. 
and N.F. Committee of the National Association of Re- 
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tail Druggists and is based upon the U.S.P. XT and the 
N.F. VI. The booklet is intended to be distributed by 
pharmacists to physicians and its general purpose is to 
encourage general prescribing of the U.S.P. and N.F. 
products. 





E phedrine 
(Continued from page 84) 


established. Relief is accomplished by relaxing the 

spastic uterine and associated tissue. 

CO Re vii essas Caceres cadecedexnsaeneaae grains 3 
PRR COGN i es 550 Ss 6 a's aes Oe ae grains 2 
BONING SUMO) «56-5 cess acice cane stes cebeceaas grains 1! 
Make capsule or tablet. 

(ley AOR eo o's cos ee ike Sek ha wee aoe ewe ees grains 3 
De Oriclbrepnttcntr 6 5.7. Gia. no ste Ag oe en ae grains 14 
Bohedrme Sulate.. 5 occkcs csc cesnsescwnree cena grains 1¢ 


This latter formula is truly elegant inasmuch as anal- 
gesia, sedation, and relaxation are provided, three 
requisites distinctly desirable for the symptomatic relief 
of dysmenorrhea. 

sronchitis, or spasmodic and paroxysmal coughs, can 
in the majority of cases be controlled with the aid of 
ephedrine, relaxation of bronchial muscles being re- 
sponsible for such relief. The formulae listed below 
have been proven to be of value; 


CB) ‘Srescduo @ntuaters < oo ashe vase ieee ema grains 40 
Pot. Guaiacol Sulfonate......................... grains 20 
DiS SCR os onc os wn 5 Se sae yr ra aes grains 20 
is 620s Faddevtsvnemanwae grains | 
Srprupo8 Wikwmses. 2.0 oes iss oon 2 cases oe q-s. ounces 1 


The combined synergistic effect of the above drugs 
makes an extremely effective cough syrup devoid of any 


toxic or irritant properties. 


(m) Potassium Guaiacol Sulfonate................665 grains 20 
PIEMEAN CNB 55552555 58 A es a ea a ea ee grains 20 
Wontar PMOues . < cecscaccenase ecees akeoceen grains 1/15 
Bphedrme Sulphate... soc c0cs cece ote dette grains 1 
DOVFUDOF PRYING Gc 6.6 hice ce rae neceeeeees q.s. ounces 1 


Summary 


Ephedrine conducts itself with distinction in prac- 
tically all therapeutic endeavors requiring relaxation of 
smooth muscle tissue. Its value as a vasoconstrictor 
when topically applied to the nasal mucosa is inestim- 
able. The drug is devoid of any serious secondary re- 
actions. The untoward response mentioned are minor 
and in the main can be obviated by the simultaneous 
administration of a barbiturate. It should be added 
that many states now have laws prohibiting the sale of 
barbiturates or derivatives or preparations containing 
them unless authorized by a physician’s prescription. A 
number of synthetic products which had made their 
debut in the past few years have threatened to displace 
Fphedrine. Upon closer study it is found that they are 
either more toxic or therapeutically inferior. 

Thus, by the therapeutic recognition of the ageless 
Ma Huang, the Disciples of Aesculapius do homage 
unto those venerable Ancients, who an Eternity ago, 
were familiar with one of our so-called modern drugs. 


References :— 


Ephedrine and Related Products, Chen & Schmidt National Formulary VI. 
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Battery of Stokes Tablet 
Machines in the plant of 
Aspro, Ltd.,* large English 
pharmaceutical house. 


DEPEND ON STOKES 
TABLET MACHINES 


That Stokes Tablet Machines combine speed 
with accuracy and uniformity is best shown by 
the wide use of Stokes Equipment both here and 
abroad. One manufacturer has over 90 Stokes 
Tablet Machines in his various plants. The highly 
satisfactory performance of Stokes “B-2’’ and 
“BB-2” machines is due--among other things--to: 


The Basic Design which includes an improved 
weight adjuster and simplified cams and pro- 
vides for individually measuring and compress- 
ing each tablet. Without the use of multiple 
punches, two tablets are separately formed by 
each pair of punches and dies with each revo- 
lution of the head. 





The Anti-Capping Device (patents pending) 
which permits operation of machine at higher 
speeds with standard granulations as well as 
with those which would otherwise “cap.” This 
feature is becoming increasingly indispensable 
in compressing granulations containing “fines” 
or excess powder, including those being made 
by the precompressing or “slugging’’ method, 
such as acetanelid, amidopyrine, acetylsalicylic 
acid and their combinations. 





Other features: Automatic Excess Pressure Re- 
lease, Compact V-Belt Motor Drive and Twin 
Disc Clutch, completely housed working parts, 
stainless steel hoppers, chromium-plated fittings 
and handwheels. 





SEND FOR NEW CATALOG 
and informative article, 
“Granulating by Slugging,”’ 
reprinted from a recent issue of 
“Drug & Cosmetic Industry.”’ 


“One of the leading pharmaceutical manufacturers, here and abroad, who are users of Stokes Equipment. 


FS) F.J.STOKES MACHINE COMPANY 


PHARMACEUTICAL EQUIPMENT 


ESTABLISHED 


1895 





5932 Tabor Road 


Olney P. O. 


Philadelphia, Pa. 
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PRUDULTION ENGINEER 


PULVERIZING 


One of the boys asked us to mention the 
differences in pulverizers and to discuss the 
reasons for selecting one type as against 
another. We appreciate his difficulty, for 
in listening to sales representatives one is 
led to conclude that each and every pul- 
verizer is radically different. In principle, 
however, there is no difference between 
one pulverizer and another; they all func- 
tion by means of impact and attrition. But 
there are radical differences in design and 
in construction, which explains why one 
machine will do a particular milling job 
where another will fail. The impact prin- 
ciple is the least important part of the 
milling or pulverizing process. It applies 
only when relatively large particles are 
struck by the grinding elements and also 
when they strike against breaker bars or 
grids. Once the coarse material is reduced 
to a hundred mesh, it requires attrition to 
reduce it any finer. Attrition simply 
means the rubbing of particle against par- 
ticle. In other words at this stage of the 
pulverizing process the grinding elements 
and the grinding chamber serve to impart 
velocity to the particles and to house them 
within a given area until enough attrition 
has been secured to reduce the particles 
fine enough to drop through the screens. 
It is well to remember, then, that attrition 
is proportional to velocity and pressure. 
The the the 
greater the pressure put upon it, the finer 
it will pulverize. This explains why a pul- 
verizer operated at 2500 rpm will produce 
a finer product than one operated at 1000 
rpm; 


faster material travels or 


it also explains why one famous 
machine produces a micronic particle size 
without mechanical moving parts at all, 
relying upon compressed air or super- 
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heated steam to impart the necessary 
velocity. In slow moving mills such as 
pebble mills, tube mills, roller mills, stone 
mills ete., attrition is the primary factory 
and is obtained by rubbing under pressure. 

Therefore, in selecting a pulverizer for 
fine milling don’t let any salesman tell you 
that his particular pulverizer will mill as 
fine as one that operates twice as fast. It 
simply isn’t in the cards. With the ques- 
tion of speed out of the way, construction 
The 
tendency of certain materials to become 
sticky at elevated temperatures must be 
remembered at this point. Heat is due to 
friction, which is another way of saying 
confined attrition. Run an attrition or 
disc mill at high speed and you will be 


details must be given consideration. 


unable to grind many materials at all, be- 
cause the material is confined and rubbed 
between two circular plates. Put the same 
material through a hammer mill at the 
same speed or even a higher speed and you 
will have no trouble at all. 
simple. 


The reason is 
In the hammer mill the move- 
ment of the material is free. Due to con- 
finement dise mills-must operate at a rela- 
tively low speed and are used for relatively 
coarse milling, whereas the speed of ham- 
mer mills is limited only by the structural 
strength of materials and the economical 
consumption of power. So in buying your 
The 


grinding chambers of some pulverizers are 


pulverizer look for confined areas. 


lined with breaker bars or corrugations. 
In fine milling these impediments are un- 
necessary and are likely to cause clogging. 
Uniformity of feed is just as important as 
constant speed. Therefore, look for the 
mill equipped with a feeding device that 
will not permit it to choke itself. Another 
important element is dustlessness. Some 
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pulverizers are so poorly designed that not 
by any stretch of the imagination could 
they be made even reasonably dust tight. 
Another important element is screen area. 
Some pulverizers have a relatively small 
off-center near the feed 
point, thus forcing the charge to be carried 
clockwise all around the bashing or grind- 
ing chamber. This causes unnecessary 
friction with its attendant heating. The 
screen area should be as large as possible 


screen located 


and should extend most of the way around 
the periphery of the grinding chamber. 
Accessibility is equally important. Many 
pulverizers are so poorly designed that it 
requires a major operation to clean them. 
Some are so well designed that the feed, 
hammers and screens can be exposed or 
actually removed in a few minutes. 


CLEANING DRUG 

We received an inquiry from a friend as 
to the best method of separating stones, 
blocks of wood and other rubbish from 
crude drug before it is fed to his mills. As 
the drug is ground in considerable quanti- 
ties it-has been something of a problem to 
remove non magnetic metals, stones, old 
shoes, rubber boots and hunks of wood. 
He tells me that he uses a magnetic device 
to catch tramp iron but this is only part of 
the rubbish that he gets with his drug. 
There are several ways of doing this. One 
way is to pass the drug over a vibrating 
screen in rather a thin layer. A regulated 
blast of air is shot up through the screen 
tangentially to the movement of the drug. 
This lifts the drug to a higher level from 
which it can be sucked into a cyclone 
the intake of the mill. 
The rocks and heavy rubbish remains on 
the screen and is discharged from the end. 
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makes big 
savings 
it gives you: 


I. Low initial cost 
2. High speed 


3. Wide adjustability for 
various-sized packages 








ANY wrapping machine that combines these three features is er lee 
bound to catch the interest of packaged goods manufacturers. ci Orton.) 
But when they saw the Model FA operate, they were more than 


interested—they installed the machine immediately! 


And now drug, food, candy, cigar, match, and other manu- 
facturers are realizing the savings that this machine affords. 


Considering its extreme versatility, the Model FA is sur- 
prisingly simple in construction. Only 6’ 6’’ x 5’, it takes com- 
paratively little floor space. It operates with a smoothness and 
efficiency which assures long life and trouble-free operation. 


The FA offers advantages formerly obtainable only in the 
most expensive machines. For examples: Changes from one 
size package to another can be quickly and easily made by 
simple adjustments and the substitution of interchangeable 
parts. It can be equipped to handle transparent cellulose, 
glassine, waxed paper, foil, or other type wrappers. For printed 
material in roll form, electric-eye registration is furnished— 
locates the printing accurately on the package. 

Particularly at this time, when new economies are so 
necessary to offset rising costs, it will pay you to look into the 
substantial savings which this machine makes possible. 








Write for literature 





PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 


NEW YORK _@® CHICAGO @ CLEVELAND @ LOS ANGELES 
MEXICO, D. F., Apartado 2303 


Melbourne, Australia: Baker Perkins, Pty., Ltd. Peterborough, England: Baker Perkins, Ltd. 


PACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 
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AIR CONDITIONING 


It remains for some genius to devise a 
way to air condition a plant without the 
almost prohibitive expense that now goes 
along with it. It is still something of a 
luxury to have air that is filtered, humidi- 
fied or dehumidified and tempered to a 
degree throughout the year. In this fine 
country of ours nature provides us with 
a good climate throughout most of the 
year and it would be swell if we could rent 
air cooling apparatus during the few days 
in summer when it is needed. One of the 
most practical compromises we’ve heard 
about is the installation devised by the 
Austin Company for the Shaeffer Pen 
building which they have just completed. 
Fin coil unit heaters are used throughout 
the building for heating and filtration pur- 
poses throughout the winter. The same 
set of heaters are connected with the deep 
well water system. When summer tem- 
peratures are high enough, water is cir- 
culated through the units. The water 
lines are also connected with a refrigera- 
tion plant which automatically cuts in 
when the water temperature gets too high 
to be effective as a coolant. 

Someday the water companies, or sub- 
sidiary refrigeration companies, operated 
like central power stations, may supply 
refrigerated water or brine directly to your 
plant for cooling purposes at so much per. 
Steam is now supplied in this way in many 
Why not refrigerated 
water, brine or yes—even compressed 


industrial areas. 


gas? Here’s an outlet for the gas com- 
panies, who have been complaining of loss 
of business due to the increasing use of 
electricity. Illuminating gas can be used 
as a refrigerant—not as well or as safely 
perhaps as some other gases, but it’s 
worth a try. 

Another way of securing the same object 
lies in the co-operative movement, which 
has proven so beneficial for consumers in 
certain localities. Instead of worrying so 
much about what the government is likely 
to do, trade associations might give some 
thought to the possibility of fostering co- 
operative factory building and servicing. 
Suppose ten concerns, who are planning 
new buildings could be persuaded to build 
in the same area. They could then col- 
lectively subsidize a central plant which 
would provide water, power, steam, re- 
frigerants, air conditioning, dehumidifica- 
tion or what do you want? on a meter 
basis. They could even go further and 
pool shipments and distribution services 
and so benefit by tonnage rates. Such 
industrial communities would have to be 
harmonious of course; a cosmetic plant 
wouldn’t want to be sandwiched between 
a tannery and a garbage refinery. In 
other words, why can’t communities of 
large plants be developed along the lines 
of the big industrial buildings in New 
York and Chicago like the Merchandise 
Mart and the Port of New York Authority 
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Building? The ideal factory community 
would be independent of course and would 
receive service at cost, whereas in indus- 
trial buildings they are not independent 
and do not receive services at cost. 


STOKES NEW EQUIPMENT 


Among the several installations of large 
multiple effect water stills recently de- 
signed and built by the F. J. Stokes 
Machine Company of Phila., Pa., is that 
of the still shown in the illustration ready 
for shipment to a large pharmaceutical 
manufacturer. 


This still has a capacity of 400 gallons 
per hour and the distillate tests well within 





U.S.P. requirements. To maintain this 
standard the still is equipped with special 
centrifugal baffles and all surfaces in con- 
tact with the distillate are lined with pure 
block tin. Specifications on another 
similar still required an hourly capacity of 
500 gallons; the distillate to contain less 
than 1 part of chlorine in 10 million, while 
yet another was designed to deliver 750 
gallons per hour with less than 3 to 5 parts 
of solid matter per million. 


EXTRUSION PRESS 


The Aurelio Tanzi Engineering Com- 
pany mentioned above make a handy little 
extrusion press which you might find use- 
ful for extruding eyebrow pencils, sup- 
positories etc. on a small scale. It con- 
sists of a cylinder having a shoulder at the 
lower end to support the die, and a 
plunger actuated by a small hand wheel. A 
turn of the wheel forces the plunger down 
into the cylinder and the material ahead of 
it through the die. 


METAL SPRAY 


Somehow or other metal spray guns 
intrigue us. We feel that they can be more 
generally utilized than they have been in 
the past. “Painting’’ spots on equipment 
subject to excessive wear or corrosion 
seems a likely use. Striping walls and 
making joints in bins and powder rooms 
actually dust tight. Metal coating aisles 
subjected to heavy wear instead of merely 
painting them might be an interesting ex- 
periment. We’ve seen metal bonded to 
wood and even paper with one of these 
guns. Metals Coating Co. 493 N. 3d 
Street, Philadelphia makes one. 
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SEND FOR A COPY 


One of the most complete catalogues of 
mixers, mixing devices, agitators and drives 
has just been issued by Paterson Foundry 
& Machine Co. East Liverpool, Ohio. 
About every kind of mixer from Hell to 
Hackney is well illustrated and described. 
We've been trying to sink the hooks into 
this firm for advertising for a long time. 
We've modestly admitted that this mag. 
is the bible of the industry. We’ve told 
them that when your luck is out and you 
haven't anything better you take it to bed 
with you. We haven’t been able to con- 
vince ’em yet. You tellem. PS. Pat- 
terson’s is really a damn good book; you 
should have a copy. 

Abbe Engineering Co., 56 Church Street 
would like to bring you up to date on 
sifting and sifters by means of their new 
brochure on the subject. 

Monel—A new booklet describing the 
solution of scores of actual metal prob- 
lems as encountered by the engineer has 
just been issued by The International 
Nickel Company. Containing 48 pages, 
illustrated throughout, this booklet has 
been prepared primarily as a guide book 
to Monel and other non-ferrous nickel 
alloys in the fields of engineering applica- 
tions. It also covers the corrosion re- 
sistance and other properties of these 
metals. 

Besides going into details of standard 
Monel the booklet describes some of the 
newer forms of this alloy, including ‘“K” 
Monel, “S’’ Monel and the like. The non- 
magnetic forms of the metal are also cov- 
ered in a special section devoted to air- 
planes and the like. Inconel, the high 
nickel-chromium alloy, is another subject 
covered. 

Special items included are those dealing 
with meters and other regulating equip- 
ment, sewage disposal, pump maintenance 
and other items of general interest. The 
booklet is available without charge to 
members of all branches of the engineering 
profession. 

C. J. Tagliabue Mfg. Co., Park & 
Nostrand Aves., Brooklyn, N. Y., an- 
nounce the publication of a new Oil Test- 
ing Instrument Catalog, No. 699D. This 
book should be in the hands of every oil 
chemist for it is truly an edition to their 
Technical Library as it contains listings 
and descriptions, as well as technical in- 
formation, on every oil testing instrument 
of importance, including thermometers, 
hydrometers, colorimeters, viscosimeters, 
flash and fire test apparatus, distillation 
apparatus, etc. 

In addition to these instruments will be 
found the New & Revised TAG Manual 
for Inspectors of Petroleum, as well as a 
complete set of charts for determining 
viscosity-index, comparing viscosities at 
various temperatures, blending and deter- 
mining gravity corrections. The official 
guide and index to the principal tests on 
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STOKES & SMITH 
FILLERS and SEALERS — 


ackaged on the S & S Filler and 
Sealer, soft drink powder, or any free 
flowing material, is accurately filled, 
tightly sealed and speedily delivered. One, 
two, or three filling units can be used with 


each sealer. 


A host of well-known users have made the 
S &S Filler and Sealer one of the most pop- 
ular of packaging machines. 


Convenient payment terms are available. 
Write for complete information. 






STOKE MITH @ 


PACKAGING MACHINERY PAPER BOX MACHINERY 
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4912 Summerdale Ave., Philadelphia, U. S. A. 


Production: 
25 to 150 Units Per Minute 
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petroleum products will be a great con- 
venience to all those interested in testing 


petroleum. 


NON-STOP FILLER 


Elgin Manufacturing Company, Elgin, 
lll. invites you to write (don’t forget to 
mention this mag.) for details on their new 
combination vacuum filler and cleaner. 
We saw this machine when it was in 
process of development and it looked 
pretty good to us. At that time it seemed, 
however, that it would be limited to large 
bottles. Since then units have been de- 
veloped for small bottles and we are in- 
formed that two large pharmaceutical 
plants are using them successfully. These 
are straight line machines, but operate 
like rotaries in that the bottles never stop. 
The filling and cleaning heads reciprocate. 
Six bottles are picked up at the intake and 
are cleaned and filled as they travel for- 
ward. The cleaning is done by compressed 
air and the dust is collected by suction. 
It is claimed that this machine will work 
as well on viscuous products as it will on 
light liquids. Check up. 


DESIGN 


In line with eliminating noise making 
parts, as referred to above, machine de- 
signers should give more thought to the 
convenience of the fellow who has to use 
the equipment. Recently we noticed a 
mixer designed with a cover which could 
have been lifted by one man if the designer 
had not forgotten to put handles on it. 
As it was two men were required to move 
it. Packaging machinery is designed at a 
convenient working heighth, but process 
equipment, such as pulverizers, mixers, 
sifters etc. usually are not. Equipment 
like this is designed in such a way that it 
isn’t high enough to build a proper mez- 
zanine around it and too high to operate 
from the floor. The result is that portable 
elevators and working platforms must be 
employed. Another feature of design 
which is often not provided for adequately 
is cleaning. We have found that the 
word, “‘clean”’ means two entirely different 
things to the machine builder and the drug 
manufacturer. If the machine is full of 
hidden nooks and corners and is hard to 
get at it will certainly be hard to clean 
thoroughly. As old Glenn Ellis up at the 
Norwich Pharmacal Co. would say, “It’s 
a great mixer all right, but you can’t clean 


the goddamthing.”’ 


PRODUCTION JOB OPEN 


One of our midwestern clients is looking 
for a good young production man to run 
their plant. This job requires a man with 
a lot of practical experience in making a 
general line of pharmaceuticals. In addi- 
tion he must have a technical training as a 
chemist, pharmacist, engineer or chemical 
engineer. This is a life time job with a 
swell outfit. If you know anyone who’s 
looking for a real job let. us know. 
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STAINLESS CLAD DRUMS 


Stainless clad steel shipping containers 
have recently been announced by The 
Stevens Metal Products Company of 
Niles, Ohio. This company has realized 
that to satisfy a demand for a moderately 
priced drum that offers complete corro- 
sion resistance to acids, solvents, pharma- 
ceuticals and various other materials, it 
was necessary to seek a less costly ma- 
terial than solid stainless steel, nickel or 
other alloys. They employed IngAclad 
Stainless Clad Steel. 

IngAclad, which has a 20% layer of 
18-8 stainless steel inseparably bonded to 
soft steel, has been adapted by Stevens to 
various types of shipping containers in 
capacities from 10 gallons to 110 gallons. 
IngAclad drums by Stevens are now avail- 
able in solid and removable head drums 
with 1 bar or pressed out rolling hoops, 
and bilge barrels with locking removable 
head. They are made to comply with 
1.C.C. 5, 5B and 6B regulations and may 
be had in thicknesses of metal from 18 
gauge to 12 gauge, as required. These 
drums will be handy around the plant for 
storage and process purposes, export ship- 
ping of liquids, etc. 


MECHANIZATION 


Things are moving along with a zip 
throughout the trade. More money is be- 
ing spent for new construction and for 
plant modernization than ever before in 
the history of the industry. The attitude 
of the average general manager is now 
very different from that of the well-known 
official who, at the beginning of our profes- 
sional life, told us he never thought about 
production costs because they ‘“‘didn’t 
amount to a damn anyway.” Along with 
modernization of plant we perceive a 
modernization of ideas. Competitive 
firms are less fearsome of giving informa- 
tion about methods and equipment. The 
old secretiveness is giving way slowly but 
surely. The trade, thank God, is slowly 
beginning to realize that nobody knows it 


all and nobody ever will. 


AUTOMATIC MULTI-COLOR 
PRESS 


For those who have to do a lot of their 
own label: printing, the Model A Clay- 
bourne Press should be a godsend. This 
little press, which costs, we believe, less 
than $2,000.00, will print from one to 
three colors. It prints from roll paper 
stock, giving you thus a low paper cost; it 
automatically cuts off the printed matter 
and deposits it in a magazine. Cut-of and 
printing registry, are perfect. In addition 
it will emboss, punch, perforate, score, 
crease or number. It will print all kinds 
of paper and carton stock and also cloth 
or ribbon. Moreover it will print inter- 
mittently or continuously, and it will 
feed and print cut stock as well as roll 
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stock. The machine weighs only 850 
pounds, requires a 1-3 HP motor and 
occupies a space 27x 27 inches. The 
machine of course is intended primarily as 
a label press. If you have a lot of labels 
in small runs to print, we suggest writing to 
Claybourne Process Corp., Milwaukee, 
Wisconsin. 


THE DETACHED VIEWPOINT 


Nowhere else in business activity is the 
detached viewpoint more essential than in 
production; nowhere else is it more rarely 
encountered. Production men are housed 
in too closely with their jobs. Blindfolded 
by routine they fail to see the wood for the 
trees. Because so much of our professional 
work comes to us through the lack, in the 
majority of factories, of a clear perspective 
or a detached viewpoint, we are fond of 
citing examples of blind procedure, in con- 
nection with which, the absence of detach- 
ment has been costly in the extreme. One 
of these examples lies in highway con- 
struction and its inherent lesson applies to 
our own jobs in producing drugs and cos- 
metics. 

It is only within the last ten years that 
highway engineers have learned to build 
motor roads. Prior to that time they 
built stone foundation roads for automo- 
biles upon the same principles that they 
built dirt roads for horses and oxen. They 
did not believe that a road would drain 
unless it had a raised crown in the center. 
They made few or no allowances for ex- 
pansion and contraction. They did not 
realize that the laws of centrifugal force 
apply when a rapidly moving vehicle sud- 
denly is forced to change direction as in 
passing around a curve. They did not, 
and apparently still do not, realize that 
abruptly narrowing down a_ four-lane 
highway into a three or two lane highway 
in order to save a few dollars in construc- 
tion costs, is equivalent to damming a 
stream or abruptly changing its direction. 

But all of these things were known and 
practiced in another industry for a hun- 
dred years—railroading. The problems of 
foundation, expansion, contraction, drain- 
age, grade and curvature are exactly the 
same in building a railroad as in building 
an automobile road, only more severe. 
Ben Franklin said that railroads would 
never amount to anything because it 
would be impossible to run heavy vehicles 
around curves at high speed. He knew 
something about centrifugal force but he 
didn’t know anything about banking 
curves which the railroad engineers soon 
found out. They also discovered that a 
raised flat surface would drain readily. 
They quickly learned how to build road 
foundations that would withstand heavy 


vibration and heavy frosts. In short, if 
motor highway engineers had had a de- 
tached perspective they would have ap- 
plied the experience of railroad building to 


the construction of motor roads. 
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Three Abbé Sifters handle 
enormous output of toilet 
and face powders in much 
less time and space than 
bolt 


screens. 


Abbé Midget Sifter sifting 
coarse tablet granulations 
producing 100-200 lbs. 


per hour. 


Ing reels or gyratory 


‘We Save Yc to 2'4c per Pound” 


writes a manufacturer of drug products about the 


ABBE BLUTERGESS 
TURBINE SIFTER 


“Operation is 4 times faster . 

This company and many others use Abbé Blutergess Sifters 
for screening drug powders; face, toilet and dental powders, 
etc., replacing other mechanical screening machines to 
produce unusual 


Time Savings Labor Savings 
Increased Output of Improved Product 
Dustproof Operation 


This Coupon will bring new Bulletin 


‘ Abbé Engineering Co. 
1 56 Church Street, New York, N. Y. 


1 : : a 
Without obligation send Bulletin 41B. 
j Name Position 


I Company . 


_— 


City State 


























No. 2 Rotary 


Tablet Machine 
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New and I mproved ! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 


machines. 
There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 


other makes, and sliding upper punch holders, to hold 


the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 
2620 East Jefferson Ave. 
Detroit, Michigan 
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SIFTING 


and 


DA MIXING 


© EQUIPMENT... 








Day Ro-Ball Stabilized 
Gyrating Screen mounted 
ona Day Jumbo Mixer. 


The unit shown above provides a ceomdiaatenin 
sifting operation on dry powder, producing 
1500 pounds every eight minutes. This unit is 
free trom vibration, is compact in design, 
sturdy in construction, and uses a minimum 


of pow er. 


The Day Company has been manufacturing 


Sifting and Mixing equipment for over a half 


century, and no matter what your sifting and 
mixing problem may be, whether in the incor- 
poration and blending of dry powders, light 
paste or heavy plastics, there 
is a Day machine for your 
purpose. 

Competent Day 
Engineers will 
gladly cooperate 
with you in work- 
ing out your prob- 
lems. 

Write for full in- 
formation, or send 
specifications of 


your requirements. 





Day ‘B’’ Hunter Sifter & 
Mixer (200 Ib. capacity) 


The J. H. Day Company 


Factories and Principal Offices 


Cincinnati Ohio 
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TABILITY of many products and INCREASED yields 

are certain through pH control . . . the loss of a single 

batch more than offsets the cost of testing equipment many 

times . . . not only in the cosmetic field, but in chemicals, 
serums and pharmaceutical manufacture. 


Introduced by WACO 





Coleman Electrometers 
MALLLER 4 cc. samples are used and the glass elec- 


trode of the new Coleman Electrometers is stronger. 
It will last much longer than before. Used in colored, 


gaseous, creamy or viscous material. 


dyes are simply placed in the cup, 


) Chemical solutions, cold creams or 
“null” point found on the needle 
% and pH is read DIRECTLY on the 





dial. 


FRUGGED and self-contained, the Coleman is but 
$150.00 complete for pH work. . . at the vat or in 
the laboratory! New model for aiiiiieuaieiiias (rH) 
work is also available for direct millivolt readings. 


Bristol-Myers Co. 
Valentine Laboratories 
Mathieson Alkali Works 
General Chemical Co. 
Dow Chem. Co. (3) 


Joslin-Schmidt Corp. 
Flint Eaton Co. 


Parke, Davis & Co. 


Wm. S. Merrell Co. 
Hilton Davis Co. (2) 


the Geo. A. Breon Co. 
Rit Products 

The De Pree Co. 

S. E. Massengill Co. 


5 days’ trial awe 


Our 12-page WACO CATALYST, No. 3537A, showing 
all the Coleman Electrometers . . . as well as MICRO Lead- 
In-Foods equipment... will wa sent on request... or use 
the Coleman for 5 days in your plant! 














LABORATORY SUPPLIES AND CHEMICALS 


WILKEN) ANDERSON(S 


dll 
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Seivulif DRYING 


with PROCTOR DRYERS 


The texture and color of a product are often dependent on scientifically correct 
drying. It is highly important, therefore, to select a dryer that is ideal for the 
perfect drying of a particular product . . . a dryer by a manufacturer with a reputa- 
tion to uphold. Proctor Dryers have been proved over a long period of time and 
in a large number of installations to be correct for the uniform drying of pharma- 
ceuticals and cosmetics, as well as a wide variety of allied products. In some cases, 
standard units are satisfactory, in others, it is necessary to design special dryers, 


but in every case, economical, highly efficient and perfectly uniform drying is 


assured. 





PROCTOR & SCHWARTZ, INC. 


PHILADELPHIA 










New Proctor 
Truck Dryer 


Tr ee 


New Proctor 
Cabinet 
Tray Dryer 


New Proctor 
Laboratory Dryer 


New Proctor 


Soap 
Chilling Roll 











MORE “FINES” THROUGH 300 
MESH WITH ONE PASS 


with the new, Dustless 


KRO-PULVERIZE 


REG. U. S. PAT. OFF. 


without the use of sifting, screening, 
separators or fans. 





Unusual? Not with the Mikro-Pulverizer. 


Mikro-Pulverizing produces the degree of fineness 
desired with absolute and constant control of particle 


size and uniformity. And in one operation. 


For milling drug extracts, face powder, rouge, crude 
drugs, tooth powder, chemicals and many other ma- 
terials. Improve your products by Mikro-Pulverizing. 


Send us a sample of your product for a test grind 
in our laboratory. No obligation—of course. 


PULVERIZING MACHINERY CO. 


107 Valley Road : Roselle Park, N. J. 








a 


- 


a a a 


Many different fine Chemicals for hypodermic us€ 
are ground in this one completely stainless steel No. 
ISH Mikro-Pulverizer. Extreme care is taken to insure 
absolute purity of the products. The pipe leading downto 
the mill housing carries filtered air. Rubber connection is 
used between the mill discharge and the receiving box 








112 The Drug and Cosmetic Industry 


Jan. 737: 40, 1 














EFFICIENCY PLUS with these ERTEL PRODUCTS 


} The Ertel Portable Bottle Filler represents real scence TRe handy Ertel Bench Model Filter is a perfect all-purpose filter 
cal operation, because it has a special automatic over- : 
flow feature filling each bottle precisely and uniformly. for the large laboratory or small plant. Complete with pump and 
Also ends the old drip nuisance. Being quiet, self oiling motor, using two Ertel Asbestos Filter Sheets, this filter delivers 
i and self cooling this filler will meet the requirements of up to 2 gallons per minute. By adding two additional rings you 


the most exacting operator. This model has a filling 


can convert this into a higher capacity four disk filter. Ideal for 
capacity up to two gallons per minute. 


the growing business. 


CF 


— 





ERTEL ENGINEERING CORP. “i253 














MODERNIZE your grinding 
equipment— install New Model 
ROSS High Speed Three Roller 
Fine Color Mills . . Trouble-free, 


low operating costs, PERFECT 
DISPERSION! 

















TET 








CHECK THESE ROSS 
FEATURES: 


. All rolls water cooled. 

. Sight discharge water trough. 
S.K.F. bearings throughout. 

. Brasington new type patented 

Regulators. 

. Apron adjustment, special cam 

type. 

. Extra heavy machine cut gears 

—enclosed in oil tight casing. 

. Improved heavier frame, open 

type, allowing free circulation 

of air to motor. 


Dace 


4 oO ww pwr 


ee 





Write us your requirements and 
technical problems. 


No. 52 Ross Water-Cooled 12” x 30" Motor Driven 3-Roller Mill No obligation, of course. 


CHARLES ROSS & SON COMPANY 


Manufacturers of Mixing and Grinding Machinery Since 1869 
83 EMERSON PLACE : BRO@meaYN, N. Y., U.S. A. 
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PROFITABLE REBUILT 
EQUIPMENT 


Take advantage of the unusual “*hard-to-find”’ 
equipment listed below! 





1—-Stokes No. 2C piston type Tube Filler, motor driven. 
1—Stokes No. 2B pressure type Tube Filler, motor driven. 
1—U. S. Bottlers Combination No. 4 Unit, consisting of Filter 
with pump and motor and 6 spout Syphon Bottle Filler. 
1—Karl Kiefer Diacell Filter, complete with Packer. 
3—Paul O. Abbe No. 3 Eureka Jar Mills. 
1—Day 12” Ointment Mill, motor driven. 
3—Pfaudler 150 gallon tilting type Glass Lined rouge and 
powder Mixers, with double motion agitators. 
12—Pfaudler and Glascote 20 to 75 gallon Glass Lined Tanks. 
1—World Improved, Model S, Labeling Machine. 
4—Day 50, 200, and 2000 Ibs. Dry Powder Mixers and Sifters, 
motor driven. 
—— and Robinson 100 and 600 Ib. Dry Powder Mixers and 
ifters. 
4—Day 800 Ib. Dry Powder Mixer, steam jacketed. 
1—Day 40 gallon Pony Mixer, motor driven, with enameled 
cans. 
1—Day 4 speed Gem Cream Mixer, motor driven. 
1—Karl Kiefer 100 gallon re-circulating Percolator with pump 
and motor. 
1—Rotex Sifter, 20 x 48’, motor driven. 
3—Colton No. 2B Tablet Machines, up to 1/2” dia. 
1—Stokes H Tablet Machine, up to 2” dia. 
1—Theo. Walter 3’ dia. Copper Vacuum Pan with catch-all and 
condenser. 
2—Stokes, Kiefer & Goldman 72 and 80 spout Bottle Washers, 
motor driven. 
1—Colton No. 14 AutomaticjTube Filling and Closing Machine. 
1— ore No. 90C Automatic Tube Filling and Closing 
Machine. 


Also a complete stock of Kettles, Mixers, Filters, Pumps, 
etc., etc. 


‘“‘We buy from single items to complete plants.’’ 


STEIN-BRILL CORP. 


Agent for George G. Rodgers Co. 


187 Varick Street New York, N. Y. 
Cable Address:—Bristen Tel. WAlker 5-6892-3-4 


MODERNIZE with 
MANTON -GAULIN 


Two-Stage Homogenizer 














No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 





The Manton-Gaulin eens 7 
Manufacturing Co., inc. as 
EVERETT :: MASS. ©. AULIN 
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HELPFUL CO-OPERATION 





Economical Efficient 


Low Priced Guaranteed 





Hy-Speed DISC FILTERS 


Just send us a sample of any of your prod- 
ucts that do not satisfy you as to clarity and 
brilliance. We will filter it here in our labora- 
tories and return it to you with our recom- 
mendations (based on 15 years’ experience) as 
to the most efficient and economical way to 
solve YOUR particular filtering job. 


No obligations, of course. 


ALSOP ENGINEERING CORP. 


MILLDALE CONN. 


REBUILT 
EQUIPMENT 


2—Colton No. 3 Comb. Tube Filling, Closing and Clipping Ma- 
chines, motor driven. 

1—Stokes gear type, motor driven Tube Filler. 

1—Urie Universal Tube or Jar Filler, motor driven. 

1—Colton No. 10 worm type Paste Filler. 

1—Colton No. 2 Comb. Tube Closer and Clipper. 

5—Pony Mixers, Day and Ross make, 8 and 15 gals. 

2—Colton No. 2-B single punch Tablet Machines, !5"'. 

1—Stokes ‘‘Eureka’’ hand operated Tablet Machine. 

2—Stokes Rotary ‘‘D’’ 16 punch Tablet Machines. 

2—Mulford single punch Tablet Machines, up to 2". 

Dry Powder Mixers, several with sifters, lab. size {to 4000 Ib. capac- 
ity, belt and motor driven. 

8—World, Ermold and National semi-auto. motor driven Labelers. 

3—McDonald ‘‘Weeks’’ type Auto. Labelers, adjustable. Labels 
front and back in one operation. 

1—U. S. Bottlers 22-spout Rotary Vacuum Bottle Filler, monel 

» ) fitted, with conveyor. 

5—Gravity and Vacuum Bottle Fillers, 2 to 6-spout. 

1—National MG Powder Filler and Weigher. 

1—Ferguson ‘‘Packomatic’’ Filler, Weigher & Sealer. 

1—Triangle class SR Carton Sealer. 

2—100 gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 

2—200-gal. Pfaudler Jacketed closed Glass Lined Kettles, ONE 
NEVER USED. 

MISCELLANEOUS — Kettles, Drug Mills, Ointment Mills, Pulver- 

izers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter Presses, 

Coating Pans, Tanks, Stills, Agitators, Pumps, Boilers, etc. Send 

for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 
Warehouse and Shops: 331 Doremus Avenue, Newark, N. J. 
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THE ELECTRIC HOMOGENIZER 


FOR 


SMALL-SCALE MANUFACTURE 


This new homogenizer has been designed to meet a very 
definite need in smaller plant production, experimental work, 
and as auxiliary equipment to large scale production units. 
It is particularly suited to limited production and for labora- 
tory purposes where extremely high pressures are not required. 


We recommend its use in making all kinds of liquid 
emulsions and suspensions, and for ointments, creams, lotions, 
and similar preparations. 


This homogenizer has an operating capacity of from 12 to 
15 gallons per hour. It is sturdily constructed, with long hour 
heavy duty motor, and meets all requirements of continuous 
service. 


We will send complete literature upon request, including 
the booklet “Cosmetic Emulsions and Their Stable Prep- 
aration.” 


A convenient system of deferred payments available if 


desired. 


INTERNATIONAL EMULSIFIERS, Inc. 


666 LAKE SHORE DRIVE, CHICAGO, ILLINOIS 























COSME 
EQUIPM 


SAVE on 


PREPARE for BIGGER PRODUCTION in 
1937 


at minimum cost —with FMC equipment 


Lb 
E 


ime 
NT 





4—Pfaudler glass lined TANKS, agitated (100 to 1000 gal.) 

3—Colton tube FILLERS, CLOSERS, & CLIPPERS, Nos. 6C, 14. 

10—Kiefer, Pneumatic Scale, 
vacuum and gravity fillers. 

3—Day 2!¢ to 40 gallon PONY MIXERS. 

6—W & P, Day, Read, Triumph, double arm, jacketed and plain 
MIXERS 

6—Stokes and Colton single punch and rotary TABLET MA- 
CHINES, !4” to 214”. 

8—Day, Ross, and Sprout-Waldron SIFTERS & MIXERS, 5 to 

4000 Ibs. 

Williams, Mead, Schutz-ONeil, Jaybee, Straub, Hance drug, 

Abbe Eng., Mills. 

3—Rotex, Coombs gyratory and Day Hunter rapid SIFTERS. 
Coating and polishing PANS, 18’’-36”. 


Alsop, Fowler, International 


20 


MISCELLANEOUS: Colton suppository press, powder fillers, 
granular mixers, vacuum stills, copper and aluminum kettles, 
filters, filter presses, dryers. 


“Only One Can Be First”’ Cable Address ‘‘EFFEMCY”’ 


See First first” 


419 Lafayette St. 
New York City 


First Machinery Corp. 


“We purchase your 








surplus equipment” 
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MAODEL-S: IMPROVED 
WORLD 
LABELER 





The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle orjar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 


conomic Machinery Company 
WORCESTER, MASS. 


Makers of complete line of automatic and 
semi-auiomatic Icbelers. 
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IRST learn all you can about perfume problems ... 

fixation ... relation of odor value per pound to 
PMCe <::.< relation of odor to product ... trend in 
perfumes ... sales appeal of odors ... toxicity ... skin 
irritation ... discoloration possibilities. 

Then go to the leading aromatic laboratories for 
counsel ... to a “post graduate” in all things aroma- 
tic... to those laboratories with the most enviable 
reputation for creating sales compelling odors... to 
AGFA, the Mecca of cosmetic chemists with per= 
fume problems. 

The vast AGFA Aromatic Laboratories have a 
reputation for creating odors that make quality ob= 


vious the moment the package is opened for use. 


Vert de Rose ... Emuscal 5407... 
Cyclamal ... Floranol ... Arosol ..- 
Nareissin K ... Flower Oil White Li- 
lac ... Fixophor ... Ambriol ... Rosa= 
men ... Face Powder Base Z. 


Aromatics Division 





Have you tried the new 
FACE POWDER BASE Z SPECIAL? 


Absolutely odorless, marvelous slip, adherence and covering power 
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AROMATICS 


WENTY-FIVE years ago the American 


perfumer was dependent entirely 

upon importations from Europe for 
his aromatic chemicals and his selection 
of materials was made mainly from imports 
which arrived in this country. Today a 
vast change has taken place and as we 
well know the 
American aromatic 
has become as pop- 
ular as the im- 
ported one and, due 
to a protective 
tariff, has been 
more reasonable in 
price. Rapid strides 
have been made in 
the development of 
this new chemical 
industry in this 
country and it 
might be said that 
today the majority 
of aromatics used 
are of domestic 
origin. 

During the World 
War there was an 
intense shortage of 
raw materials for 
the perfume indus- 
try and several for- 
eign houses estab- 
lished plants here 
to manufacture 
aromatics. These 
plants involved considerable 
money and were only able to produce 
small quantities of materials for several 
years. These manufacturers were persist- 
ent in their aims and gradually made more 
and more of the aromatic chemical group. 
However, the demand for these materials 
was so great that care was not taken to 
produce the best material possible. For 
example, benzyl acetate in those days was 
distilled in a copper still and had a charac- 
teristic slightly different from the im- 
ported grade due to this procedure. The 


sums. of 
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“It came to me ina flash! 


shortage of this material was so great that 
it made little difference to the perfumer so 
long as he was able to obtain this item for 
some of his mixtures. But, as soon as im- 
ports from Europe started to arrive again 
and the demand for raw materials has been 
supplied, more caution and care was taken 


in the selection of better grade aromatics. 





she shall have it.” 


The American perfumer then attempted 
to improve his raw materials and today it 
is believed that the aromatic 
chemical is fully comparable with those 
made abroad. Not only is this the case 
but there are very few aromatics in gen- 
eral use which are not made in this country 
at the present time. Of course it is the 
aim of the American perfumer to produce 
in quantity and at the same time use the 
maximum amount of care. The soap in- 
dustry, for example, has demanded large 
quantities of aromatics and fortunately 


average 
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It's a Royal Odor Wally wants—and, by George, 


their requirements have been for good 
grades of raw materials. The manufac- 
turer of perfume specialties has also been a 
good market for the manufacturer of aro- 
the 


greatly for these materials because they 


matics and volume has _ increased 
are reasonable in price and are not subject 
to the fluctuation of market conditions as 
the 


oils. This of course 


are essential 


does not apply to 
all aromatics as 


such products as 
linalyl acetate, lina- 
lool, geraniol and 


several other chem- 
icals which are de- 
rived from 
tial oils and there- 
fore affected by the 
market conditions 
prevailing. But 
those aromatics of 
coal tar origin are 
usually standard in 
price with very lit- 
tle fluctuation and 


essen- 


therefore are very 
attractive to the 
soap maker who 


who uses such con- 
siderable volume. 

It has been our 
opinion, however, 
that the perfumer 
has been somewhat 
neglected in this 
respect. France has always enjoyed great 
popularity as being the perfume center of 
the world and the perfume package made 
in France has done a great deal to further 
this industry. It is well known that we 
are at present leading the field in the man- 
ufacture of cosmetics such as creams, lo- 
tions, lipsticks and so forth, but in per- 
fumes ‘‘Made in France’’ is still a prerequi- 
site. It is known that the specialty houses 
of Europe who supply the French perfumer 
are very particular in regard to their raw 

(Continued on page 125) 
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Stability.... 
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“STABILITY IS WHAT IT TAKES, PAL” 


Only a skillful skier can make a perfect jump, but it is not 
so difficult to make stable creams and lotions with the modern 
emulsifiers Tegin and Protegin X. 


For the best in cosmetics, use Tegin for stabilizing your 
stearate creams or as a base for your greaseless creams and lotions; 


Protegin X,a lanolin absorption base, gives the modern type 
of nourishing cream. 


Th. Goldschmidt Corporation 


a, 7d et @ ee | A LO) 314 
2260 E. 15th St., Los Angeles @ 245 Union Blvd., St. Louis ¢ 80 Boylston St., Boston @ 325 W. Huron St., Chicago 
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* COMPOUNDER’S CORNER | 


ALBUMIN IN COSMETICS 


Among albuminous substances used in 
cosmetics, the most important are egg 
yolk and milk albumin. Winter, however, 
does not seem to think highly of these sub- 
stances: “The use of albumen or egg yolk 
is irrational for cleansing hair. Apart from 
the fact that egg substances (albumen and 
egg yolk) have no established beneficial 
effect upon the hair or the scalp, is the 
danger that the egg substance almost in- 
evitably left on the hair will undergo 
putrefaction.”’ Winter does not, however, 
have the last word to say on this subject, 
and evidence on the other side of the sub- 
ject is presented here. 

In the preparation of cosmetics, egg yolk 
is generally used, egg white or albumen be- 
ing less extensively utilized. Numerous 
patents have been issued to protect the 
use of albumins in soaps. According to 
Schrauth, the most divers products are 
utilized, including skim milk, milk powder, 
casein, egg and blood albumin, for the 
purpose of producing weakly acid soaps. 
These additions serve to improve solubil- 
ity and foam formation. German Patent 
311,542 was issued to Bennert to cover the 
use of protalbinates and lysalbinates for 
detergent purposes. The acid properties 
of albumins are especially marked in 
albuminoses. 

Grossfeld has reported on his investiga- 
tions of the important constituents of egg 
yolk and these investigations are still 
being pursued. Nevertheless, our knowl- 
edge of the composition of this natural 
product is still definitely limited. About 
thirty per cent. of the yolk consists of egg 
oil, cholesterin content averaging four per 
cent. The lecithin content is also notable, 
acting as an emulsion stabilizer as well as 
an easily absorbed nutrient. Along with 
the lecithin and _ related compounds, 
methylated cholin lecithin has been iden- 
tified. The egg yolk color comes from 
green food and consists of xanthophyll or 
lutein melting at 193° C., zeaxanthin melt- 
ing at 207° C., carotene, vitamin A and 
ovoflavin. The total color content of egg 
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yolk is about 14.4 mg. per cent. Ovoflavin 
acts like a vitamin, while the antipellagra 
principle is present in egg white. The yolk 
finally contains a variety of minerals, such 
as aluminum, manganese, zinc, copper, 
lead, uranium, fluorine, boron, silicic acid, 
arsenic, and iodine. No test has been 
made for the presence of hormones but 
these are undoubtedly present. 

Augustin gives the following description 
of the properties of egg white: “Albumen 
lessens the alkaline effect of soap. By 
means of the soap, the albumen is enabled 
to penetrate further into the skin. Egg 
albumin, and even other types, stimulated 
the activity of the skin, cleanses by emul- 
sification, nourished and smooths the 
skin.””, Among the products considered by 
Augustin are Sapalbin, probably an am- 
monia-treated vegetable albumin, soya 
sasein, silk, labile milk albumin, gelatin. 
Linder recently again considered the note- 
worthy detergent and emulsifying proper- 
ties of sodium caseinate and sodium 
protalbinate. K. Braun D. P. Z. 


EYE PREPARATIONS 


Mascara, the most popular and widely 
used of eye cosmetics, is used to darken 
and emphasize the lashes. Common va- 
rieties are made by mixing one part of 
lampblack with nine parts of soap chips 
and sufficient water. The mixture is 
stamped out in small cakes, moistened and 
applied by means of a brush. Soap in the 
eyes stings, so that numerous attempts 
have been made to avoid the use of soap. 
Some of the substitutes used with some 
degree of success include triethanolamine 
stearate, glyceryl monostearate, diglycol 
stearate, etc. Combinations of glyceryl 
monostearate, mucilage, glycerine, and 
brown or black pigment have made satis- 
factory cakes. 

Liquid mascaras can be made along the 
lines of the following typical formulas: 
rosin tincture (10%) 21.5, shellac 1.5, 
castor oil 2.0, lampblack 15.0, alcohol 60.0. 
Lampblack 14.0, tincture benzoin (20%) 
25.0, shellac 1.5, castor oil 2.5, isopropyl 
alcohol 57.0. It is possible to make liquid 





“They don't seem to be compatible.” 
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REG.U.S. PAT. OFF, 


Powdered Neutral Soaps offer you 
the wide range and characteristics 
required for your particular formu- 
las. Laboratory Controlled for 
uniformity, they protect the success 
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of your products with the added 


saving and security of domestic 
production. ~ ee 
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Now you do not have to take a 







chance. Powco Brand Concentrated 


Shaving Cream Base eliminates 


changes in your product after dis- 
tribution and ageing. 





To get absolutely dependable 
results you must use depend- 
able quince seed. We offer you 
Powco Brand Persian tested 
quince seed—the highest type 
obtainable and at a price most 





favorable to you. 

















JOHN POWELL & CO., Inc. 


114 EAST 32nd STREET NEW YORK CITY 
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NOW e e@ °® 


Facts, formulas, and data 
you can use in the prepara- 
tion of cosmetics that fulfill 
sound dermatologic purposes 


Hee is Dr. Herman Goodman's new book, 
bringing you his dictionary of ingredients 
and shelf-tested formulary of cosmetic prepa- 
rations, made doubly useful by a thorough 
discussion of their place and scope in both 
hygienic and remedial cosmetics. Invaluable 
for cosmetic manufacturers and chemists, etc., 
who want a guide to the preparation of better 
cosmetics, in which the experiences of an out- 
standing specialist are brought to bear on im- 
portant distinctions between non-medical and 
medical functions. 


JUST PUBLISHED 


Cosmetic Dermatology 


591 pages, 6 x 9, $6.50 


ee 


THE DRUG and COSMETIC INDUSTRY 


101 WEST 31st STREET 
NEW YORK CITY 
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mascaras without the use of alcohol, but 
these dry much less rapidly and the gums 
tend to make lashes stick together. 


Theatrical mascara is a greasy mixture 
which may typically consist of fine bone 
black 40.0, ceresin 5.0, beeswax 5.0, 
lanolin 10.0, petrolatum 40.0. 

Present vogue is for the cream type of 
mascara, which can be made by several 
procedures, the best being true cream 
formulation. Glyceryl monostearate 30.0, 
cetyl alcohol 5.0, glycerine 3.0, lampblack 
12.0, petrolatum 5.0, mineral oil 10.0, 
water 35.0. Mix the pigment, mineral oil 
and petrolatum; meanwhile melt the 
glyceryl monostearate and cetyl alcohol 
with glycerin and water and mix both 
batches together until smooth. Cream 
mascara may also be made by mixing the 
pigment with a lanolin absorption base and 
then adding the desired amount of water. 

Eye shadows are used to emphasize the 
color and size of the eyes and are made in 
many colors. The base is usually a simple, 
easily spread mixture, such as petrolatum 
70. cetyl alcohol 5, spermaceti 10, beeswax 
5, lanolin 10. This base is less greasy than 
the older varieties which consisted solely of 
petrolatum. Pigment is incorporated in 
the above base by complete milling. An 
example of a finished product is the follow- 
ing: spermaceti 10.0, beeswax 4.0, lanolin 
12.0, petrolatum 40.0, zinc oxide 30.0, pig- 
ment 4.0. 

Eyebrow pencils, used to alter the 
natural line of the brows, are similar in 
composition to lipsticks. 
tion should be balanced to produce a firm 
but not brittle pencil. Color should 


The composi- 


spread easily without smearing. Cocoa 
butter 35.0, spermaceti 10.0, ceresin 20.0, 
beeswax 20.0, lampblack 15.0. Fats and 
waxes are melted together and lampblack 
thoroughly ground in. According to the 
best procedure, cool the mass, remelt it in 
a jacketed kettle, mill, and then pour into 
molds. S. P. Jannaway, P. E. O. R. 


ANTIOXIDANTS 


Several water-soluble substances serve 
to inhibit the oxidation of fats such as lard. 
Copper in aqueous solution, on the other 
hand, accelerates oxidation and is about 
twenty times as active as iron. This pro- 
oxidant effect of copper at low concentra- 
tions, up to about one part per million, 
under the conditions of the test, is com- 
pletely inhibited by protein, cyanide and 
other antioxidants. At higher concentra- 
tions of copper, even four per cent. of pro- 
tein fails to prevent a powerful accelera- 
tion of oxidation. Polybasic hydroxy-acids 
such as tartaric and citric acids are power- 
ful antioxidants. Orthophosphoric acid is a 
fairly good, and pyrophosphoric acid a 
very good antioxidant. Phosphorous acid 
is also effective. Aliphatic amino acids 
such as glycine, aspartic and glutamic 
acids, and asparagine, are all powerful 


antioxidants. C. H. Lea, J.S.C. I. 
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TEGOLAN 


For those interested in the use of 
cholesterin, virtually necessary in the form- 
ulation of modern nourishing creams, 
Tegolan is valuable in providing the proper 
amount of free cholesterin at a substan- 
tially lower unit cost. 

Tegolan is a brand of lanolin alcohol 
containing 33 per cent. of free and 7 per 
cent. of combined cholesterin, in contrast 
with lanolin itself which contains only one 
per cent. of free cholesterin against a total 
‘“‘cholesterin value” of 14 per cent. Tegolan 
is entirely derived from lanolin and comes 
in the form of a wax, broken into lumps. 
It is recommended for use as a source of 
cholesterin and not as an emulsifier; nour- 
ishing effect will be provided by one-half 
of one per cent. in a cream. Th. Gold- 


schmidt Corp., New York. 


SHAVING SOAP 


A lathering shaving cream must have 
the following properties: It must be easy 
and rapid to use, immediately form an 
abundant and consistent lather, which 
will not dry for at least ten minutes. The 
soap must naturally be free of any in- 
eredients which may irritate the skin, in- 
cluding excess alkali. Above all, the soap 
must soften the beard and make it easy 
for the razor to do its job. 

Shaving soaps made with sodium com- 
pounds (hydroxide or carbonate) are hard- 
er, but lather less well than those made 
from the corresponding potassium com- 
pounds. An excess of potash, although 
this is prohibited on the grounds of skin 
irritation, is particularly effective in soft- 
ening the beard. A combination of soda 
and potash will give the soap with the best 
all round properties for shaving. 

Under some conditions, lather formation 
can be made more rapid by incorporating 
some dry sodium bicarbonate and tartaric 
acid in the finished cream. When water 
reaches this mixture, effervescence leads 
to rapid lather formation. A simpler and 
equally effective method is the use of rapid 
lathering fatty acid soaps from coconut oil 
or myristic acid. 

The choice of the oil-fat mixture used in 
saponification is of supreme importance, 
lather properties depending almost wholly 
upon the types of fatty acid present. 
Coconut, bleached palm, peanut, cotton- 
seed oils, etc. are used in mixture, varia- 
tions in proportions giving different proper- 
ties. Rosin or adulterants should never 
be added because of the possibility of ad- 
versely affecting the quality of the cream 
with respect to its mildness, lathering 
power, color, or odor. Glycerine is an 
essential constituent for producing a moist 
lather, while gum arabic and dextrin may 
be added to increase the viscosity of the 
lather. R. 
Moderne. 


Sansone, La _ Parfumerie 
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WOUND PROTECTION 


A hemostatic preparation capable of 
swelling when in contact with aqueous 
liquid, for mechanically sealing and pro- 
tecting bleeding wounds, comprises gum 
tragacanth or caro-bean seed kernels pow- 
dered to pass through a 35-mesh and be 
retained by a 200-mesh sieve. With 
wound secretions it forms a firm coherent 
coating mass which adheres strongly to 
the flesh of the wound. K. Jungmann, 
U.S. Patent 2,039,082. 


HYDROGENATED CASTOR OIL 


Castor oil differs from most other fixed 
oils in that it contains a large percentage 
of ricinoleic glyceride. This substance, be- 
cause of the hydroxyl group in the fatty 
acid radical, gives the oil its greater viscos- 
ity and miscibility with alcohol. Hydro- 
genated oils are superior to lard as an oint- 
ment base because they are less susceptible 
to rancidity. The oils may be obtained 
with almost any desired melting point 
from that of the original oil to that of com- 
pletely hydrogenated oil by controlling the 
extent of hydrogenation. Hydrogenated 
castor oil, obtained from Spencer Kellogg 
& Sons, was examined as a possible oint- 
ment base. 

Two types of oil were used, a soft prod- 
uct to replace petrolatum or lard and a 
hard oil to be used in place of wax for 
stiffening. The soft product melts at 
40° C., has an iodine value of 70.8, and is 
miscible with alcohol at 50° C. The prod- 
uct does not have the white appearance of 
ordinary hydrogenated oil or lard and is 
more viscous. It more nearly resembles 
white petrolatum in appearance and the 
cut surface appears somewhat granular 
but has a soft, unctuous consistency. The 
product has a faint odor and taste of 
castor oil. The hard oil melts at 82° C. 
and has an iodine value of 16.6. This is a 
hard, white, somewhat translucent mass 
with a crystalline fracture and is similar in 
appearance to spermaceti. It has no odor 
or taste and can easily be powdered. 

Very satisfactory products were ob- 
tained when the U. S. P. ointments were 
prepared by substituting soft hydro- 
genated castor oil for petrolatum, or wool 
fat and hard hydrogenated oil for waxes. 
Some of the products were distinctly better 
than the official ointments. G. W. Fiero, 


J.A.P.A. 
STABILIZED FOAM 


A method of producing a stable and 
tenacious self-developing foam consists of 
adding a neutral activating agent of the 
group comprising glycerin, mannitol, and 
invert sugar to a borate or boric acid, 
whereby the latter is able to produce a dis- 
tinctly acid reaction, and admixing the 
activated compound with a base compris- 
ing gum karaya and a carbonate adapted 
to react with the activated compound to 
liberate a gas. C. B. Strauch, U.S. Patent 
2,043,633. 
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Eine I NTIS SERC eh RCA IS eee 


Always Uniform 


All impurities are removed and the valuable oxy 
and isocholesterols are retained. Creams and 
ointments made with Nimco Lanolin protect 
them against turning dark or rancid. 


NIMCO ABSORPTION BASE 


When highest quality is required 
for creams and ointments. 












Experimental Samples Available 


N. I. MALMSTROM & CO. 


147 LOMBARDY STREET : BROOKLYN, N. Y. 








CAMPHOR U.S.P. 


| SYNTHETIC 
Available for the first time IN ALL FORMS 


POWDER 1 oz. TABLETS 
21% |b. SLABS Vy oz. TABLETS 
Prompt Shipment from New York Stock 
°@e 


Write for Samples and Prices to 


SHERKA CHEMICAL CO., Inc. 


BLOOMFIELD, NEW JERSEY—Importers 
Or 


GEORGE UHE COMPANY 
80 EIGHTH AVE., NEW YORK—Distributors 
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ADVANCING THERAPY 


MEDICATION OF COLDS 

The ideal therapeutic aims of local medi- 
sation in acute rhinitis are the reduction of 
nasal congestion, the promotion or restora- 
tion of ciliary function, and the destruc- 
tion of pathogenic organisms. Recent ex- 
perimental studies have demonstrated that 
many accepted local preparations are 
actually destructive to local epithelium 
and favor infection by impairing ciliary 
activity. In the light of these investiga- 
tions ephedrine sulfate (from 0.5 to 3.0 
per cent. solutions, with 1.0 per cent. the 
usual strength) in physiologic salt solu- 
tions most closely meets the ideal thera- 
peutic requirements by producing prompt 
relief of congestion without slowing the 
ciliary activity or destroying the epithe- 
lium. Commonly used nasal oils, contain- 
ing mineral oil, eucalyptol, menthol, 
camphor, and thymol, all definitely slow or 
paralyze ciliary activity despite their 
recognized soothing properties. As vehi- 
cles for ephedrine, therefore, they would 
appear actually to lessen its therapeutic 
value. The commonly used mild protein 
silver solutions have been found exper- 
imentally to impair ciliary action and de- 
stroy epithelium. Merthiolate is com- 
monly combined with ephedrine solutions 
for its antiseptic properties, but it also has 
a paralyzing effect on cilia. It is thus evi- 
dent that many commonly used prepara- 
tions may combine desirable with at least 
experimentally proved undesirable effects 
on the nasal mucous membranes. Epine- 
phrine even in a dilution of 1:5,000 causes 
a slowing of ciliary activity. Furthermore, 
the marked congestion that follows its 
transient vasoconstricting action has led 
most rhinologists to abandon its use in 
acute rhinitis. Nasal solutions containing 
menthol should never be employed in 
infancy because of their possible toxic 
effect. The indiscriminate use of mineral 
oil for the same purpose is somewhat 
dangerous in view of the numerous re- 
ported cases of lipoid pneumonia from 
accidental inhalation. 
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Chronic rhinitis includes a variety of 
causes; a chronic discharge may be caused 
by sinusitis, infected adenoids, polyps, 
foreign bodies, malignant growths. It may 
be a local manifestation of constitutional 
disease, such as congenital syphilis or 
diphtheria, or the result of atrophic or 
hypertrophic changes in the nasal mucous 
membranes. Successful management com- 
monly requires surgical ‘or special types of 
treatment, and simple local medication 
consequently plays a relatively minor role. 
Oily solutions containing menthol and 
camphor (one per cent.) in mineral oil 
reduce congestion and lessen irritation. 
Menthol 0.3 grams, camphor 0.2 grams, 


cinnamon oil 0.2 cc., mineral oil 30.0 cc. 
Mild protein silver (10 per cent.) is prob- 
ably the most commonly used antiseptic 
for tamponage. 

Acute infections may attack the throat 
in the form of an acute pharyngitis or more 
diffusely as an acute tonsillitis of the 
-atarrhal or follicular variety. In the early 
stages of acute pharyngitis the local appli- 
cation of silver nitrate (5 to 20 per cent.), 
mild protein silver (10 or 20 per cent.), or 
Mandl’s solution often gives relief. Gar- 
gles, so frequently prescribed, are often 
useless, especially in children, because the 
contraction of the tongue and pharyngeal 
muscles prevents the solution from reach- 





News item: Specialists cure nerve disorders by severing cords in neck of 
patients: ““And, doctor, you are sure that one treatment will do the trick?” 
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COSMETIC 
WAXES 


PUREST BEESWAX 
Sunbleached 


© 
SPERMACETI WAX 


American made 
* 
OZOKERITE WAX 


Pure White 
65 /67°— 69/71 °—73/75°—76/78° 


Melting Points 


e 
CERESINES 


Domestic. Various types 
Different Melting Points 


Be 
CARNAUBA WAX 


Nos. 1 and 2 Yellow, as well as all 
other grades 


cd 
PARAFFIN WAX 
American and Imported 
& 


Write for samples and prices. 


INNIS. SPEIDEN & Co. 


Manufacturers and Importers 


117 Liberty Street New York 


BOSTON - PHILADELPHIA - CLEVELAND - CHICAGO 
GLOVERSVILLE, N. Y. 
FACTORIES: JERSEY CITY, N. J., NIAGARA FALLS, N. Y. 
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ANTISEPTIC 


PREVENTS PENETRATION 
of Ultra-violet Rays Which 
Cause Sunburn 


UNIFORM HIGH PURITY 
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ing the inflamed parts. Lozenges contain- 
ing small quantities of menthol, camphor, 
guaiac, and codeine, orthoform tablets or 
calcidin-anesthesin troches lessen the dis- 
comfort in mild cases. 

The therapeutic indications in acute 
laryngitis require the control of inflamma- 
tion, the release of spasm, and the relief of 
obstructive dyspnea. Steam inhalations to 
which compound tincture of benzoin is 
added constitute the most helpful local 
treatment. Menthol may be similarly 
employed in a prescription also including 
camphor, pine needle oil and oil of eucalyp- 


tus. C. A. Heatly, J. A. M. A. 


ANOTHER NEW VITAMIN 


Vitamin P, or citrin, is a new material 
obtained from lemons which is necessary 
as a supplement to vitamin C, or cevit- 
aminic acid, to eliminate all of the symp- 
toms of scurvy. Scurvy is often accom- 
panied by bleeding of the gums and the 
skin. Sometimes the bleeding does not 
stop even when pure vitamin C is admin- 
istered; lemon juice or paprika (an im- 
portant source of vitamin C) always stop 
this bleeding. 
leagues in Hungary sought an additional 
anti-scorbutic principle in paprika and 
lemons and succeeded in isolating 2 grams 


Szent-Gyorgi and his col- 


of citrin from 200 kilos of lemons. 

Pure vitamin C has no effect on the 
capillaries, but vitamin P markedly in- 
creases their resistance and strength. The 
new vitamin is now indicated not only in 
scurvy, but also in those cases of purple 
blotchiness that are a sign of capillary 
weakness. Injections of the vitamin, from 
20 to 40 milligrams, always clear up the 
skin. The drunkard’s nose may soon be a 
thing of the past. 


MAGNESIUM SULFATE FOR 
COUGHS 


Freyre resorted to hypodermic injec- 
tions of magnesium sulfate in the treat- 
ment of sixty children suffering from 
asthmatic bronchitis, whooping cough and 
spasmodic cough of uncertain etiology, 
with or without vomiting. The dose varies 
between | or 2 cc. of a 15 per cent. solution 
of magnesium sulfate. The injections are 
given every day or at intervals of two or 
three days, according to the seriousness of 
the disease. In all the patients treated by 
the author (except two suffering from 
asthmatic bronchitis) the treatment pro- 
duced antispasmodic and sedative effects 
that lasted for five or six days. The 
asthmatic and spasmodic crises and the 
whooping paroxysms and vomiting were 
controlled generally from the first injec- 
tion and the patients began to convalesce 
after from one to three injections. No 
patient showed signs of general or local 
intolerance and no complications set in. 
The treatment is harmless and easy to per- 


form. Semana Medica, Buenos Aires. 


Jan. 37: 40, 1 


TREATMENT OF SEBORRHOEA 
The term “seborrhoea”’ should be lim- 
ited to an abnormal increase in the activity 
of the sebaceous glands evidenced by ab- 
normal greasiness of the skin and, especially 
on the face, visible enlargement of the 
opening of the follicles. This is the defini- 
tion of seborrhoea given by Dr. John Kin- 
near in a recent article in The Lancet (1936, 
5894, 355). 
seborrhoeic conditions associated with 
pityriasis, including dandruff, and with 
serious exudation. The general treatment 
which Dr. Kinnear advises consists of 
careful attention to the diet from which 
excess of starchy food should be excluded, 
the taking of adequate exercise, and the 
administration of iron if anaemic condi- 
tions are present. Local treatment should 
firstly be concerned with the removal of 
extra “dirt” by means of spirit or ether 
soaked cotton applied after the usual 
ablutions. Cold creams and ointments are 
not advised. 


He discards as being non- 


For seborrhoea of the scalp 
a shampoo made to the following formula 


is suggested: 


CHE GMCENG: 6 56 ood cc sinters cls « 2 
EBM OMet co 15750 atst yattie Ceiba ee 
CRRCGT CO es 5 ch eal es ese 33 


Industrial methylated spirit...to 100 
Rub well into the scalp without mixing 
with water or wetting the hair, leave for 
five minutes, and then rinse off. In cases 
of simple dandruff the shampoo should be 
used twice weekly. In this complaint, the 
daily application of a 1 per cent. solution 
of iodine in carbon tetrachloride was found 
to be effective. 

For comedones and acne vulgaris, Dr. 
Kinnear advises a lotion applied after the 
black-heads have been removed by squeez- 
ing. The lotion consists of: 


Precipitated sulphur... ..... 1 
MING SUNPNRLE S55 6b oxisna oes I 
Potassium sulphurata.......... l 
Walenta eee eerie a to. 32 


This lotion is also used in cases of rosacea. 
A stimulating lotion for the treatment of 
premature alopecia contains: 


Mercuric chloride............ 0.1 
Chloral hydrate......... Scio ee 
Tincture of cantharidin....... 6.0 


Industrial methylated spirit. to 100.0 
It should be brushed into the scalp with a 
tooth brush every night. If the patient 
intends to have the hair permanently 
waved the mercuric chloride should be 
omitted, otherwise discoloration may re- 
sult. 

In streptococcal dermatitis, iodine was 
found effective, after the application of 
which a calamine cream, as follows, can be 


applied: 
COULTER ae Se Ao 6 
VANUGS 10 Cain [ee er eee eae re 6 
Glycerin of phenol............. I 
D1 \ 2S) See eee oee tna pene man 24 
BEWIG WAGE «... 554.02 een ehihec ee 24 


If the patient is sensitive to iodine a 1 per 
cent. solution of gentian violet in spirit, 
diluted first with an equal part of water, is 
recommended. When serous discharge 
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has ceased the following modification of 
White’s crude coal tar ointment is used :— 


Crudeé coal tar. 2...55.0 0060-06 Cen 4 
ANNE OMI os coos bea Me 4 
CEST | aS RNR pe pane tee te 16 
[ST Ee enn Scere Pope one roses 4 
Wels 3 2c w eae rete a way ak 24 


Birch tar is stated to be definitely harmful 
in streptococcal infections. The coal tar 
ointment is used at first diluted with 2 or 3 
parts of zine paste, and gradually increased 
to full strength. 


SODIUM THIOSULFATE AND 
SCABIES 


Kulchar and Meininger describe a novel 
and apparently quite effective method of 
applying colloidal sulfur in the treatment 
of scabies. The method involves the pre- 
cipitation of sulfur from sodium thiosul- 
fate by means of hydrochloric acid directly 
on the skin. After a bath in soap and 
water, the patient applies a 40°% solution 
of sodium thiosulfate over the entire body 
except the head and face, followed by 4% 
hydrochloric acid fifteen minutes later. 
The applications are repeated in an hour 
and on succeeding days. Solutions are 
stable separately and may be kept in- 
definitely; four ounces of each solution is 
sufficient for treatment. The acid pre- 
cipitates sulfur in a specially active, finely- 
divided form. The method of treatment is 
simple, effective and inexpensive. Archives 
of Dermatology and Syphilology. 


AROMATICS 


(Continued from page 117) 
materials since a perfume or allied com- 
bination requires the finest raw materials 
possible in order to develop an excellent 
finished odor. A suggestion along these 
lines would be that American manufac- 
turers make a special range of aromatics 
and natural derivatives which could be 
classified as, let us say, red label products 
which would mainly consist of the best 
fractions of these aromatics absolutely free 
of impurities and having the exact chem- 
ical characteristics in every respect. Of 
course this is not necessary with a good 
many products now being made, but there 
are other materials which the writer be- 
lieves would be improved should the 
specialty items be developed expressly for 
the perfumer. It would then result in 
special raw materials which would be at 
the disposal of the perfumer should he re- 
quire a specialty product and would aid 
him materially in developing perfumes of 
even finer quality than those on the mar- 
ket at the present time. 

This could also be applied to essential 
oils when an extra rectification would, in 
the opinion of the manufacturer, improve 
the quality of the item. Also in the cases 
where age improves the quality of the 
essential oil, it would probably pay to keep 
the material for a desirable length of time 
after rectification, thereby giving an un- 
usual product to the perfume manu- 
facturer. 
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PLASTICIZING GUM WAVE-SET 


I wish to add a compound to my gum wave-set solution that will 
keep the dried gum deposit flexible and transparent. What do you 
think of the use of diethyl phthalate in this connection? Brooklyn. 

If you had tried to use diethyl phthalate for the purpose you 
outline, you would have found that the plasticizing compound is 
insoluble in water, and therefore unsuitable for incorporation in 
wave-set solutions. Nevertheless, your general idea presents 
definite possibilities for research. In lacquer technology, a plasti- 
cizer is a compound which remains in the film indefinitely without 
evaporating and keeps the film soft and flexible, and, if desired, 
transparent. Plasticizing compounds in this case are solvents for 
the film and are soluble in it. In a gum wave-set, complete drying 
of the gum film results in a white, brittle film which leads to flak- 
ing. The presence of glycerine, which does not evaporate com- 
pletely, serves to keep the gum film both transparent and flexible, 
but the plasticizing effect is not complete. Diethyl phthalate 
came to your mind in an attempt to overcome the limitations of 
glycerine, but nitrocellulose lacquers are completely different 
from aqueous gum solutions, and different plasticizing compounds 
must therefore be used. Gum plasticizers must be high boiling, 
water-soluble compounds which remain in the film after other 
solvents have evaporated; they must be non-crystalline, at least 
in the film; they should modify the film in the manner desired. 
Glycerine seems to have enjoyed almost exclusive use in com- 
bination with gums, but many possibilities still remain to be ex- 
plored. These include the whole range of water soluble, high- 
boiling, viscous liquids, such as the available glycols and glycol 
ethers, sorbitol solutions, ete. 


BRUSHLESS CREAM 


I wish to assure you that your magazine has given me many enjoy- 
able hours of reading during the past two years, and it is not only 
interesting, but also very instructive and up-to-date. I have found 
your readers’ questions page to be a very good source of instructive 
information and, having a problem of my own, I am taking the 
liberty of asking your advice on this problem. 

For the past year I have been making a brushless shaving cream. 
From the many comments, nearly everyone agrees that it gives a 
pleasant shave, free from irritating effects, and leaves the face in e.r- 
cellent condition. However, it has the one drawback of being harder 
to clean from the razor than most creams now on the market. I am 
enclosing the formula and would appreciate any suggestions you may 
be kind enough to offer. Jersey City. 

Under most conditions, the formula of a preparation will be 
sufficient to enable us to give some sort of assistance in revision; 
in this case, however, a sample of the product would have been 
most helpful in judging consistency and stickiness. In the first 
place, apart from the question you specifically ask, the proportion 
of diethylene glycol ether present is far too small to be useful, 
either as an emollient or in preventing the cream from drying out. 
Increase its proportion (at the expense of the water) to at least 
5 per cent. The mineral oil tends to make the cream more ad- 
hesive and should be reduced to one per cent., or omitted entirely, 
since lanolin is present. Finally, and probably most important, 
increase the triethanolamine to 2.0 or even 2.5 per cent. of the 
mixture. The additional soap thus formed should make the 
whole cream more easily soluble or dispersable in water. It may 
then be necessary to readjust the consistency of cream, which 
should be done by increasing or decreasing the proportion of 


stearic acid present. 


PERMANENT WAVE SOLUTION 
We have been manufacturing and selling cosmeties for the past 
five years to beauly shops and have recently decided to make a few 


supplies for this trade. We have had trouble in getting a good per- 
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manent wave solution formula; the one we inclose is one of many 
that we have tried and found to be not quite satisfactory. Los 


Angeles. 

In the first place, just what does not quite satisfactory mean? 
Is the product too effective or not effective enough, or does it 
leave the hair in poor condition or does it work well on some hair 
and badly on others? We cannot give much assistance unless 
questions are explicitly worded. In any event, sal soda, borax, 
and ammonium carbonate are the active ingredients in your 
preparation. The hyposulfite is present in such small amount as 
to be useless, and far too little ammonia is present to do any 
good. In your formula, you might try increasing the amount of 
ammonia to 6 ounces, reducing ammonium carbonate to 8 ounces, 
reducing the sal soda by half (or omitting it entirely), and doub- 
ling the amount of sodium hyposulfite. 


MILKY SOLUTIONS 


How can I obtain a milk white permanent wave solution which 
will not show separation? Can the same method be used to make a 
milky polish remover? Denver. 

\ non-separating white color can be produced in a permanent 
wave solution by the addition of one to two per cent. of oleic or 
stearic acid. This method cannot be used in a polish remover, 
where you will have to use a fish scale preparation of some kind. 
In the first case, the fatty acid combines with part of the alkali 
present in the permanent wave solution to form a soap which 
makes the solution milky. In the second case, the solution is a 
mixture of lacquer solvents of entirely different properties from 
permanent wave solutions and the fish scale preparation is the 


best way of imparting pearliness. 


COD LIVER OIL EMULSION 


Before we initiate erperiments on the preparation of a cod liver oil 
emulsion, we should like some suggestions from you as to a tentative 
formula and the type of equipment that would be necessary. Phila- 
delphia. 

For the manufacture of the emulsion, a kettle furnished with 
a simple, high-speed stirrer, is necessary. It should be enamelled 
and be double-walled for heating with steam. The completed 
emulsion should preferably be passed through a homogenizer in 
order to assure uniform globule size and thus stability. Trieth- 
anolamine is not a suitable emulsifier for preparations intended 
for internal use. Tragacanth, Irish moss, arabic, etc. are suitable 
gums. Irish moss 2 parts, water 30 parts, cod liver oil 50 parts, 
and add a solution of 9 parts of starch mucilage in 9 parts of 


water. 
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HAIR TONIC 


Will vou please supply me with a formula for a two layer hair 
tonic using pilocarpine hydrochloride as the irritant. Chicago. 

A reasonably satisfactory product may be made from de- 
odorized kerosene 7.5, alcohol 27.0 (specially denatured formula 
40M), pilocarpine hydrochloride 0.1, water 65.4. Bergamot and 
lemon oil, terpeneless, are used for perfuming and a small amount 


of an oil-soluble yellow dye may be used to color the oil layer. 


DEODORANTS 


We are considering adding a deodorant to our line and should like 
you to suggest some formulas for liquid and cream products. We 
will appreciate any information you can give us that will be of 
assistance. Kansas City. 

For the most part, deodorants can be divided into liquid and 
cream preparations not only according to their physical proper- 
ties, but also according to their action. Liquids generally stop 
perspiration while the creams usually only deodorize. 

Liquid perspiration retarders consist of aqueous solutions of 
strong astringents, aluminum salts being the best all round for the 
purpose. From 10 to 20 per cent. of the desired salt is used; 
among the most popular are the sulfate, the chloride, and the 
The last is said to have a less drastic effect in rotting 
Perfume and color are difficult to incorporate in the 


acetate. 
fabric. 
solution. 
Deodorizing creams most often are anyhdrous salves containing 
boric acid, zinc oxide, etc. which have an antiseptic effect on the 
perspiration and thus deodorize it. The salve medium may be 
petrolatum, lard, hydrogenated oils, or mixtures which have the 
proper consistency. A true vanishing cream can be made deodor- 
izing by the use of about 3 per cent. of hexamethylene tetramine, 


an odorless compound of formaldehyde. 


ISOPROPYL ALCOHOL 


We have had so many comments and questions on our answer 
to the query concerning the use of isopropyl alcohol last month, 
that we are constrained to discuss the situation at greater length. 

In the first place, let us state our reason for saying that no men- 
tion of the solvent is required on the label. This is due to the fact 
that the present Federal Food and Drug Act, enacted in 1906, 
contains the provision that the quantities of any alcohol must be 
stated on the label. Due to the fact that in 1906 isopropyl alcohol 
and many other alcohols now in common use were unknown, the 
wording of the bill was only intended to include ethyl alcohol, the 
only alcohol in commercial use at the time. 

In attempting to interpret the word “any” as meaning different 
kinds of alcohol, the Food and Drug Administration placed itself 
in the position of requiring that such things as glycerin, sugar and 


other products which are alcohols in a chemical sense be stated on 
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the labels. This position was taken some time ago by a manufac- 
turer when the Department cited him. The Department did not 
wish to take the matter into court, and situation remained sta- 
tionary. Since that time, we understand that prominent manu- 
facturers have worked out a compromise agreement with the 
Department. 

The arrangement at the present time is that medicinal products 
which ordinarily would contain alcohol make a statement of the 
content of the alcohol even though isopropyl alcohol is used. Also, 
because the word “alcohol” means ethyl alcohol to most people, 
the users of isopropyl alcohol in medicinal products state that the 
product contains isopropyl alcohol. As far as hair preparations 
and external cosmetics which do not now come under the Food 
and Drug Act are concerned, no statement of the isopropyl alco- 
hol content is required on the label. 


HAND LOTION 


We are at present interested in the formulation of a semi-solid, 
gelatinous or mucilaginous type of hand lotion with quick drying 
If you can supply any information relative to such 
Detroit. 


characterislics. 
a product, we should much appreciate it. 

You will find a great deal of interesting and valuable informa- 
tion on this subject in a recent article by Thorpe Deakers in this 
publication. In general, if your preparation is to be quick drying, 
keep the proportion of glycerin down to a minimum and include a 
fair proportion of alcohol in your formula. About one per cent. 
of gum or a mixture of gums is desirable in giving a silky texture 
to the skin, while a stearate soap will give the desired consistency. 
Use more than enough stearic acid to combine with the alkali 
used, and here again, mixtures of sodium and potassium hy- 
droxides may give better results than either alone. 


ROBINSON-PATMAN ACT 


Please advise in which issue of your trade journal there is a more 
definite article on the Robinson-Patman Act. So far I have been 
unable to obtain much on this act. Also would like any information 
you can give on this and what you think of continuing to employ 
demonstrators as this is the only way my products are sold. In- 
dianapolis. 


We have published many articles and opinions on the Robin- 
son-Patman Act, but nobody, anywhere, has been able to give 
definite information as to just what is right or wrong under the 
Act because the best legal minds of the country agree that they 
cannot understand the language of the Act. In other words the 
language is too vague. The Federal Trade Commission, charged 
with enforcement of the Act, refuses to tell manufacturers what is 
right or wrong. The Commission investigates practices of man- 
ufacturers and then brings actions against them if they think the 
practices are wrong. When the courts decide some of these cases, 
manufacturers will know more about what is right or wrong. 

With reference to demonstrators, the Patman Act does not out- 
law this practice. The Act merely says that services of this kind 
must be available on proportionately equal terms to all distribu- 
tors who are in competition with one another. Therefore, if your 
products are sold no other way than through demonstrators, you 
are treating all your distributors alike in this respect and are not 
violating the Patman Act. 

Demonstrators have also been attacked by the Federal Trade 
Commission in the Bourjois and other cases as a method of unfair 
competition. This action is not brought under the Patman Act 
and has nothing to do with it. It is brought under the Federal 
Trade Commission Act which is the law which originally created 
the Commission. This action claims that if some manufacturers 
employ demonstrators and others do not, then the ones who 
employ demonstrators are using an unfair method of competition. 
Whether this is right or wrong will finally have to be decided by 
the U.S. Supreme Court some two years hence, unless the Com- 


mission decides to drop the charge after hearings. 
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MODERNIZED PACKAGES 


will not sell 
ANTIQUATED FACE POWDER 


The Modern and Up-to-Date Face Powder employs 
COTTRELL PROCESSED TALC 


Your inquiries are solicited 








WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
LW 260 West Broadway New York City 
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We look forward to seeing vou at the Twelfth 
Annual Drug, Chemical and Allied Trades Banquet, 
Thursday, March 4th, at the Waldorf-Astoria. 
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Choose YOUR TYPE I 


* 






MODERN * FLORAL * EXOTIC x 


From 75 choice odors, we have selected seven, each one excitingly differ- 
ent from the other, each one ideally suited for hand lotions. 

The thrilling new Perfume Oil SHALIWAN . . . a4 sophisticated odor, as 
smart as an opening night audience at a Noel Coward play. SPRING 
FLOWER BOUQUET... .a fragrance as refreshing as the first flowers of 
spring. Perfume Oil ROSE D. P. and GARDENIA G. H., two floral 


odors of rare excellence. LEMON L.N.. . . a true type odor and two 
perfume oils as exotic as a tropical garden, AGMERE BOUQUET and 


JASMINE NO. 64. Be sure to write for details and prices today. 





A Limited Supply of Liquid Violet, Violet Crystal and Ambergris Synthetic | 





Crystals available at an attractive price. 








QUALITY ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS, ETC...SINCE 1895 


32 CLIFF STREET NEW YORK, N. Y. 





Jan. 
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 BUTYRIC ETHER - 
LIM 


Made by the controlled Fermen- 
lation of Dextrose. Has al) the 
Smooth, Bland Characteristics 


inherent in a Fermentation Product 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


WAUWATOSA, WIS. 
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PURCHASING DEPARTMENT : 


DECEMBER MOVEMENTS 





Up 





Anise oil 10c 
Balsam Copaiba Para 3c 


Bergamot oil 10c 
Calamus oil 75c 
Cardamom oil $1.00 
Cedar leaf oil 10c 
Cedar wood oil lc 
Citronella oil Ceylon 3c 
Java 5c 
Cocoa butter 4c 
Colocynth pulp 2lc 
Cubebs oil 10c 
Eucalyptol lc 
Eucalyptus oil 2c 


Benzoin gum Sumatra 20c 


Gentian root 3c 
Geranium oil, African 35c 
Hellebore root, black 1c 
white lc 
Horehound herb 1c 
Ipecac root 5c 
Japan wax !9c 
Lemon oil Calif. $1.00 
Italian 20c 
Menthol 10c 
Mercury Bichloride 15c 
Calomel 8c 
Red Precip. 10c 
White Precip. 10c 
Olive Oil Edible 25c 








Orange Oil Amer. 25c 
Rhubarb root HD 2c 
Rochelle Salt lc 
Sabadilla seed lc 
Sarsaparilla Root Mex. 2c 
Seidlitz Mixture 7c 
Soap Castile 7c 
Tansy oil 10c 
Tragacanth gum No. 2 20c 
Vanilla beans Bourbon 50c 
Mex. cuts 40c 
Mex. whole 25c 
Wahoo Bark of root 10c 
of tree 2c 
Wormwood hern 2c 


~ 
a 





Down 





Almond oil sweet 5c 

Arnica flowers 2c 

Balsam Tolu 6c 

Birch Tar oil 10c 

Buchu leaves 8c 

Cananga oil, Native 25c 
Rectified 25c 





Carnauba Wax No. 1 lc 
Chamomile flowers Hungarian 2c 
Cream tartar 34c 
Lycopodium 5c 
Manna, large 2c 

small lc 
Peppermint Oil, Natural 5c 

Redistilled 10c 





thy! Butyrate $3.00 
Saffron Valencia 50c 
Sassafras Oil, Artificial 114c 
Saw Palmetto Berries 5c 
Spearmint oil 10c 

Tartaric acid 34c 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 
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The cosmetic raw materials index con- 
tinued its upward movement, reaching 
78.0 in January compared with 77.5 in 
December. Balsam copaiba_ increased 
from 27 to 30 cents; tolu declined 6 cents to 
49 cents; Japan wax was up one-half cent 
to 91% cents; menthol increased from $3.00 
to $3.10. Glycerine was the item of out- 
standing strength in this group and al- 
though no further price advance was noted 
such a development would not come as a 
surprise to the trade. 


Botanical prices were moderately active, 
the index, however, showing little net 
change, from 90.5 in December to 90.4 in 
January. Balsam tolu declined from 55 to 
49 cents; buchu dropped from 68 to 60 
cents; ipecac increased from 85 cents to 90 
cents; rhubarb rose 2 cents to 32 cents. 
The strength in this market rests on the 
fact that unsold stocks in dealers hands 
have rarely been so small. 


Jan. ’37: 40, 1 


REE 


ee oe 











er, 


— 


~ 





oe 


50 Raw Materials—Weighted Price Index. 1926 — 100. 


| | | ri dy | 
TE TTT || 


| 

















a 





















































































































































| 
| 
| 
* — 100 eae | 
- | | | | 1 | bh dd | 
MATE ATE 
\ ~ ) | ey Sees eee eS 
| “SU | TT | TTT TTT 
| | | | | a? 
| | | : enna 
| LAT | aa 
r] | | ad | 
| | | | | | | 
| | 40 | | 

















TFMAMIJJASONDIFMAMIJASOND 
1928 1929 1930 1931 1932 1933 1934 1935 1936 1937 


The index of fifty commodity prices reached 71.2 in January 1937 com- 
pared with 70.4 for December 1936, starting off the New Year with another 
indication of recovery. An exceptional seasonal demand was noted in the 
current market for a wide range of remedial agents for treatment of the 
epidemic of influenza, pneumonia and grippe and these items in all respects 


became materially firmer in price. 


15 Essential Oils—Weighted Price Index. 1926 — 100. 


The essential oil index continued to rise, 
the January figure of 60.7 comparing with 
58.4 in December. Eight of the fifteen 
items included in the index underwent 
change. Anise oil increased in price from 
85 to 90 cents; bergamot rose 10 cents to 
$2.95; cananga declined from $2.25 to 
$1.80; citronella rose from 33 to 38 cents; 
eucalyptus increased 2 cents to 40 cents; 
geranium oil rose from $4.50 to $4.85; 
lemon oil increased by 20 cents to $2.85; 
peppermint oil was off 5 cents at $2.25. 
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15 Medicinal Chemicals—Weighted Price Index. 1926 -= 100. 








Among medicinal chemicals, only one ~~ | | | ly] | | | | 
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3 xt 7 ») ~ ~™ TELEPHONE BEEKMAN 3-3156-3!162 
Vi ° \“ ° { A A & ( ) \ & CABLE ADORESS PARSONOILS NEW YORK” 
i iN L’k& 

IMPORTS 55 ANN STREET 


AND 
PLYMOUTH ORGANIC LABORATORIES: INC 


PLYMOUTH POWDER BASE No. 7 


Since the introduction of this new face powder material more than a year ago sales of it 
have constantly increased because the use of it actually represents a development in fine 
face powders. 


Its exceptional silky, soft, smoothness, the complete absence of odor and the extremely 
fine particle size of it, plus its extraordinary adhesiveness actually improves a face powder 
in which it is used. As little as 5% added to your formula will bring about this result 
although it is being used in some face powder to the extent of 15% and a formula is 
offered showing its use in this percentage. 


Samples are at your disposal and we believe that this is one of the Plymouth products 
which warrants a serious investigation by every face powder manufacturer because it has 
real merit. 


complete line of Cosmetic Raw Materials 











Freesia White 3689 


Los Angels 350 West 31st Street | New York, N. Y. 





$5.75 per |b. $4.25 per Ib. 
Lilac 1084 Rose 1107 
$4.25 per |b. $4.25 per lb. 
Sweet Pea 1108 
$4.25 per |b. 
and others 
* 


The above low priced Perfume bases have proved 
to be of excellent value. Very economical to use. 
We invite you to ask us for directions and samples. 


POLAK’S FRUTAL WORKS. Inc. 
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Orange Blossom 1147 





San Francisco 
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RAW MATERIALS 


The year just past has again demon- 
strated the dependence of this country 
upon foreign countries for many of the 
essential oils, botanicals and other raw 
materials used in the manufacture of drugs 
and cosmetics. We refer primarily to the 
Abyssinian war now happily brought to a 
close, and the Spanish civil war which, un- 
fortunately, continues to grow more seri- 
ous as other nations become involved. 

The Abyssinian affair for a time cut off 
completely supplies of such important 
raw materials as civet and crude beeswax. 
This situation now seems to have been 
corrected but the effect of the recent 
trouble is still being felt in such items as 
the citrus oils particularly, which are, as a 
whole, higher now than during the dead- 
lock. The Italian market has not as yet 
fully reocvered from the huge quantities of 
fresh fruit commandeered and shipped to 
Africa. Shipments of American lemons 
abroad during the Italian war period has 
continued to be felt here where lemon oil 
prices have advanced materially because 
of a shortage. 

The drugs and perfumery oils of Spain 
are in requisition by all countries. Few 
thought that when trouble broke out last 
July it would prove to be one of the most 
horrible civil wars in recent history. Span- 
ish shipments of such basic raw materials 
as ergot, oilve oil, licorice, spike oil, tansy, 
origanum, etc. 

At one time it was believed that the crop 
of ergot had not been collected at all, but 
it now appears that this report was incor- 
rect, and that substantial supplies, are 
lying in the warehouses of Spain and 
Portugal. However, high prices prevail 
for ergot from all sources. 

There is little doubt that normal har- 
vests of some of the other Spanish drugs 
were not gathered, and it is at least doubt- 
ful whether the distillation of essential oils 
proceeded on the usual scale. The general 
impression is that the quality of the oils 
produced in Spain this year will be inferior, 
and there may be some reaction on the 
prices of French perfume oils, since Span- 
ish oils are used for blending with them. 

For some time past it has been difficult 
to replenish spot stocks of spike lavender 
oil, Spanish eucalyptus oil and thyme oil, 
among other products of the still, and 
prices in consequence have been affected. 
Saffron has become scarce and buyers have 
been obliged to pay much higher prices. 

Most of the olive growing countries 
failed to produce normal supplies the past 
year and consumers looked to Spain to 
make up any deficit. Spanish production 
was estimated to have amounted to half 
the world’s production but unfortunately 
the output is not available in the normal 


way because of the trouble in Spain. 
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GLYCERINE 


Leading refiners continue to adhere to 
full prices. The situation is such that any 
sudden spurt in consuming demand would 
most likely result in further advances, it 
was said. 

The shortage of glycerine in the Amer- 
ican market is now more acute than it has 
been since 1926. The firm market has 
prevailed since the beginning of 1936 and 
has been particularly acute since May. 

According to a recent report of the U.S. 
Department of Commerce, glycerine pro- 
duction in the United States for the first 
six months of this year amounted to 128,- 
400,000 pounds. During the same period 
of 1935, 140,000,000 pounds were pro- 
duced. The decline in production is said 
to be general with all grades, the output 
of crude (80 per cent. basis), decreasing 
from 75/4 to 70 million pounds, dynamite 
grade from 25 to 22 million pounds, and 
chemically pure grade from 40 to 37 mil- 
lion pounds. 

Continued good business in almost all 
industries consuming glycerine has_re- 
sulted in a demand that ran in excess of 
available supplies. This, together with 
the curtailment of soap production during 
the first half of 1936 are the basic reasons 
for the present position of the glycerine 
market. 

The United States is normally a gly- 
cerine importer and in all probability will 
continue to be. Importation into the 
United States of 1,942,823 pounds of 
crude glycerine ($222,936) in October 
brought total imports of this commodity 
during the first 10 months of 1936 up to 
8,763,286 pounds ($897,648), a quantity 
increase of 18 per cent. over the 7,434,34 
pounds ($585,011) shipped in during the 
corresponding period of 1935. Imports of 
crude glycerine in the 1936 ten-month 
period exceed the amounts in the entire 
year 1935 (8,220,934 pounds). 

Japanese glycerine production,  esti- 
mated at about 665 metric tons monthly 
by the 12 largest glycerine makers, accord- 
ing to trade reports, is said to be in a posi- 
tion to meet domestic requirements and to 
have an exportable surplus next year. It 
is reported that Japan’s annual glycerine 
demand is around 8,000 metric tons, of 
which 43 per cent. is dynamite glycerine, 
22 per cent. glycerine for medical uses, 13 
per cent. for cosmetics, etc. purposes, and 
22 per cent. for tobacco and other indus- 
trial uses. 


TARTARIC ACID 


The price of tartaric acid has been 
further reduced by 34c per pound. The 
schedules now prevailing are: Crystal, 
granular or powder, barrels 2314c per 
pound, kegs net 100 pounds 2334¢ per 
pound. Quotations are f.o.b. New York, 
for prompt shipments only, no contracts 
being entered. 
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MERCURY 


Spain ordinarily supplied 45 per cent. of 
world demand for quicksilver. The sus- 
pension of normal shipments from that 
source raises the question as to whether a 
serious shortage of long duration will 
develop. 

This country is in a more favorable posi- 
tion than most others to meet the situa- 
tion as it is said that sales here by “‘Mer- 
curio Europeo,” the Spanish-Italian cartel, 
merely supplement domestic production. 

It is probable that more than 85 per 
cent. of this country’s requirements of 
mercury would be supplied by domestic 
mines on the Pacific Coast and elsewhere, 
provided they were not undersold by the 
cartel. At today’s market price of about 
$93.00 per flask domestic production is 
sufficiently profitable so that even the 
smaller mines could resume production. 

Unfortunately the mines are located in 
states and at altitudes which make it diffi- 
cult to resume operations at this time of 
year. Should conditions in Spain make it 
necessary for the domestic producers to 
supply this market it will probably be 
done with the resumption of warm 
weather. 

The ability of mercury producers in this 
country to expand their output was demon- 
strated before in 1929, when the price 
averaged $122 per flask. The high 1929 
price brought production up to 23,682 
flasks, or 73 per cent. of the total placed on 
the domestic market. 

It is reported that the Loyalist Govern- 
ment in Spain has denounced the Spanish- 
Italian quicksilver cartel pact, which was 
due to expire on December 31, indicating 
that the Government will not renew the 
pact. 

It was said that negotiations were under 
way with a London agency to handle the 
output of Almaden Quicksilver Mines, 
which still are under control of the Loyalist 
Government. 

In November Loyalist ships landed 
3.837 bottles of quicksilver at London, de- 
spite the rebel blockage. The shipments 
surprised market circles and temporarily 
halted a sharp upswing in quicksilver 
prices which had been based on fears that 
Spanish producing sources would not be 


available because of the civil war. 


SEIDLITZ MIXTURE 


Producers of seidlitz mixture have ad- 
vanced prices 7gce per pound placing the 
market in barrels at a level of 12c. In lots 
of 5,000 pounds, one shipment, in barrels 
the price is 11!sc per pound. Prices 


quoted are f.o.b. New York. 
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as the plant 
that prepares them 


ATLANTIC 
WHITE OILS 


ATLANTIC WHITE Minera OILs are of the highest 
quality and purity. Skilled Atlantic chemists check 
and recheck them in countless laboratory tests to 
assure their absolutely uniform high quality. Manu- 
facturers of pharmaceutical, cosmetic, and indus- 
trial specialties know that Atlantic White Oils are 
refined and prepared in an ultra-modern plant by 
men who know their business. That’s why they 
insist on them. 

Atlantic offers: 

In U.S. P. oils, the series of ATREOLS, with viscosities from 
80 to 345 sec., S.U. at 100° F. Guaranteed to meet or sur- 
pass all U.S. P. standards. 

In Russian mineral oil, ATLANTIC OpDNOL, a high-quality 
U.S. P. oil refined in America from crude Russian distil- 
late. Viscosity from 335 to 345 sec., S. U. at 100° F. 

Also, other high-quality white mineral oils, ATLANTIC 
Uttrots. Viscosities from 50 to 90 see., S. U. at 100° F. 

A complete line of U.S.P. Attantic PerroLtatuMs. 

It will pay you to know more about the many 
advantages of Atlantic White Mineral Oils. Write 
for liberal experimental samples and free booklet 
in color, “Battle for Purity.” 


THE ATLANTIC REFINING COMPANY 


Specialty Sales Division 
260 SOUTH BROAD STREET PHILADELPHIA 











COSMETIC COMPANY 


803 Summer St. 


BOSTON, MASS. 








PRIVATE BRAND 
MANUFACTURERS 


FACE POWDERS 


and 
CREAMS 
Our Specialty 


We are COMPLETELY EQUIPPED to PRODUCE, 
PACKAGE and SHIP your merchandise 























Elected?! 


America’s Favorite 
Rubbing Alcohol, by 
Big Majority of Trade! 


“a 
ADDE 
Rubbing Alcohol 


The Dealer’s Choice 
The People’s Choice 


America’s foremost genuine Rubbing 
Aleohol. Formula approved by, and 
manufacture supervised by U. S. Treas- 
ury Dept. Unquestionably the best-sell- 
ing, lowest-priced quality aleohol money 
can buy. Make us prove it. Order now. 
Your own imprint—at no extra cost—if 
ordered in quantities of at least 5 gross. 


, 
ADDE, Ine. 
526-30 Light St., Baltimore, Md. 
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MENTHOL 


Final report by the Japanese Govern- 
ment on the peppermint crop indicates a 
total production for all Japan of 1,272,278 
pounds of crude oil. 

In spite of this favorable showing the 
Japanese market for menthol has been 
such as to warrant a further advance of 
10c per pound in the spot market. The 
range is now from $3.10 to $3.20 per pound. 

Some factors feel that the position taken 
by the Japanese is not commensurate with 
the true position when based on menthol 
production which is generally supposed 
will total some 13,000 cases. 

Since the price reaction of several 
months back there has been little inclina- 
tion on the part of large buyers of spot 
menthol to come into the market. The 
larger consumers seem sufficiently well 
supplied so that it is not necessary for 
them to buy on an advancing market. 


CREAM OF TARTAR 


Leading manufacturers of cream of tar- 
tar have reduced prices and now offer 
subject to change without notice: Powder 
or granular, in barrels 1514c per pound, 
kegs net 100 pounds 16c per pound. Prices 
are f.0.b. New York for prompt shipment 


only. No contracts are being entered. 


MERCURIALS 


Because of uncertainty regarding future 
supplies of raw material and the higher 
levels prevailing, manufacturers of mer- 
curials have advanced prices and now 
quote on the following: Calomel $1.40 per 
pound, Corrosive sublimate powd. and 
gran. $1.05 per pound, cryst. $1.20 per 
pound. Red precipitate U.S.P. IX $1.74 
per pound, mercury oxide yellow, U.S.P. 
$1.91 per pound and white precipitate 
powd. $1.75 per pound. 

Prices quoted are for prompt shipments 
only, no contracts being entered. 


GUM TRAGACANTH 


Control at the source now seems abso- 
lute in this item. The market was very 
strong, especially for No. 1 ribbon, which 
grade was in very low supply on spot and 
almost impossible to obtain in the primary 
market. No further advance in number 1 
gum was noted on spot but the tendency 
was upward and that not a great deal of 
number 1 gum was available here, at the 
quoted price of $2.50 per pound. 

From January 1936 the market has ad- 
vanced from the low of $1.25 to $2.50 
wanted for spot stocks. Number 2 gum 
was advanced slightly on spot now being 
quoted at from $2.05 to $2.10 per pound. 
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ROSE OIL 


The earliest official returns issued by the 
Agricultural and Co-operative Bank of 
Bulgaria give the total flower crop for 1936 
as 8,000,000 kilograms as against 12,000,- 
000 for 1935. Oil produced was 1,700 
against 2,400 last year. The quality is 
stated to be fine and unadulterated. The 
process of reduction of acreage continues 
slowly, in accordance with the recent legal 
provisions. Over 80 per cent. of the 1936 
production was distilled by the local co- 
operative associations under Bank con- 
trol, such rose oil having the Bank seal as a 
guarantee of its purity. A private distiller 
may only export his own stock on condi- 
tion that at least half the quantity ex- 
ported consists of Bank stock of oil. The 
Bank holds a stock of 4,000 kilograms of 
oil and the basis price for Bank sales is 
now fixed at 4,500 French francs per kilo- 
gram net, c.i.f. foreign ports, a reduction 
of 500 frances. 


JAPANESE QUININE 


The Japanese Government in collabora- 
tion with private enterprise during the past 
thirty years have been endeavoring to 
make Japan self-supporting in regard to 
supplies of quinine. Judging from the 
acreage in Formosa where loxa trees are 
under cultivation, the output of cinchona 
bark will reach some 650 metric tons dur- 
ing the next ten years, at which time 
Japan may even be in a position to export 
quinine preparations. 

With an average net output ratio of 4 
per cent., it is estimated production will 
reach 25 metric tons of quinine. This 
quantity equals the domestic consumption 
for 1934. 

Since 1901 the Japanese Government 
has been encouraging the cultivation of 
cinchona trees in Formosa. In the Gov- 
ernment scheme 25 metric tons of net out- 
put are provided for. This means that on 
a basis of 4 per cent. of refined product to 
100 per cent. bark 300 hectares of fellable 
trees must be available every year. It is 
for this reason that the Japanese Govern- 
ment is now providing afforestation of 300 
hectares yearly. With the domestic con- 
sumption of quinine averging no more than 
21.3 metric tons, there would be still an 
excess production for export. 


GUM KARAYA 


The annual production of gum karaya 
throughout India, it is believed, does not 
exceed 750 long tons, according to a report 
issued by the Department of Commerce. 

The principal trading centers for karaya 
gum in the Bombay Presidency are Dohad, 
Godhra, Rutlam in the District of Gujerat 
and Bhopal in Central India. The gum is 
collected in the producing points and for- 
warded by rail to Bombay, from where it 
is shipped abroad. 

There are three qualities of karaya gum 
recognized in the local trade, namely, 
No. 1 which is superfine; No. 2, superior 
and No. 3 middling. The prices of karaya 
gum vary in accordance with supply and 
demand, as well as the quality. 

Generally, karaya gum is collected be- 
tween the months of December and June 
when the peasants are free from work in 
connection with their crops. From about 
June to September the heavy rains pre- 
vent their doing this work, and from Sep- 
tember to December they are usually busy 


on their new crops. 


VANILLA BEANS 


The vanilla bean market ended the year 
in another burst of strength which again 
moved values upward. Values have risen 
substantially during the past year as 
noted below: 


January 1936 Spot 
Bourbons: “$20AGs.. oo. cede: $4.00 
Mex. cuts, TR Soy Ora aids oe ate 5 By 
Wiew, witote: Fi00e 2c uwousies 4.00 


The effect of low prices on the produc- 
tion of Bourbon beans is now being felt to 
the fullest extent and it is increasing evi- 
dent that no relief can be expected from 
present high prices until such time as one 
or perhaps two more crops can be col- 
lected. 

Any increase from the next crop is not 
expected to be material but from then on 
the higher levels should result in a gradual 
improvement in production figures. 


ESSENTIAL OIL IMPORTS 


For the first 9 months of 1936 imports of essential oils into the United States were 
valued at $3,110,000 as against $2,999,000 for the similar period of 1935. 


Essential Oils 

Cassia and cinnamon... 
Geranium....... 

Otto of roses. . 

Bergamot. .. 

Citronella and lemon grass 
Lavender... . 

Lemon.... 

Orange..... 


Sandalwood. . 
Lime...... a ; ; : 
All other. ; es cyte Oe 
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1935 (9 mos.) 1936 (9 mos.) 


Quantity Value Quantity Value 
333,000 $250,000 341,000 $222,000 
72,000 336,000 73,000 335,000 
23,000 168,000 21,000 151,000 
65,000 86,000 86,000 134,000 
1,523,000 434,000 1,346,000 312,000 
118,000 342,000 40,000 480,000 
104,000 99,000 104,000 117,000 
119,000 115,000 146,000 151,000 
2,000 6,000 3,000 10,000 
42,000 194,000 38,000 205,000 
2,036,000 968,000 2,004,000 993,000 














GeorcEe Luepers & Co. 


(Established 1885) 
497-429 Washington St., NEW YORK 


Branches: 
CHICAGO SAN FRANCISCO MONTREAL 


Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 

OIL OF OLIBANUM 
| OIL OF OPOPONAX 
OIL OF PATCHOULY 





All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 








OIL OF SANDALWOOD | 


| 
| 
| 























PURE WHITE © EXTRA Ai 


U.S. P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc 
HALEDON. PATERSON, N. J. 
Long Distance Telephone: SHerwood 2-1444 


A. C DRURY & CO, Inc. 
219 E. North Water St. 














Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Haarlem Oil, Genuine Dutch Klaas Tilly 
Camphor Synthetic, U.S.P. XI, DuPont 
Camphor Natural, Japanese 

Cocoa Butter, U.S.P. bulk or fingers 
Menthol, Natural Japanese 


Alkaloids 
Lanolin, U.S.P. Neceurtacl 


|r aire)! Sulphur Precip: U.S.P. 


Mercury 


SiON Sole U. S. Representatives for 
[aSyebeett@\\Shipkofs OTTO OF ROSE 
PEDER DEVOLDS 


A ‘yrmae SED j CHAS. L. HUISKING & CO. 


¥ I yor ag i INCORPORATED 
NY ise cK, CHICAGO BRANCH 155 VARICK ST. 
NY Tw = 561 E. ILLINOIS ST. NEW YORK, N. Y. 




















PILAR FRERES 
GRASSE, A.M. FRANCE 


ESTABLISHED 1820 


° 


Floral Essences and Essential Oils produced by the 


most up to date methods, from selected raw ma- 


terials. 
JASMIN ORANGE 
ROSE MIMOSA 
CASSIE VIOLET 
LAVENDER OILS NEROLI 


BAUMODORS (SOLUBLE RESINS) 


of? 


SOLE AGENTS: 


BENJ. FRENCH, INC. 


549 W. RANDOLPH ST. 
CHICAGO, ILL. 


160 FIFTH AVENUE 
NEW YORK, N. Y. 
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